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Course Identification

1. Credit hours: 3

2. Course type

a. University (1 College Program
b. Required Elective[]
3. Level/year at which this course is offered: First Year, Level 1

4. Course general Description

This course introduces students to the functional areas, concepts, theories, and practices of management. It
will focus on improving the student understands of the theories and practices of management, including the
managerial process (the four functions of management; to plan, to organize, to lead and to control) and how
these business functions are enhanced through effective application to attain corporate objectives. It will also
discuss business ethics issues relevant to management practices. This course aims to examine the theoretical,
conceptual framework, essential concepts, theories, and practices of major topics in management field and
functions such as planning, organization, leading, controlling, ethics in management, decision-making, social
responsibilities as well as dealing with cases of studies related to management functions. Formulating plans
as well as applying management knowledge and skills in different situations in order to improve managerial
skills and the organization's performance. This requirement will improve students’ cognitive skill, teamwork
and communications besides enhancing their managerial competencies.

5. Pre-requirements for this course (if any): None
6. Co- requirements for this course (if any): None

7. Course Main Objective(s)

To provide the theoretical, conceptual framework and essential knowledge of management.

To equip students with the essential knowledge and skills in management & Entrepreneurial field as
well as its managerial activities, functions and practices.

To enable students to behave ethically when practicing business functions, roles and responsibilities.
To enable students to assess and evaluate decisions as well as mainstreaming the entrepreneurial
spirit and business ethics among graduates of the department

4066
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A. General information about the course:

1. Teaching mode (mark all that apply)

Mode of Instruction Contact Hours

Traditional classroom 100 %
2 E-learning

Hybrid
3. e Traditional classroom

e E-learning
4. Distance learning

2. Contact Hours (based on the academic semester)

Activity Contact Hours

1 Lectures 54
2 Laboratory/Studio

3. Field

4 Tutorial

5 Others (specify)

e

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

- Knowledge and understanding

e Explain the management's functions, concepts

Course Learning Outcomes

and theories as well as how managers deal in k1
different managerial situations. o Leciure _
e Discuss the modern strategies, polices, practices ® Group ' ® Written exams
e and methods that used by managers to <2 discussion. Tt e
effectively running their organizations. ® Homework’s
e Interpret the importance of the management activities.
= functions and its impact on business k3 ® Prior )
performance. preparation of
o |llustrate how decision-making, understanding B
1.4 business environment, management k.4
techniques, modern management practices,
4444
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Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Course Learning Outcomes

entrepreneurship, social responsibility and
ethical knowledge affect business performance.

e

e Apply the management theories and strategies

2.1 . . . . . S1 ® Lecture, ® \Written exam,
in real life situations to solve the managerial e Casestudies @ Practical report,
problems. e practical e Group activity
2.2 e Use the management techniques and decision- S2 work. assessment.
making skills in real life situations. ® Blackboard ® Project report,
® Evaluate management policies in different areas activities. e oral presentation.
23 like social responsibilities programs, ethical S3 e Discussions ® P_ra(ftlfléﬂ report,
practices and management procedures that are e individual
activity.

used by business organizations.

3.0 | Values, autonomy, and responsibility

3.1 e Demonstrating integrity, professional and \Val
academic ethics.
e Self-evaluation of the level of learning and
performance, insistence on achievement and ® Practical vyork.
excellence, and making logical decisions ® Group project.

) ® | ecture, indivi
supported by evidence and arguments e practical * ;ré(tjil\\//ilgual
independently. work, ® \Written exam,

32  eleading teams with flexibility and effectiveness, V2 e group work. e individual work.
taking responsibility for professional e Case studies e Practical report,

development, participating in developing the
team’s performance, and enhancing the quality
of his life.

C. Course Content

List of Topics Contact Hours

1 Basic concepts of management 4.5
2 Historical development of the administrative thought 4.5
3 Organization’s culture and environment 4.5
4 Planning and objectives' determination 4.5
5 Decision making and the role of information technology 4.5
6 Organizing 4.5
7 Leading 4.5
o000
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8 Motivation 4.5
9 Communication 4.5
10 Controlling 4.5
11 Business ethics/ Social responsibility/ Entrepreneurship 4.5
12 Functions of the organization 4.5

Total

D. Students Assessment Activities

Assessment Activities *

Assessment timing Percentage of Total

Assessment Score

(in week no)
1 class activities, Case studies and project During the weeks 20%
2 Quiz’s During the weeks 10%
3 Mid-term exam 6th week 30%
4 Final exam 16th week 40%

*Assessment Activities (i.e.

, Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities
1. References and Learning Resources

Essential References

Supportive References

Electronic Materials

Other Learning
Materials

eStephen P Robins (2018) Mary Coulter: Management, Tenth edition, Pearson
International Edition. (For English track).

dadall .Olas 20jglly adld Slg Hls ¢ QI yalbg (Syeladl @lo (Y VA ) Jleslg H15Y1 @
(@ Hluadl M ).83YI

o KFU main library data sources and references.
o Others materials provided by the book's author.

e International Journal of HRM.
Jeah L) daalal Lpad 5l 4 lily gal jas llae @

o Students' handout materials.
e Materials on the blackboard.
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2. Required Facilities and equipment

Items Resources

o facilities
e (Classrooms, laboratories, exhibition rooms, simulation e College classrooms
rooms, etc.)

e Technology equipment

e (projector, smart board, software) - (DA SOty (e (e el

e Other equipment e Round chairs for the collective work and group
e (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS
Annex O and P)

Effectiveness of teachin i ;
) g e Faculty members/ Peer reviewer o Course evaluation survey (QMS
Annex B)
Effectiveness of students i
° e Faculty r_nembers & Coordinators/ o VVerification/ CES/PES
assessment Peer reviewer
e Quality of learning resources e Faculty members/ students/ e Course review / course
y g Graduates reports/CES/PES/EES

Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
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Course Specification

Course Title:  Marketing Management

Course Code: 0673-102

Program: Bachelor in Marketing

Department:  Management

College:  School of Business

Institution:  King Faisal University

Version: V.01

Last Revision Date: 22.1.2023

600



w)aillg puleill pugdi dim

Education & Training Evaluation Commission @

Table of Contents:

<

ye
’\‘

@

A. General Information about the course

1DDDHDDDDDDD]’]’L ﬁmarkallthatapply)
0000000000000 (based on the academic semester)

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

C. Course Content

D. Student Assessment Activities

E. Learning Resources and Facilities
1000 0L L PR R R R R e R R R PR R E R R R
[ meRRERRER Facilities and Equipment

F. Assessment of Course Qualit

G. Specification Approval Data

10

10

11

12
13
13
13
13
14
14

o
L 4



\ \ N

Je

wujaillg puleill po3gdi Alud N

Education & Training Evaluation Commission @

¥

A. General information about the course:;

Course Identification

1. Credit hours: 3

2. Course type

a. University [] College Department[] Track[] Others[]
b. Required Elective[]

3. Levellyear at which this course is

offered: Second Year, Level 3

4. Course general Description

This course examines the theoretical, conceptual framework, essential concepts, theories, and
practices of major topics in marketing management field and its main functions such as marketing
strategies, marketing research, consumer behavior, consumer market, market segmentation, as
well as dealing with cases of studies related to marketing management functions. Formulating
plans and strategies as well as applying the essential marketing knowledge and skills in different
situations in order to improve managerial skills and the organization's performance. This
requirement will improve students’ cognitive skill, teamwork, and communications besides
enhancing their managerial and leadership's competencies.

5. Pre-requirements for this course (if any):
6. Co- requirements for this course (if any):

7. Course Main Objective(s)

e To provide the theoretical, conceptual framework and essential knowledge of marketing
management.

e To equip students with the essential knowledge and skills in marketing management field
as well as its managerial activities, functions, and practices.

e To enable students to behave ethically when practicing marketing functions, roles, and
responsibilities.

e To enable students to assess and evaluate marketing decisions as well as duties effectively
by using different evaluation tools.

mark all that apply)

| No | Mode of Instruction Contact Hours

1.  Traditional classroom 100%
2.  E-learning

Hybrid
& e Traditional classroom

e E-learning
4.  Distance learning

6000
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Activity Contact Hours

Lectures 54
Laboratory/Studio

Field

Tutorial

Others (specify)

ISJ"P.W!\’!‘

B. Course Learning Outcomes (CLOs), Teaching
Strategies and Assessment Methods

Code of
CLOs

Course Learning Outcomes aligned
with

program

Knowledge and understanding

Explaining the Marketing's functions,

Teaching
Strategies

Assessment Methods

concepts, strategies, theories as well Written
1.1 . . K.1 Lecture .
as how marketing managers deal in exams/written test
different managerial situations.
Discussing the modern strategies,
olices, practices and methods that Written
1.2 P P . K.2 Lecture .
used by marketing managers to exams/written test

effectively run their departments.
Interpreting the importance of the
1.3 marketing functions and its impact on K.3 Lecture
business performance.
Illustrating how marketing functions

Written
exams/written test

and decisions like pricing, promotions, Written

1.4 . . . K.3 Lecture .
branding, packing, etc. affect business exams/written test
performance.

2.0 Skills
Applying the marketing theories and Lecture Written exam,
strategies in real life situations to solve o Practical report,

2.1 . S.1 Practical .
the managerial problems. work group activity

assessment.

Using the marketing techniques, Lecture, Proiect report. oral

2.2 strategies, and skills in real life S.2 Case J P L
. ) . presentation.
situations. studies

¢ 000
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Code of

CLOs Teaching

. Assessment Methods
Strategies

Course Learning Outcomes aligned
with
program

Evaluating  marketing  strategies,

policies, procedures, and plans in Lecture, .
. . .. . . Practical report,
2.3 different areas like pricing, promotion, S.3 practical o .
. individual activity.
product, packing, and how they work.
aligned with organizations mission.
Measuring the effectiveness of Lecture, .
. . . . Practical report,
2.4 marketing functions by using the S.3 practical o .
individual activity.
modern research methods. work.
3.0 | Values, autonomy, and responsibility
Lectures, .
Written exams, oral
. . . . classroom }
Enabling students with acting ethically discussions presentation,
3.1 and integrity, taking responsibility for Vi rou individual activity
self-learning. 7 8TOUP assessment, group
work, case .
. activity assessment.
studies.
Lectures,
Practicing self-evaluation, and making classroom  Assignment, individual
3.2 logical decisions when carrying out the discussions  activity assessment,
' functions, roles and responsibilities of V2 , practical group activity
marketing management. work, case assessment.
studies.

C. Course Content

List of Topics Contact Hours

1. Introduction 4.5
2. Basic concepts in marketing. 4.5
3. The development of marketing thought 4.5
4, The environment and the development of marketing strategies 45
5. Marketing information system and marketing research 4.5
6. consumer behavior 4.5
7. Division of the market and predicting demand 4.5
8. Product strategy 4.5
9. Pricing strategy 4.5
10.  Distribution strategy 4.5
11.  Marketing promotion and communications strategy 4.5
12.  Branding 4.5
4444
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D. Students Assessment Activities (Onsite)

Assessment timing Percentage of Total
*

1. Quiz 1 2¢d week 5%

2. Quiz 2 6™ week 5%

3. Class activities and project 12" week 20%
4. Mid-term exam 41-9t week 30%
ol Final exam 13" week 40%
Total 100%

Students Assessment Activities (Online)

Assessment timing Percentage of Total
A ment Activities *
.

Activities, individual works, . During trimester 30%
2. Final exam 13" week 70%
Total 100%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities

1000o0ooodadduooooooooudoooooon
Philip T. Kotler & Gary Armstrong, Principles of Marketing, 18th
Global Edition, Pearson, 2020

e el 59 Aoz " Ggudll Olewslinl" (g fnal (§HE & 35S odld
3 gaudl Gyl dSkendl- Y < VA dnads ¢l gty Ladl) doosedl 5l ¢yg
Kotler, Phillip and Keller, Lane Kevin, B. (2018). Marketing
Supportive References Management. 13th edition. Pearson: Prentice Hall, Upper Saddle
River. New Jersey

Eleeaie M *KFU main library data sources and references.
eOther materials provided by the book's author.

(@I CI@NCETRINYEICHEIS Journal of Marketing Management.

Essential References

poubboogbbooobbooobbooubboobooooo

ltems Resources

facilities
(Classrooms, laboratories, exhibition rooms, College classrooms
simulation rooms, etc.)

600
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assroom observation (Q

Effectiveness of teaching Faculty members/ Peer Annex O and P)

reviewer Course evaluation survey (QMS
Annex B)
Faculty members &
Effectiveness of students assessment Coordinators/ Peer Verification/ CES/PES
reviewer
Quality of learning resources Faculty members/  Course review / course
students/ Graduates reports/CES/PES/EES
The_ extent to which CLOs have been Faculty members & Course evaluation results / CES
achieved Coordinators

Other
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify)
Assessment Methods (Direct, Indirect)

G. Specification Approval Data

COUNCIL /COMMITTEE Department Council

REFERENCE NO. 18th meeting, Second semester: 1443/1444

DATE 17/01/2023

600
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Course Code: 0673-201

Program: Bachelor of Human Resources Management

Department: Management

College:  School of Business

Institution:  King Faisal University

Version: 2022
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [] ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Second Year / Level 5

4. Course general Description

This course provides a comprehensive understanding of the concept of human resource management (HRM).
Integrated and comprehensive approach will be offered which focuses on all the significant aspects of human
resource management. Essential themes and topics will be divided and covered as following: part one will be
covered overview of human resources management. Part two will be represented secured human resources. Part
three will be focused on human resources in action and finally special human resources concerns will be covered
in part four. This course delivers detailed knowledge and understanding of a comprehensive range of different
issues in human resource management studies. At the successful completion of this course, the student’s
knowledge and understanding of the important matters in the human resource management, cognitive skills,
competence skills, communication and teamwork will be significantly improved.

5. Pre-requirements for this course (if any): Principles of management

6. Co- requirements for this course (if any): None

7. Course Main Objective(s)

e To introduce the student to the concepts that are related to the field of human resource management

e To prepare the student with the foundations and techniques needed to manage human resource department

e To give the student presentation to some of the commonly tools and keys used in managing human resources

e To enable the student to analyze and reflect the theory side of human resource management subject in the
practical life

e To show that the subject of human resource management has matured into a robust body of knowledge and
an in-depth understanding of which are crucial for ensuring the success of managing human resources.

A. General information about the course:

mark all that apply)

| No | Mode of Instruction Contact Hours

1. Traditional classroom 100 %
2. E-learning
Hybrid
3. e Traditional classroom
e E-learning
4. Distance learning

(based on the academic semester)

Activity Contact Hours

1. Lectures 54
2. Laboratory/Studio
3. Field

4066
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4, Tutorial

5. Others (specify)

I A

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

e Explain the HRM's concepts, functions and

Course Learning Outcomes

1.1 theories as well as how managers deal in k1
different managerial situations. e Lecture.
e Discuss the modern strategies, polices, practices e Group
1.2 and methods that used by HR managers to k2 discussion. o Written exams
effectively running their departments. ¢ izsﬁ?:grk’s e written test
r e Interpret the importance of the HRM functions k.3 e Prior '
and its impact on business performance. preparation of
e lllustrate how HR functions and decisions like lessons
1.4 selection, recruitment, training, and other k4

activities affect business performance.

T sl

e Apply the HRM theories and strategies in real life s1
2.1 . . . o \Written exam,
situations to solve the managerial problems. )
TS 4 skills i ! i e Lecture, e Practical report,
5% ° 'se t_ e techniques and skills in real life s2 e Casestudies e Group activity
situations. e Practical assessment.
e Evaluate HRM policies, procedures and plans in work. e Project report,
5 different areas like selection, recruitment, s3 e Blackboard e Oral
' training, performance management and how activities. presentation.
. . - - e Discussions e Practical report,
they aligned with organizations mission. o Individual
o e Measuring the effectiveness of HRM functions sS4 activity.

by using the modern research methods.

Values, autonomy, and responsibility

e Conduct internal analysis and research to e Practical work.
3.1 assess the organizational environment v o Lecture e Group project.
obstacles and HRM functions performance. e Practical e Individual
32 e Behave ethically in different HRM roles and V2 work, o{a/;trli\t/tlzlexam
' responsibilities. e Group work. I
. . . e Case studies .
33 e Using IT technologies to communicate V3 e Practical report.
effectively.
4444
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C. Course Content

List of Topics Contact Hours

1 Concepts of Human Resources Management 3 hours
2 Strategy for human Resources Management 6 hours
3 Analysis and job description 6 hours
4 Planning of human Resources 6 hours
5 Recruitment and selection 6 hours
6 Training and the development of the employees 3 hours
7 Performance appraisal management 3 hours
8 Wages, Salaries and financial incentives 3 hours
9 Benefits and services 3 hours
10 Health and safety 3 hours
11 Labor relations 6 hours
12 The human Resources Management of the leading companies 6 hours

D. Students Assessment Activities

. Assessment timing Percentage of Total
N[o] Assessment Activities * .
-_

1 Assignments and project During the weeks 20%
2 Quizzes During the weeks 10%
3 Mid-term exam 6™ week 30%
4 Final exam 16" week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities

1. References and Learning Resources
Y VA du c&j}ﬁ‘jw ﬂ})‘? 4%\ .})‘}o." 8ylal ‘L:g)kc ool wue QM °

Essential References
e Gary Dessler, (2018): Human Resource Management, Last/Ed.

Supportive References

o KFU main library data sources and references.
o Others materials provided by the book's author.

Electronic Materials .
e International Journal of HRM.

Jead ) daalal dpad Hl) ASall Ul 2l jag bas @

Other Learning e Students' handout materials.
Materials o Materials on the blackboard.

19
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2. Required Facilities and equipment

Items Resources

e facilities
e (Classrooms, laboratories, exhibition rooms, simulation ® College classrooms
rooms, etc.)

e Technology equipment

. oD h .
e (projector, smart board, software) ata show /Smart board

e Other equipment ® Round chairs for the collective work and group
® (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

® Classroom observation (QMS
Annex O and P)

e Effectiveness of teachin e Faculty members/ Peer reviewer ;
g y e Course evaluation survey (QMS
Annex B)
o Effectiveness of students i e .
° Fac_ulty members & Coordinators/ Peer o Verification/ CES/PES
assessment reviewer
. . ° i
o Quality of learning resources ® Faculty members/ students/ Graduates Course review / course

reports/CES/PES/EES

Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council

Reference No. 18th meeting, Second semester: 1443/1444

Date 17/01/2023

600
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Course Specification

Course Title:  Organizational Behavior

Course Code: 0673-205

Program: Bachelor of Human Resources Management

Department: Management

College:  School of Business

Institution:  King Faisal University

Version: 2022

Last Revision Date: 17 January 2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College U] ProgramX

b. Required X Elective

3. Level/year at which this course is offered: Scecend Year / Level 5

4. Course general Description

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of major topics in OB field and
its main topics such as personality, recognition, learning, motivation, work group, as well as dealing with cases of studies
related to OB topics. Formulating plans and strategies as well as applying the essential OB knowledge, theories and skills in
different situations in order to improve managerial skills and the organization's performance. This requirement will improve
students’ cognitive skill, teamwork and communications besides enhancing their managerial competencies.

5. Pre-requirements for this course (if any): Principles of Management
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
e To provide the theoretical, conceptual framework and essential knowledge of OB field.
e To equip students with the essential knowledge and skills in OB field as well as its practical activities, functions and
practices.
e To enable students to assess and evaluate people behaviors and reactions when introducing methods of working or
management's decisions.

A. General information about the course:

100 00000000Omark all that apply)

[ No | Mode of Instruction Contact Hours

5. Traditional classroom 100 %
6. E-learning
Hybrid
7. e Traditional classroom
e E-learning
8. Distance learning

OO00odododnodn  (based on the academic semester)

Activity Contact Hours

6. Lectures 54
7. Laboratory/Studio

8. Field

9. Tutorial

10.  Others (specify)

I T R
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B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

 Explaining the OB concepts, theories as well as

Course Learning Outcomes

11 how they relate to the organization performance k1
and business effectiveness.
« Discussing the modern strategies, polices, * Lecture.
12 practices related to OB filed and used by k.2 * Group
' managers to run their departments and manage lEBLEslE. o Written exams
people at work effectively. * H(;.m.?vork’s o written test
o Interpreting the importance of the OB theories . laacri:)\lrl 15
1.3 and its impact on business performance when k3 preparation of
applying effectively. lessons
e Illustrating how OB theories like learning,
1.4 motivation, conflict, etc affect business e
performance.

T il

» Applying the OB theories and concepts in real

e . s1 o Written exam,
2.1 life situations to so!ve the managerial problems o Lecture, « Practical report,
as well as to deal with people at work. o Casestudies e Group activity
22 « Using the OB techniques, strategies and skills in = o practical assessment.
real life situations. work. e Project report,
» Evaluating OB theories in different areas like e Blackboard o oral
2.3 learning, motivation and working group and how e activities. presentation.
they aligned with organizations mission. » Discussions e Practical report,
« Measuring the effectiveness of OB applications sS4 ¢ individual
2.4 activity.

by using the modern research methods.

Values, autonomy, and responsibility

3.1 » Showing leadership skills at work. V1 o Practical work.
Behaving ethically in different t  Lecture ) e
3, °Behaving ethically in different managemen V2 re, > el
roles and responsibilities. * practical activity.
e Using IT technologies to communicate work, o Written exam,

e group work.

effectively for the business purposes. V3 « Case studies

o individual work.
o Practical report,

3.3

C. Course Content

List of Topics Contact Hours

1 An introduction to organizational behavior. 4.5

600
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2 Stages of organizational behavior development. 4.5
3 Personality 4.5
4 Recognition 4.5
5 Learning 4.5
6 Values 4.5
\% Attitudes 4.5
A Motivation, incentives, and job satisfaction 4.5
q Work groups. 4.5
Y. Organizational conflict. 4.5
) Power and OB 4.5
VY Organizational Climate and job stress 4.5
VY Organization’s culture & organizational Engagement

V¢ Organizational creativity and innovation. 3

D. Students Assessment Activities

. Assessment timing Percentage of Total
N[o] Assessment Activities * .
-_

1 class activities, Case studies and project During the weeks 20%
2 Quizs During the weeks 10%
8 Mid-term exam 6th week 30%
4 Final exam 16th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities
@ MM onmmnne Sme @M SSom¢
mYo 060

(g,r‘_)'d\ JLHIA”%M) s YO YA @)ﬂ\jﬂﬂ%w\w‘ Qé’\Uj@,\J.\muﬂEﬂ\éM\ .
3,0y dadal)

Dol dana el ) 3 daad se g S ((Ds0) 050k (A oo clabaiall ALzl e
(oY) Al ) &Y VA el s 1gmbl g e dielan)

Essential References

e Stephen P. Robbins, Organizational Behavior, 19th edition, Published by Pearson
(May 12th 2022) - (For English track).

Supportive References

o KFU main library data sources and references.
o Others materials provided by the book's author.

Electronic Materials .
e International Journal of HRM.

e LD Analad By ) RSl iy gl pag silima
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o Students' handout materials.

Materials o Materials on the blackboard.
Bah GMOeXOML =SmHeXeX s S
2 Maexgomnme

Items Resources

o facilities

e (Classrooms, laboratories, exhibition rooms, simulation

rooms, etc.)
e Technology equipment

o (projector, smart board, software)

e Other equipment

- C

' /4

:

¢
<
0’

e College classrooms

e Data show /Smart board.

o Round chairs for the collective work and group
¢ (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues

e Effectiveness of teaching

o Effectiveness of students
assessment

e Quality of learning resources

e The extent to which CLOs have
been achieved

e Other

o Faculty members/ Peer reviewer

e Faculty members & Coordinators/ Peer
reviewer

o Faculty members/ students/ Graduates

e Faculty members & Coordinators

e Classroom observation (QMS
Annex O and P)

o Course evaluation survey (QMS
Annex B)

o Verification/ CES/PES

e Course review / course
reports/CES/PES/EES

e course evaluation results / CES

Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
1710112023

600

26



Lyaillg pylaill pygdi dixs SNG%

Education & Training Evaluation Commission -* %

Course Specification

Course Title:  Knowledge Management

Course Code: 0673-206

Program: Business administration
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Institution:  King Faisal University

Version: 2022
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Course Identification

1. Credit hours: 4.5

2. Course type

a. University [] College [ ProgramX

b. Required [] ElectivelX

3. Level/year at which this course is offered: Third Year / Level 5

4. Course general Description
This course aims to provide the student with the basic concepts, theories, and practices of the main topics of knowledge

management. It also deals with the training of students on the analysis the operations and knowledge discovery in
business organizations and provide students with practical cases about problems and solutions to the issues of
knowledge management.

5. Pre-requirements for this course (if any): Human Resource Management
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
e Knowledge the concepts, objectives and functions of knowledge management.
Scientific knowledge to the general principles of knowledge management.
The ability to analyze the operations organization and knowledge discovery.
The ability to execute the stages of discovery and development and transfer of knowledge.
e The ability to prepare a questionnaire knowledge of the organization.

A. General information about the course:;

mark all that apply)

| No | Mode of Instruction Contact Hours

9. Traditional classroom 100 %
10.  E-learning

Hybrid
11. e Traditional classroom

o E-learning
12.  Distance learning

(based on the academic semester)

Activity Contact Hours

11. Lectures 54
12.  Laboratory/Studio

13.  Field

14.  Tutorial

15.  Others (specify)

4066
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B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Course Learning Outcomes

aligned with
program

Code of
CLOs Assessment

Methods

Teaching
Strategies

Knowledge and understanding

11

1.2

1.3

1.4

e Explaining the

e Discussing the key

knowledge management
concepts, theories as well as how they relate to
the organization performance and business
effectiveness.

strategies, tools,
applications related to knowledge
management filed how managers use it at
work effectively.

¢ Interpreting the importance of the knowledge

management theories, strategies, applications
and its impact on business performance when
applying effectively.

e lllustrating how knowledge management

theories, strategies, applications, etc affect
business performance.

k.1
e | ecture.
K.2 e Group
lBUEEe, o Written exams
e Homework’s .
L e written test
activities.
e Prior
k.3 preparation of
lessons
k.3

2.1

2.2

2.3

2.4

¢ Applying the knowledge management theories

and concepts in real life situations to solve the
managerial problems as well as to deal with
people at work.

¢ Using the knowledge management techniques,

strategies and skills in real life situations.

¢ Evaluating knowledge management theories,

strategies and applications and how they
aligned with organizations mission.

e Measuring the effectiveness of knowledge

management applications by using the modern
research methods.

St o Written exam,
o Lecture, o Practical report,
e Case studies e Group activity

S2 e practical assessment.

work. e Project report,

o Blackboard o oral

S3 activities. presentation.
e Discussions e Practical report,

o individual
53 activity.

L ewes

scientific research about

knowledge management strategies, metrics

e Conduct a

3.1
and knowledge sharing tools and evaluate its
effectiveness.
4444

30

o Lecture, e Practical work.
\Vil o practical o Group project.
work, e individual
e group work. activity.
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Code of
Course Learning Outcomes : CLOs . Teachipg Assessment
aligned with Strategies Methods
program
e Behaving ethically in different management V2 o Case studies e \{Vritcte.n exam,
' roles and responsibilities. . |nd|v_|dual work.
53 *Using IT technologies to communicate V3 * Practical report,

effectively.

C. Course Content

List of Topics Contact Hours

1 Introduction to knowledge management in theory and practice. 4.5
2 Knowledge Economy and Intellectual property. 6

3 Organizational Impacts of Knowledge Management 4.5
4 Foundations of Knowledge Management 6

5 Knowledge Management Solutions 4.5
6 Review of cognitive abilities 4.5
\% Knowledge Discovery Systems 4.5
A Knowledge Acquisition Systems 4.5
q Knowledge Sharing Systems 4.5
). Knowledge Application Systems 4.5
V) Knowledge Management Assessment 4.5
VY The Future of Knowledge Management 4.5

D. Students Assessment Activities

Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 class activities, Case studies and project During the weeks 20%
2 Quizs During the weeks 10%
3 Mid-term exam 6th week 30%
4 Final exam 16th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities
1. References and Learning Resources

. Y VA cddpmal) diei i)l 5)\.))"(&@)}4)':J‘J.~Cc_9m
Essential References R ER £ ;
_ YA ‘J-&.U‘j a.C-LJa.U BM‘JL) c(QW| c‘o..lb.'a." ‘MM‘) 2\3)&«" 5)‘.)‘ U’l‘“’l:’ g,JLC A
¢ 000
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e Knowledge Management in Theory and practice, Kimiz Dalkir, Elsevier Inc,
Supportive References 2018.(For English track).Todd R. Groff, Thomas P. Jones, Introduction to
Knowledge Management, BH, 2018.

o KFU main library data sources and references.
o Others materials provided by the book's author.
o International Journal of HRM.

Electronic Materials

e AL Gaalad Gyl ) A iy o) 35 olas o

Other Learning o Students' handout materials.
Materials o Materials on the blackboard.

2. Required Facilities and equipment

Items Resources

o facilities
e (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

e Technology equipment

o (projector, smart board, software) O LI EIEIS Tl 2

e Other equipment e Round chairs for the collective work and group
e (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

o Classroom observation (QMS
Annex O and P)

Effectiveness of teachin i ;
. g o Faculty members/ Peer reviewer « Course evaluation survey (QMS
Annex B)
o Effectiveness of students i
. Fac_ulty members & Coordinators/ Peer « Verification/ CES/PES
assessment reviewer
« Quality of learning resources o Faculty members/ students/ Graduates ~ © COUSe [eview/ course

reports/CES/PES/EES
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
17/01/2023

600
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Version: V.01
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Level 6/ Year 2

4. Course general Description

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of major topics in operations
management field and its main topics such as productivity, operations strategies, product design, linear programming models,
demand forecasting, as well as dealing with cases of studies related to operations management functions. Formulating plans
and strategies as well as applying the essential operations knowledge and skills in different situations in order to improve
managerial skills and the organization's performance. This requirement will improve students’ cognitive skill, teamwork and
communications besides enhancing their managerial and leadership's competencies.

5. Pre-requirements for this course (if any): Quantitative Methods for Business
6. Co- requirements for this course (if any): None

7. Course Main Objective(s)
e To provide the theoretical, conceptual framework and essential knowledge of operations management.

e To equip students with the essential knowledge and skills in operations management field as well as its
managerial activities, functions and practices.

* To enable students to behave ethically when practicing operations functions, roles and responsibilities.

* To enable students to assess and evaluate operations decisions as well as duties effectively by using different
evaluation tools.

A. General information about the course:

mark all that apply)

| No | Mode of Instruction Contact Hours

13. Traditional classroom 100 %
14.  E-learning
Hybrid
15. e Traditional classroom

e E-learning
16.  Distance learning

(based on the academic semester)

Activity Contact Hours

16. Lectures 54

4066
35



-

wujaillg puleill pugdi dius <

Education & Training Evaluation Commission @

ye

iy
%

¢

17.  Laboratory/Studio
18.  Field

19.  Tutorial

20.  Others (specify)

e |

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

e Explaining the Operation's functions, concepts,

Course Learning Outcomes

11 strategies, theories as well as how operations k1
managers' deal in different managerial
situations.
e Discussing the modern strategies, polices, o Lecture.
12 practices, models and methods that used by K.2 * Group
' operations managers to effectively running their discussion. o VT G
departments. ° Ho.m.e‘.mrk’s o written test
activities.
e Interpreting the importance of the operations - (Bl
1.3 functions and its impact on business = preparation of
performance. lessons
o lllustrating how operations functions and
14 decisions like forecasting demand, location, k4
product design, etc affect business
performance.

20N E S ———

e Applying the operations theories and strategies

2.1 in real life situations to solve the managerial s1 )
problems. o Written exam,
: g . . e Lecture, e Practical report,
22 e Using the operations techniques, strategies and s2 o Casestudies e Group activity
skills in real life situations. o practical assessment.
e Evaluating operations strategies, policies, work. o Project report,
23 procedures and plans in different areas of S3 o Bla}cl_d_)oard e oral _
' management, etc and how they aligned with activities. presentation.
organizations mission. e Discussions ° P.rac.ti.cal report,
e Measuring the effectiveness of operations * |ntc.i|\./t|dual
2.4 functions by using the modern research S4 aciviy.
methods.
Values, autonomy, and responsibility
31 e Estimating and forecasting demand using \Val T — e Practical work.
guantitative methods such as the method of ' o Group project.
4444

36



' /4
\ \ N

-

wuaillg puleill pugdi diun <

Education & Training Evaluation Commission @

@

Code of
Course Learning Outcomes CLOs Teaching Assessment
aligned with Strategies Methods
program
the graph, and the way the center SMA, and o practical e individual
center-weighted moving, and calm the work, activity.
exponential. e group work. o Written exam,

e Case studies e individual work.

e Behaving ethically in different operations roles V2 et

and responsibilities.

C. Course Content

List of Topics Contact Hours

1 Introduction to operations management 4.5
2 Operations Management: Definition, Strategy and Evolution 4.5
3 Operations Management: Definition, Strategy and Evolution 4.5
4 Product design 4.5
5 Product design 4.5
6 Liner programming models. 4.5
v Forecasting demand 4.5
A Forecasting demand 4.5
q Location decisions 3
). Location decisions 3
) Location decisions 3
VY Material Requirement Planning 3
\Y Material Requirement Planning 3
V¢ General Review 3

D. Students Assessment Activities

Percentage of Total
Assessment Activities * Assessment timing Assessment Score

(in week no) Traditional / :
Blended Online

1 Activities, Case studies, project, Discussion... During the weeks 30% 30%
2 Mid-term exam 6th week 30% --
3 Final exam 13th week 40% 70%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)
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E. Learning Resources and Facilities

1. References and Learning Resources

31V agme sV ¢ Jal) dAiaall cilalad¥l s call i) 5 alaidll cilleal) 5 5l0) cani s ani @
Y.«\o ‘UAQJ\ ¢dalall

_ Laalal) 5 gill g 2l 3 e wall )y cillaall 5 LY B jlal A dadie «lape WA lal o o

Essential References Y o) daladl

* Larry Ritzman — Lee Krajewski — Manoj K. Malhotra, Operations management —

Pearson, 2018.

* Heizer, jay, Render, Barry. Operations Management eleventh edition, Pearson
Education limited, 2018.
2003l Rl cgalall ol 3 (alae iy 5 5 llas) ileall s Y1310 (R ui g dena Jus @
Xyt
Ay ) S el I - i) i1 ibanll 5 Y1 3510 ¢ yiall jads dpana il dena @
VoY oY) Aashall il il

Supportive References

o KFU main library data sources and references.
o Others materials provided by the book's author.
o International Journal of HRM.

Other Learning e Students' handout materials.
Materials o Materials on the blackboard.
2. Required Facilities and equipment

ltems Resources

o facilities
e (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

Electronic Materials

Technology equipment

(projector, smart board, software) IRl

Other equipment e Round chairs for the collective work and group
(depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS

e Effectiveness of teaching Faculty members/ Peer Annex O and P)
reviewer e Course evaluation survey (QMS
Annex B)

Faculty members &

o JisVEsy @ Sl Coordinators/ Peer e Verification/ CES/PES

assessment -
reviewer
e Quality of learning resources Faculty members/ e  Course review /  course
students/ Graduates reports/CES/PES/EES

600
38



w)aillg puleill pugdi dim

Education & Training Evaluation Commission

Assessment Areas/Issues Assessor Assessment Methods

¢ I:je%)ét::;éﬁig\\;zgm ChoE o (F:%%urg%/nat(rjnrzmbers e e  Course evaluation results/CES

e Other ° °
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

' /4
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%

G. Specification Approval Data

Council /Committee Department Council
Reference No. 18th meeting, Second semester: 1443/1444
17/01/2023
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Course Identification

1. Credit hours: 2

2. Course type

a. University [] College [ ProgramX

b. Required Elective[

3. Level/year at which this course is offered: Level 6/ Year 2

4. Course general Description

amines the essential knowledge of scientific research like research problems,
1cepts, and practices of research. It focuses on improving student's level of skills of
‘mulating, designing and applying the main research’s procedures in business cases,
well as dealing with cases of studies related to business management topics.
rmulating research problems, research questions, research hypotheses, choosing the
'thods to select samples, choosing the methods of data collection, etc. This
Juirement will improve students’ research, cognitive skill, teamwork and
nmunications besides enhancing their managerial competencies.

5. Pre-requirements for this course (if any):
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
e To provide the theoretical, conceptual framework and essential knowledge of fundamentals of scientific
research field.
e To equip students with the essential research methods and skills in scientific research field as well as its
practical activities, functions and practices.
e To enable students to assess and evaluate research methods, strategies and tools when introducing
methods of working or management's decisions and problems.

A. General information about the course:

1. TeaChing mode (mark all that apply)
B T S T

Traditional classroom 100 %
18. E-learning

Hybrid
ilie), e Traditional classroom

e E-learning
20.  Distance learning

2. Contact Hours  (based on the academic semester)

Activity Contact Hours

21.  Lectures 30
22.  Laboratory/Studio

600
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23.  Field
24.  Tutorial
25.  Others (specify)

I T T

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
Course Learning Outcomes CLOs Teaching Assessment
g aligned with Strategies Methods
program
Knowledge and understanding
11 e Explaining the main steps in the methodology of k1
scientific research as well as research models.
e Discussing the main tools of scientific research o Lecture.
1.2 as well as the research models and how k-2 C G_roup _
managers use it at work effectively. discussion. o Wiritten exams
. . s H k’ .
e Interpreting the importance of the Scientifics * ac(':ill\:ﬁ?;(s)r e written test
1.3 research methods and its impact on business k.3 - e '
performance when applying effectively. preparation of
e lllustrating how scientific research methods, lessons
1.4 tools, strategies, applications, etc affect k.4

business performance.

I

» Applying the scientific research methods in real

2.1 life situations to solve the managerial problems 51 e Written exam,
as well as to deal with people at work. * Lecture, * Practical report,
o Using the scientific research techniques, $2 o Casestudies e Group activity
strategies and skills in real life situations. * practical R
» Evaluating the scientific research methods, tools, work * Project report,
2.3 strategies and applications and how they aligned S3 * quckl?oard > oral :
' . .. o activities. presentation.
with organizations mission. o Discussions o Practical report,
» Measuring the effectiveness of scientific e individual
2.4 research models, tools and applications S4 activity.
continually.
e Enabling students with acting ethically and o Practical work.
3.1 integrity, taking responsibility for professional vi o LEsE e Group project.
development and self-learning. R practicz’ﬂ ¢ individual
e Practicing self-evaluation, and making logical work, actlylty.
.. . . o \Written exam,
3.2 decisions when carrying out the functions, roles V2 e group Wka- B
and responsibilities of quality management. o Casestudies Practical report,
4444
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C. Course Content

List of Topics Contact Hours

1 Introduction to scientific research 2 hours
2 The nature of scientific research 2 hours
3 The nature of the Administrative and Economic Sciences 2 hours
4 Stages and types of scientific research 2 hours
5 Approach to induction and deduction introductions and results 2 hours
6 Formulating and testing hypotheses 2 hours
7 Research Methodology 2 hours
8 Data collection 4 hours
9 Questionnaire and interview and observation 4 hours
10 Test hypotheses 4 hours
11 The preparation of the report or thesis 2 hours
12 A general review of the decision 2 hours

I N R

D. Students Assessment Activities

No Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 Activities, Case studies, project, Discussion... During the weeks 30%
2 Mid-term exam 6th week 30%
3 Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities

1. References and Learning Resources

il daalatl) 5 4y jla) Ciliudat ¢ alall Canll malia (oeli )l G 2aal o
(g;’)’d\ JL.MS\ L_IM) =Y VA QJJJ“}” ¢ u\.u: Uﬁ..'d!

Essential References ‘t’)ﬁj‘ﬁﬂw By ls cighlall cpuss .o ‘L;L“"J‘ Camed| g,gJwa @'“U“'

Y. \A cQJ)}" Olos

_ e Margret cargill. potric o,conner, Writing Scientific Research Articles: Strategy
Supportive References and Steps,edition2 Wiley-Blackwell, 2018.(For English track).

_ _ o KFU main library data sources and references.
Electronic Materials » Others materials provided by the book's author.
o International Journal of HRM.

600
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e Students' handout materials.
Materials o Materials on the blackboard.

2. Required Facilities and equipment

Items Resources

o facilities
o (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

e Technology equipment

o (projector, smart board, software) © (DR S eV Do)

e Other equipment e Round chairs for the collective work and group
e (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS

e  Effectiveness of teachin SEELLET AMIEIE P Annex O and P)
g reviewer e Course evaluation survey (QMS
Annex B)

e Effectiveness of students Faculty members &

I — Co<_>rd|nators/ Peer e Verification/ CES/PES
reviewer
- 3 Faculty members/ e  Course review /  course
O QIR s students/ Graduates reports/CES/PES/EES

e The extent to which CLOs Faculty members &
have been achieved Coordinators

e Other ° °
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

Course evaluation results/CES

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
17/01/2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required [] ElectivelX

3. Level/year at which this course is offered: Level 6-7-8

4. Course general Description

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of major topics in
international business management field and its main areas such as globalization, foreign investment,
international business environment, as well as dealing with cases of studies related to international business
management functions. Formulating plans and strategies as well as applying the essential international
business knowledge and skills in different situations in order to improve managerial skills and the
organization's performance. This requirement will improve students’ cognitive skill, teamwork and
communications besides enhancing their managerial competencies.

5. Pre-requirements for this course (if any): Principles of Management.
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
e To provide the theoretical, conceptual framework and essential knowledge of international business
management.
e To equip students with the essential knowledge and skills in international business management &
Entrepreneurial field as well as its managerial activities, functions and practices.
e To enable students to behave ethically when practicing international business functions, roles and
responsibilities.
® To enable students to assess and evaluate international operations decisions as well as duties effectively
by using different evaluation tools.

A. General information about the course:;

mark all that apply)

| No | Mode of Instruction Contact Hours

21.  Traditional classroom 100 %
22.  E-learning
Hybrid
23. e Traditional classroom

e E-learning
24.  Distance learning

(based on the academic semester)

Activity Contact Hours

4066
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27.  Laboratory/Studio
28.  Field

29.  Tutorial

30.  Others (specify)
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B. Course Learning Outcomes (CLOs), Teaching Strategies and

Assessment Methods

Course Learning Outcomes

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

e Explaining the international business functions,

11 concepts, strategies, and theories as well as how k.1
international managers deal in different
managerial situations like HRM, Marketing etc.
e Discussing the modern strategies, polices,
e Lecture.
12 practices and methods that used by K.2 « Group
international managers to effectively running discussion. )
their businesses. Ty | DI GRETE
13 e Interpreting the importance of the working activities. * written test
internationally and its impact on business K3 e Prior )
performance and country's GDP. i)reparatlon of
14 e lllustrating how international  business essons
operations and decisions like introducing new Ka

markets, international competition, cultural
factors, environmental risks, etc affect business
performance.

s

e Applying the international business practices

2.1 and strategies in real life situations to solve the
managerial problems.

e Using the international business techniques,

2.2
strategies and skills in real life situations.

23 e Evaluating international business strategies,
policies, procedures and plans in different areas
like HRM, Marketing, Finace, and how they
aligned with organizations mission.

2.4 e Measuring the effectiveness of international
business functions by using the modern
research methods.

600
49

S1
o Written exam,
o |ecture, o Practical report,
S2 e Case studies e Group activity
e practical assessment.
work. o Project report,
s3 o Blackboard o oral
activities. presentation.
e Discussions e Practical report,
o individual
sS4 activity.
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Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Course Learning Outcomes

Values, autonomy, and responsibility
e Enabling students with acting ethically and V1 e Practical work.

3 integrity, taking responsibility for self-learning. « LLectire e Group project.
. practic‘;l o individual
e Practicing self-evaluation, and making logical work activity.
32 decisions when carrying out the functions, roles V2 . grou’p work. . \{Vrit[te:n exam,
and responsibilities of International Business o Case studies  © \ndividual work.
Management . o Practical report,

C. Course Content

List of Topics Contact Hours

1 Introduction to the course 4.5
What is international business: the concept, nature and the fields? 4.5

3 International business in the light of globalization and World Trade 4.5
Organization ( WTO).

4 The balance of payments and currency exchange rates and their relationship to 6
international business.

5 Foreign investment: its types, theories and political risks. 6
The social and cultural environment of international business. 4.5

- The financial environment for international business (financial Markets, 4.5
monetary markets, regional / international financial institutions.

A Organization strategy in international business. 6

q Strategic management in multinational companies. 4.5

). Human resources development in international business. 4.5

V) Financial and accounting management in international business. 4.5

12 International marketing (free zones, e. commercial). 4.5

D. Students Assessment Activities

No Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 class activities, Case studies and project During the weeks 20%
2 project During the weeks 10%
8 Mid-term exam 6th week 30%
4 Final exam 16th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

50
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E. Learning Resources and Facilities
1. References and Learning Resources

® International Business : Strategy , Management and new realities, S.
Tamer,Gray Knight.
‘BJQ.‘;}” &a.,JaJI ¢ Olas ¢ Jal=dl Hlo ¢ uuL& L,LC /> ca:a.!jJJ‘ dl.o.c-‘}” Bylo]
2018
XA 833 dndall ol lac desT eyl das dasl 5T AUl JlasYI Bylo] J] S

Essential References

Supportive References International Business Management, Dr. Ravi Kant Pathak,2020

o KFU main library data sources and references.
o Others materials provided by the book's author.
o International Journal of HRM.

e Students' handout materials.
Materials o Materials on the blackboard.
2. Required Facilities and equipment

ltems Resources

o facilities
e (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

Electronic Materials
Joas Gl daalal dpad )l A€l iy gl po5 0las  ®

Technology equipment

(projector, smart board, software) O (LYY EHIES el 12}

Other equipment e Round chairs for the collective work and group
(depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS
Annex O and P)

Effectiveness of teachin i
. g o Faculty members/ Peer reviewer « Course evaluation survey (QMS
Annex B)
o Effectiveness of students o Faculty members & Coordinators/ Peer N
assessment reviewer e Verification/ CES/PES
: : e Course review / course
e Quality of learning resources o Faculty members/ students/ Graduates reports/CES/PES/EES
e The extent to which CLOs have e Faculty members & Coordinators e course evaluation results / CES

been achieved
e Other ° °

600
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Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
Date 17/01/2023
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Course Specification

Course Title:  Small Business Management Mgt

Course Code: 0673-302

Program: Bachelor of Supply Chain Management (SCM)

Department: Management

College:  School of Business

Institution:  King Faisal University

Version: 2022

Last Revision Date: 17 January 2023
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Table of Contents:

A. General Information about the course

1. Teaching mode

2. Contact Hours

B. Course Learning Outcomes, Teaching Strategies and Assessment Methods

C. Course Content 5
D. Student Assessment Activities 5
E. Learning Resources and Facilities 6
1. References and Learning Resources 6
2. Required Facilities and Equipment 6
F. Assessment of Course Quality 6
G. Specification Approval Data 6
4444

54



cyaillg pylaill pygdi digs SNG%

Education & Training Evaluation Commission ’ ‘e

Course Identification

1. Credit hours: 3

2. Course type

a. University [] College O Program
b. Required Electivel]
3. Levellyear at which this course is offered: Third Year, Level —

4. Course general Description

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of major topics in small business
management field and its main functions such as family business, Integrity and Ethics, Entrepreneurial Life, as well as dealing
with cases of studies related to small business management functions. Formulating plans and strategies as well as applying
the essential Entrepreneurial knowledge and skills in different situations in order to improve managerial skills and the
organization's performance. This requirement will improve students’ cognitive skill, teamwork and communications besides
enhancing their managerial competencies

5. Pre-requirements for this course (if any): Principles of Management.
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)

® To provide the theoretical, conceptual framework and essential knowledge of small business management.

® To equip students with the essential knowledge and skills in small business management & Entrepreneurial field as
well as its managerial activities, functions and practices.

o To enable students to behave ethically when practicing Entrepreneurial functions, roles and responsibilities.

e To enable students to assess and evaluate Entrepreneurs decisions as well as duties effectively by using different
evaluation tools.

A. General information about the course:

mark all that apply)

- Mode of Instruction Contact Hours

Traditional classroom 100 %
2. E-learning

Hybrid
3. e Traditional classroom

e E-learning
a. Distance learning

(based on the academic semester)

Activity Contact Hours

1. Lectures 45

4066
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2 Laboratory/Studio
3 Field

4. Tutorial

5 Others (specify)

I S

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods

Course Learning Outcomes

program

- Knowledge and understanding

e Explaining the Entrepreneurial functions, concepts,

1L strategies, and theories as well as how Entrepreneurs ® Lecture.
deal in different managerial situations. Eren .
. . . . . discussion. ® \Written exams
12 e Discussing the modern strategies, polices, practices K2 o Homework’s | swritten fest
and methods that used by Entrepreneurs to effectively A
running their small businesses.. aCF'V't'eS'
e Interpreting the importance of the small business o Prior
1.3 A e . k.3 preparation of
organizations and its impact on business performance I
. essons
and country's GDP
e lllustrating how Entrepreneurial functions and ® Homework’s
1.4 decisions like introducing new product or services, K4 activities.
promotions, branding, packing, etc affect business
performance.
e
2.1 e Applying the Entrepreneurial theories and strategies S1 ® Lecture, e \Written exam,
in real life situations to solve the managerial problems. e Case studies @ Practical report,
2.2 e Using the Entrepreneurial techniques, strategies and S2 e practical e Group activity
skills in real life situations. work. assessment.
e Evaluating Entrepreneurial  strategies, policies, e Blackboard ® Project report,
procedures and plans in different areas like pricing, activities. e oral presentation.
23 promotion, packing, and how they aligned with S3 ® Discussions ® Practical report,
organizations mission. e individual
activity.
e Measuring the effectiveness of Entrepreneurial S4 Discussions

functions by using the modern research methods.

Values, autonomy, and responsibility

Enable Behaving ethically in different ® Practical work.

S V1 ® | ecture, )
Entrepreneurs roles and responsibilities. e practical ® Group project.
work e individual
39 Enable students with the skill of internal analysis, V2 e group work. 3§t|_vny.
external analysis, and research to match e Case studies o ”_tte_” exam,
e individual work.
4444
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Code of

Course Learning Outcomes CLOs UEETElII Assessment

aligned with Strategies Methods
program

organizational environmental factors with ® Practical report,
entrepreneurship strategies

C. Course Content

List of Topics Contact Hours

1 Course introduction 3
2 Entrances to the study of entrepreneurial 3
3 strategies Entrepreneurial 3
4 Legal forms of small Business 3
5 Feasibility study for small Business 3
6 Managing financing in small Business 3
7 Small business strategic planning 3
8 Risk management and insurance in small enterprises 3
9 Small business procurement management 3
Inventory management and needs planning 3
10 In small Business
11 Small Business electronic 3
12 Pricing in small Business 3
13 Promotion and advertising in small Business 3
14 Social responsibility for small Business 3
15 The Family Business 3

D. Students Assessment Activities

Assessment timing
Assessment Activities * F:rcentage ofSTotaI
(in week no) ssessment Score
1 project During the class 20%
2 Case studies and class activities-2. During the class 10%
SO
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Assessment timing
Assessment Activities * F:zrcentage (t)fSTotaI
(in week no) ssessment Score
3 Mid-term exam 6th week 30%
4 Final exam 16th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities

1. References and Learning Resources
BN ECN S R TWERE P PR PRI PN | VNS RN V- JON | REAPSPWN S K B
6V~\A_Ouc_@jjﬂ\)}idﬂ;um~)b

e Longenecker, G.m Justin. et al. (2018). Small Business Management:
Launching and Growing Entrepreneurial Ventures. Last Edition. Stanford.

(Y olae ¢ paill alaal) Hla b psrall Cile g pball 53] ¢ paidl pali S @

IS A i ey 5 it g g g insa )l JSila el g 31 3510) (o all Slusal) BUR)Y VA

Aaladl 30 dgae e gulae ¢Sl jina
e Hatten, S., Timothy. (2018). Small Business Management:
Supportive References Entrepreneurship and Beyond. 5th Edition. Mason. .
e Byrd, Jane, Mary. & Magginson, Leon. (2018) Small Business
Management: An Entrepreneur’s Guidebook. 7th Edition. Mason.
.(For English track).

Essential References

o KFU main library data sources and references.
e Others materials provided by the book's author.
e International Journal of HRM.

Other Learning e Students' handout materials.
Materials e Materials on the blackboard.

2. Required Facilities and equipment

Items Resources

e facilities
o (Classrooms, laboratories, exhibition rooms, simulation e College classrooms
rooms, etc.)

Electronic Materials

ot llall Aaalad a8 )l Al iy gal jos dlas @

e Technology equipment

e (projector, smart board, software) 2 DRSO ST IEEE:

600
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Items Resources

e Other equipment e Round chairs for the collective work and group
e (depending on the nature of the specialty) activities.

' /4
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F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS
Annex O and P)

Effectiveness of teachin i ;
) g e Faculty members/ Peer reviewer o Course evaluation survey (QMS
Annex B)
Effectiveness of students i e .
° e Faculty r_nembers & Coordinators/ o VVerification/ CES/PES
assessment Peer reviewer
o Quality/of learning resollrces e Faculty members/ students/ e Course review / course
Graduates reports/CES/PES/EES

Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444

600
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Course Specification

Course Title:  Business Ethics

Course Code: 0673-305

Program: Bachelor in Supply Chain Management

Department: Management

College:  School of Business

Institution:  King Faisal University

Version: 2022

Last Revision Date: 28 January 2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Level 11/ Year 4

4. Course general Description

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of major
topics in business ethics field and its main topics such as social responsibility, ethical problems,
corruption, supply chain ethics, transparency, as well as dealing with cases of studies related to ethical
issues. Formulating plans and strategies as well as applying the essential ethical knowledge, theories and
skills in different situations in order to improve managerial skills and the organization's performance and
in supply chain. This requirement will improve students’ cognitive skill, teamwork and communications
besides enhancing their managerial competencies.

5. Pre-requirements for this course (if any): Strategic Management
6. Co- requirements for this course (if any): None

7. Course Main Objective(s)

e To provide the theoretical, conceptual framework and essential knowledge of ethical practices and ethical
field, and supply chain.

e To equip students with the essential knowledge and skills in ethics field as well as its practical activities,
functions and practices.

To enable students to assess and evaluate ethical behaviors, practices, applications, strategies and tools when

introducing methods of working or management's decisions in supply chain management.

A. General information about the course:

mark all that apply)

| No | Mode of Instruction Contact Hours

25. Traditional classroom 100 %
26.  E-learning

Hybrid
27. e Traditional classroom

e E-learning
28.  Distance learning

(based on the academic semester)

Activity Contact Hours

31.  Lectures 54
32.  Laboratory/Studio

33.  Field

¢ 000
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34, Tutorial
35. Others (specify)

I T R

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

 Explaining the ethical concepts, theories as well

Course Learning Outcomes

11 as how they relate to the organization k.1
' performance and business effectiveness, and
supply chain. e Lecture.
15 |° Discussing the key issues related to ethics filed K.2 * Group
' and how managers use it at work effectively. discussion. o Written exams
- . . e Homework’s .
e Interpreting the importance of the ethical activities. o written test
13 theories, strategies, applications and its impact k.3 e Prior
' on Dbusiness performance when applying preparation of
effectively. [esSons
e lllustrating how ethics theories, strategies,
1.4 applications, affect business performance, in k4

particular supply chain field.

I

o Applying the ethics theories and concepts in real

2.1 life situations to solve the managerial problems = e Written exam,
as well as to deal with people at work. e Lecture, _ * Practical report,
,, *Usingthe ethical techniques, strategies and skills $2 o Casestudies e Group activity
' in real life situations, and in supply chain sector. y praclilcal 255?35':9“"' ,
. . . . OrkK. e Project report,
e Evaluating ethics theories, strategies and Iy ! b
2.3 applications and how they aligned with = * Blackboard > oral
‘ pp T o y 9 activities. presentation.
OrganIZ-atIOHS MISSION. - : e Discussions o Practical report,
e Measuring the effectiveness of ethics s e individual
2.4 applications by using the modern research activity.
methods.
Values, autonomy, and responsibility
o Behaving ethically in different management e Practical work.
roles and responsibilities. I - o Group project.
L e individual
o practical L
31 \Val work activity.
. grou'p work o Written exam,
. e individual work.
o Case studies .
o Practical report,
o000
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C. Course Content

List of Topics Contact Hours

1 Business Ethics (Concepts, Variables and Philosophy) 6 hours
The Social Responsibility of Business Organizations 6 hours

3 Discipline and Career Commitment 6 hours

4 Ethical Problems within Organizations (Governance, Administrative Corruption, 6 hours
and Aggressive Behaviour

5 Ethics and Code of Conduct with consumer 6 hours

6 Business Ethics and Culture Organization (Individual Values, Organisation and 6 hours
business ethics)

7 Social Responsibility and Business Ethics and Management Functions 6 hours

8 Communication Skills and Business ethics 3 hours

9 Supply chain Ethics 6 hours

10 Business Ethics and Other Sciences 3 hours

D. Students Assessment Activities

No Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 Activities, Case studies, project, Discussion... During the weeks 30%
2 Mid-term exam 6th week 30%
3 Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities

1. References and Learning Resources

A s all (g palall puna g20 mllia 5 (G ) snia puna gl
(Ol sl caninall s Jae ) idlac i) il gNaly e lainy)
Essential References (o)) sl L) Y VA (Y

e Manuuel G. Velasquez, Business Ethics concepts and cases, Pearson,
seventh edition, 2018

: Ferrell O. C., Fraedrich John, Ferrell Linda, Business Ethics: Ethical Decision e
STVIEERE EENEEEIN \aking and Cases, South-Western Cengage Learning, 2010..(For English

track).
Electronic Materials o KFU main library data sources and references.

600
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o Others materials provided by the book's author.
o International Journal of HRM.

Other Learning o Students' handout materials.
Materials o Materials on the blackboard.

2. Required Facilities and equipment

Items Resources

o facilities
o (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

o L) Gnalad Gl ) Sl by aa) o5 il @

o Technology equipment

o (projector, smart board, software) 0 LI EIEIS el 2

e Other equipment e Round chairs for the collective work and group
e (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS

e  Effectiveness of teaching “Halyy TamosEl Fer Annex O and P)
reviewer e Course evaluation survey (QMS
Annex B)

e Effectiveness of students Faculty members &

assessment Coc_>rd|nators/ Peer e Verification/ CES/PES
reviewer
- 3 Faculty members/ e  Course review /  course
O QIR s students/ Graduates reports/CES/PES/EES
e The extent to which CLOs e Faculty members & .
have been achieved Coordinators e
e Other ° °

Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
17/01/2023
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Course Title:  Principles of Supply Chain

Course Code: 0673-303

Program: Bachelor in Supply Chain Management

Department: Management

College:  School of Business

Institution:  King Faisal University

Version: 2022

Last Revision Date: 22 January 2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Level 8/ Third Year

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of major topics in
supply chain field and its main functions such as transportation strategies, logistic techniques, demand
management, inventories management, supply chain relationships, as well as dealing with cases of studies
related to supply chain functions. Formulating plans and strategies as well as applying the essential supply
knowledge and skills in different situations in order to improve managerial skills and the organization's
performance. This requirement will improve students’ cognitive skill, teamwork and communications besides
enhancing their managerial competencies.

5. Pre-requirements for this course (if any): Operations Management
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
e To provide the theoretical, conceptual framework and essential knowledge of supply chain.
e To equip students with the essential knowledge and skills in supply chain field as well as its managerial
activities, functions and practices.
e To enable students to behave ethically when practicing supply chain functions, roles and
responsibilities.
e To enable students to assess and evaluate supply chain decisions as well as duties effectively by using
different evaluation tools.

A. General information about the course;

mark all that apply)

| No | Mode of Instruction Contact Hours

29.  Traditional classroom 100 %
30.  E-learning
Hybrid
31. e Traditional classroom

e E-learning
32.  Distance learning

(based on the academic semester)

Activity Contact Hours

36. Lectures 54
37.  Laboratory/Studio

4066
68



- e

wujaillg puleill pugdi dius <

Education & Training Evaluation Commission @

ye

iy
%

¢

38.  Field
39.  Tutorial
40.  Others (specify)

e |

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

o Explaining the Supply chain's functions,
concepts, strategies, theories as well as how k1

Course Learning Outcomes

11 supply chain managers deal in different
managerial situations.
« Discussing the modern strategies, polices, * Lecture.
0 practices and methods that used by supply chain k.2 * Group
' managers to  effectively running their dipussian, « Written exams
departments. * H(:.mf[‘.’vork’s o written test
« Interpreting the importance of the supply chain ‘3 . 2;2? 1es:
1.3 functions and its impact on business ' preparation of
performance. lessons
e Illustrating how supply chain functions and
14 decisions like selecting suppliers, demand K.4
' forecasting, transportation, etc affect business
performance.

T sl

» Applying the supply chain theories and strategies

2.1 in real life situations to solve the managerial sil e Written exam,
problems. o Lecture, o Practical report,
,, ® Usingthesupply chain techniques, strategies and $2 o Casestudies e Group activity
' skills in real life situations. © [ assessment.
- . : o work. o Project report,
o Evaluating supply chain strategies, policies,
q d ol in diff i lik o Blackboard o oral
23 procedures and plans in different areas like S3 activities. presentation,
pricing, promo_tlon, prqduc_t, paclfln.g, and how o Discussions « Practical report,
they aligned with organizations mission. o frafeEl
24 o Measuring the effectiveness of supply chain sS4 activity.

functions by using the modern research methods.

Values, autonomy, and responsibility

e Conduct an internal analysis, external analysis - e Practical work.
3.1 and research to match the organizational V1 : practicél o Group project.
environmental factors with supply strategies. work ¢ individual
« Behaving ethically in different supply chain roles « group work DI,
3.2 P V2 " e Written exam
: and responsibilities. e Case studies Ve ’
o individual work.
4444
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Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Course Learning Outcomes

e Practical report,

C. Course Content

List of Topics Contact Hours

O 00 N O U1 B W N -

(Y
= O

12

Introduction to supply chain. 4.5 hours
Supply Chain Management: An Overview 4.5 hours
Role of Logistic in Supply Chains 4.5 hours
Global Dimensions of Supply Chain 4.5 hours
Supply Chain Relationships 4.5 hours
Supply Chain Performance Measurement and Financial Analysis 4.5 hours
Demand Management 4.5 hours
Order Management and Customer Service 4.5 hours
Order Management and Customer Service 4.5 hours
Managing Inventory in the Supply Chain 4.5 hours
Transportation — Managing the Flow of the Supply Chain 4.5 hours
Distribution — Managing Fulfillment Operations 4.5 hours

I R B

D. Students Assessment Activities

No Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 Activities, Case studies, project, Discussion... During the weeks 30%
2 Mid-term exam 6th week 30%
3  Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities
1. References and Learning Resources

Zashall ¢ AU B8 o all Uil de (Yo YY) cay il QS s e

Essential References Y las delall 5wy jsill 5 5all 5 jpall a6 paY)

e Ashley McDonough, (2020), Operations and Supply Chain Management
Essentials You Always Wanted to Know, Vibrant Publishers

70


https://www.amazon.fr/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Ashley+McDonough&text=Ashley+McDonough&sort=relevancerank&search-alias=books-fr-intl-us
https://www.amazon.fr/Vibrant-Publishers/e/B00418KJF8/ref=dp_byline_cont_book_1

- c

wu)aillg puleill pugdi dus

Education & Training Evaluation Commission

' /4

iy
%

e Coyle, J., John. et al. (2013). Supply Chain Management A Logistic Perspective.
s tive Ref 9th Edition. Mason.
R B Ll U jall 5 i 0 5000 (Y 0 VA) &T jee dea (Jyshall o ST W

ol il s

o KFU main library data sources and references.
o Others materials provided by the book's author.
o International Journal of HRM.

e Students' handout materials.
Materials o Materials on the blackboard.
2. Required Facilities and equipment

Items Resources

o facilities
o (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

Electronic Materials
ot L) Anelad G 1) A iy anl jas pdas o

e Technology equipment

o (projector, smart board, software) © (DR S eV Do)

e Other equipment e Round chairs for the collective work and group
¢ (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS

e  Effectiveness of teachin SEELLET TAMSEIE FE Annex O and P)
g reviewer e Course evaluation survey (QMS
Annex B)

Faculty members &

o SlsEiliEisEg @ S Coordinators/ Peer e Verification/ CES/PES

assessment -
reviewer
«  Quality of learning resources Faculty members/ e  Course review /  course
students/ Graduates reports/CES/PES/EES

e The extent to which CLOs Faculty members &
have been achieved Coordinators

e Other ° °
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

Course evaluation results/CES

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
17/01/2023
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https://www.neelwafurat.com/locate.aspx?mode=1&search=author1&entry=%D8%A3%D8%AD%D9%85%D8%AF%20%D8%B9%D9%85%D8%B1%20%D8%A2%D8%BA%D8%A7
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Levellyear at which this course is offered: Level 7/ Third Year

4. Course general Description
This course examines the theoretical, conceptual framework and practices in quality management field and its

main topics, such as continuous improvement, quality costs, customer focus, employee empowerment, supplier
partnership, benchmarking, quality function deployment and statistical quality control as well as dealing with
cases of studies related to quality management topics. In addition, this course includes applying knowledge and
skills of quality management in different situations in order to improve managerial skills and the organization's
performance. This course will improve students’ cognitive skill, teamwork and communications besides
enhancing their managerial capabilities.

5. Pre-requirements for this course (if any): Operations Management
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
* To provide students with the theoretical, conceptual framework of quality management.
= To equip students with the essential knowledge and skills in quality field as well as managerial activities,
functions and practices of the quality.
= To provide students with the key tools of statistical quality control with focusing on their applications
within the organizations.
= To enable students to behave ethically when practicing quality management activities, roles and
responsibilities.
= Toenable students to assess and evaluate quality management decisions as well as duties effectively by
using different evaluation tools.

A. General information about the course:

mark all that apply)

| No | Mode of Instruction Contact Hours

33.  Traditional classroom 100 %
34.  E-learning
Hybrid
35. e Traditional classroom

o E-learning
36.  Distance learning

(based on the academic semester)

Activity Contact Hours

41. Lectures 54

4066
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42.  Laboratory/Studio
43.  Field

44.  Tutorial

45,  Others (specify)

e |

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

e Explaining the concepts, functions and theories

Course Learning Outcomes

1.1 of total quality management in business k1
organizations.
¢ Discussing the suitable strategies, practices and
1.2 methods that used by quality managers to k-2 L
effectively run their departments. : G?guuge.
e Interpreting the importance of key quality issues discussion. .
such as continuous improvement, quality costs, e Homework’s ° Wr_ltten exams
1.3 customer focus, employee empowerment, k-3 activities. * written test
supplier partnership and benchmarking and e Prior
their impact on business performance. i)reparation of
o lllustrating how quality functions and decisions ess0ns
like product development, understanding
1.4 customer needs and requirements, using k4
statistical quality control etc affect business
performance.

I

e Applying the quality management concepts,

2.1 theories and strategies within the environment S1 o Written exam,
of business organizations. e Lecture, e Practical report,
2o | © Using the key quality management techniques 52 o Case studies e Group activity
' and skills in real life situations. * practical HEEEREL
. L . work. o Project report,
e Using the communication skills, teamwork and
. . ) ) ) s3 o Blackboard e oral
2.3 information technology in the field of quality TS, presentation.
management. e Discussions e Practical report,
e Measuring the effectiveness of quality e individual
2.4 management activities by using effective S4 activity.

performance indicators.

Values, autonomy, and responsibility

31 e Enabling students with acting ethically and Vi Lecture e Practical work.
o o 0 .
integrity, taking responsibility for self-learning. o Group project.
4444
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Code of
Course Learning Outcomes : CLOs . Teachipg Assessment
aligned with Strategies Methods
program
e practical e individual
e Practicing self-evaluation, and making logical work; actl_\nty.
V2 e group work. o Written exam,

3.2 decisions when carrying out the functions, roles
and responsibilities of quality management.

e Case studies e individual work.
e Practical report,

C. Course Content

List of Topics Contact Hours

1 Course Introduction 3 hours
2 Approach to Total Quality Management 3 hours
3 Total Quality Management and Change 3 hours
4 Customer Focus 3 hours
5 Leadership 3 hours
6 Strategic Management of Quality 3 hours
7 Human Resource in Total Quality Management 3 hours
8 Suppliers Partnerships 6 hours
9 Quality Costs 6 hours
10 Continuous Improvement 6 hours
11 Application of Total Quality Management 6 hours
12 Statistical Quality Control 6 hours
13 Quality Management Awards 3 hours

D. Students Assessment Activities

Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 Activities, Case studies, project, Discussion.. During the weeks 30%
2 Mid-term exam 6th week 30%
3 Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)
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E. Learning Resources and Facilities

1. References and Learning Resources
839l Bylo] (§ doddo 18 polanll Bogzl 8)l) ¢ paridl Jladl due Voo @

) YoYY «aiWlls cobdaally ZUs AlsLadl
Essential References e Jeffry A. Doney (2019), Total Quality Management: Concepts, Implementation
and Applications, Editor Nova

o Besterfield, Dale, H. (2003) Total Quality Management. 3rd ed., Pearson
Education Inc.

® Goetsch, David, L., et al. (2006) Quality Management: Introduction to Total
Quality Management for Production, Processing, and Services. 5th ed., Person
Education, Inc.

(é)jj@\)\.} 83148 (S 9 céUaJ\ 4le Juc Je) c(Y . \/\) cdlolid! 5.)_9.2:.” 5)‘)1 °

Oles aoygily &l
B39z daxl Lgazma (Y. VA) cOlaglaly eadlas 1dloliad! B3sll B)ld) @
Supportive References Olas cpojgilly adll J5lg Hlo B AN dadall
) B penadl Hla ¢(Y - VA) 4&&]\)[&2««.“ das cdlolid! 85924l 5)‘&1‘3 Olius e
Oles ca)gdly
e e (S e - gl )l cllgiuad! o tdloladl Bagdl Byla| @
c&:jjﬁbfidlj ébﬁ)\ D (Y- YA) 4&@\ x> w9 ¢ 2l |
Olas
il ).ié.” 21 (YYA) calasdl Mb)! uﬂob_c cdlolid 5.)3;5)\ 3lol e
Oles ca)gdly

o KFU main library data sources and references.
o Others materials provided by the book's author.
o International Journal of HRM.

e Students' handout materials.
Materials o Materials on the blackboard.
2. Required Facilities and equipment

Items Resources

o facilities
e (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

Electronic Materials

Sead ) Analal dpad Hl) AoCall Ul gl jog jlan @

e Technology equipment

o (projector, smart board, software) O BL IR T o

o Other equipment ¢ Round chairs for the collective work and group
¢ (depending on the nature of the specialty) activities.
L 2 2 2 2
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F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS

e  Effectiveness of teachin FEISHISY TS (e Annex O and P)
g reviewer e Course evaluation survey (QMS
Annex B)

Faculty members &

o Bl @ S Coordinators/ Peer e Verification/ CES/PES

assessment

reviewer
«  Quality of learing resources Faculty members/ e  Course review /  course
students/ Graduates reports/CES/PES/EES
e The extent to_ which CLOs e Faculty members & Course evaluation results/CES
have been achieved Coordinators
e Other ° °

Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
Reference No. 18th meeting, Second semester: 1443/1444
17/01/2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College Program[]

b. Required Elective[]

3. Level/year at which this course is offered: Fourth Year / Level 10

4. Course general Description

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of the major topics in strategic
management field and its main areas and processes such as vision, mission statement, strategic planning, strategy formulation,
strategy implementation, strategy evaluation, international business environment, as well as dealing with cases of studies
related to environmental scanning etc. Formulating plans and strategies as well as applying the essential strategic management
knowledge and skills in different situations in order to improve managerial skills, leadership skills and the organization's
performance. This requirement will improve students’ cognitive skill, teamwork and communications besides enhancing their
managerial and leadership competencies.

5. Pre-requirements for this course (if any): principles of management
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
e To provide the theoretical, conceptual framework and essential knowledge of strategic management.
e To equip students with the essential knowledge and skills in strategic management &as well as its main activities,
functions and practices.
e To enable students to behave ethically when practicing strategic managers roles, duties and responsibilities.
e Toenable students to assess and evaluate strategic issues, decisions as well as duties played by strategists effectively
by using different evaluation tools.

A. General information about the course:;

mark all that apply)

| No | Mode of Instruction Contact Hours

37. Traditional classroom 100 %
38.  E-learning

Hybrid
39. e Traditional classroom

e E-learning
40.  Distance learning

(based on the academic semester)

Activity Contact Hours

46.  Lectures 54
47.  Laboratory/Studio

4066
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48.  Field
49.  Tutorial
50.  Others (specify)

I T T

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

¢ Explaining the strategic management functions,

Course Learning Outcomes

11 concepts, processes, and theories as well as how k1
strategists deal in different managerial o Lecture.
situations like in their organizations. C Qroup _
e Discussing the modern strategies, polices, dISCUSSIOI"I., o Written exams
1.2 practices and methods that used by strategists k-2 y H(:;\r;ﬁ?vork S e written test
to effectively running their businesses. . Ii(;ior &
e Interpreting the importance of the strategic preparation of
13 planning and its impact on business k.3 lessons
performance and business's competitive
advantage.
s
o Applying the strategic management practices o Written exam,
2.1 and methods in real life situations to solve the s1 o Lecture, o Practical report,
managerial as well as executive problems. o Casestudies o Group activity
,, *Using the strategic planning techniques, $2 * practical EEEEEEEL
strategies and skills in real life situations. work. * Project report,
o Evaluating the organization's strategies, policies, * Eclgi:ll;[l?g:rd * p(i:easlentation
procedures and plans in different areas like 3 . Discussic;ns « Practical re '0 t
2t HRM, Marketing, finance, and how they aligned o individual Bt
with organizations mission. activity.

Values, autonomy, and responsibility
e Enabling students with acting ethically and \Val o Practical work.

3.1 . . . - . .
integrity, taking responsibility for self-learning. e Group project.
e Lecture, .
. e individual
o practical .
Practici If-evaluati d ki logical work activity.
(] = y .
rat_:t!cmg self-eva l_Jatlon, and  making logica > o Written exam,
3.2 decisions when carrying out the functions, roles and e group work. s
o . . o individual work.
responsibilities of strategic management. o Case studies .
o Practical report,
o000
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C. Course Content

List of Topics Contact Hours

1 Strategy concepts 3 hours
2 External environment analysis 6 hours
3 Firm analysis 3 hours
4 Stakeholders analysis 3 hours
5 SWOT analysis 6 hours
6 Strategic analysis tools 6 hours
\% Strategic matrix tools 6 hours
A Business portfolio selections 3 hours
q Growth strategies 6 hours
). Creative strategies (Blue ocean model) 6 hours
)Y Strategic Implementation 3 hours
VY Strategic control 3 hours

D. Students Assessment Activities
Percentage of Total
Assessment timing Assessment Score

Assessment Activities * . —
VIE (in week no) Traditional / :
Online
Blended

1 Activities, Case studies, project, Discussion... During the weeks 30% 30%
2 Mid-term exam 6th week 30% --
3 Final exam 13th week 40% 70%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities
1. References and Learning Resources

Juial) 4 dan) s 2axa g Sl ) dana Sl 3 9ana Aaa S5 ¢ (Hill&JONes)duass) i) 511 o
(2018)5 »AY) Axulall — g yall )3 -

YN gles il 3ol 0 cdaal SuY) B sk s s @

Essential References ¢g A A8Ca (8 pualaall La) ) 1Y) 1 g pand) Craa ) a9 Jald o ja dana Jud @
) lsal) GBRY ¢ Y b

S (g 1 ¢ aaalail) g 4 ALl IS A g K Jlas Y g Al Sud) 1Y) s gl el aaa e
YOV (el
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e Strategic Management: An integrated Approach,Hill&Jones:2018.
(For English track).

Supportive References

o KFU main library data sources and references.
o Others materials provided by the book's author.
o International Journal of HRM.

e Students' handout materials.
Materials o Materials on the blackboard.
2. Required Facilities and equipment

Items Resources

o facilities
e (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

Electronic Materials

ead Al Analad dpad Hl) A€l bl aa) jog jilae @

e Technology equipment

o (projector, smart board, software) QISR

e Other equipment e Round chairs for the collective work and group
e (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

o Classroom observation (QMS
Annex O and P)

Effectiveness of teachin i ;
. g o Faculty members/ Peer reviewer « Course evaluation survey (QMS
Annex B)
o Effectiveness of students i
. Fac_ulty members & Coordinators/ Peer « Verification/ CES/PES
assessment reviewer
e Quality of learning resources o Faculty members/ students/ Graduates ~ ° COUSe review / course

reports/CES/PES/EES
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
Reference No. 18th meeting, Second semester: 1443/1444
17/01/2023

600
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Level 9/ Year 3

4. Course general Description

The course covers the basic dimensions of the warehouses and inventory function in terms of the nature and
concept of storage and the concept of warehouses. Also, it will explain the important of having warehouses and
inventory and it effect on the performance of supply chain and customer satisfaction. Other topics related to
warehouse and inventory management will be reviewed in this course such as warehouses functions,
warehouses locations, inventory planning, materials handling, inventory management systems, and the
customer service and warehouses.

5. Pre-requirements for this course (if any): Principles of Supply Chain
6. Co- requirements for this course (if any): None

7. Course Main Objective(s)

= To provide the theoretical, conceptual framework and essential knowledge and skills of inventory and
warehouses management

= To equip students with the essential knowledge and skills in the management of inventory field as well
as its managerial activities, functions, technology and practices.

= To enable students to behave ethically when practicing inventory and warehouses management
functions, roles and responsibilities

= To enable students to assess and evaluate decisions that related to appropriate inventory level by using
different evaluation tools.

A. General information about the course:;

mark all that apply)

| No | Mode of Instruction Contact Hours

41.  Traditional classroom 100 %
42.  E-learning
Hybrid
43. e Traditional classroom

e E-learning
44.  Distance learning

(based on the academic semester)

Activity Contact Hours

51.  Lectures 54
52.  Laboratory/Studio

4066
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53. Field
54, Tutorial

55. Others (specify)

I T T

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

o Explaining the inventory and warehouses

Course Learning Outcomes

1.1 management functions, concepts, strategies, and k1
theories.
12 ° !(nowing the diff_erent types of _warehouses and K.2 * Lecture o Written exams
inventory and their related functions e Lecture o written test
« Interpreting the importance of the inventories * Lecture,
13 and warehouses functions and its impact on k3 Case studies

supply chain performance.

I

» Applying the inventory and warehouses theories

2.1 and strategies in real life situations to solve the ol o Written exam,
managerial problems. Practical report,
. : : - Lecture, Case ..
92  Using the inventory techniques, strategies and = studies group activity
' skills in real life situations. ) assessment.
- - - practical work, )
o Evaluating inventories and  warehouses group work Project report,
23 strategies, policies, procedures and plans in s3 oral
' different types of supply chain (push, pull), and presentation

how they aligned with the supply chain goals.

Values, autonomy, and responsibility

o Enabling students with acting ethically and

\Val Written exams,

3.1 integrity, taking responsibility for self- o Lectures, ;
. oral presentation,
learning. classroom S A
= : : - . . individual activity
« Practicing self-evaluation, and making logical discussions,
- - ) assessment,
decisions when carrying out the functions, roles V2 group work, L
3.2 N . - group activity
and responsibilities of inventory and case studies.
assessment.

warehouses Management.

C. Course Content

List of Topics Contact Hours

600
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1 The role of warehouses in logistics and supply chain management 3 hours

2 Inbound processes in warehouse management 6 hours

3 Internal process: put away 6 hours

4 Internal processes: Materials handling 6 hours

5 Internal processes: Inventory management and control systems 6 hours

6 Outbound processes: Inventory issues 6 hours

v Outbound processes: Distribution 6 hours

A Information technology systems 3 hours

q Customer service and the warehouse 3 hours

). The rapidly changing future of warehouse management 3 hours

VY General review 3 hours

D. Students Assessment Activities

. Assessment timing Percentage of Total
\[o] A ment Activities * .
-

1 Activities, Case studies, project, Discussion... During the weeks 30%
2 Mid-term exam 6th week 30%
3 Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities
1. References and Learning Resources

Warehouse Management and Inventory Control, Philip M. Price, Natalie J.

Harrison, Access Education, 2015, ISBN 1934231045, 9781934231043

PPN ‘@j}ﬂ\j)ﬂiﬂ:\ﬂjd\j;ﬂ (oAl g Gled giuall 3 la) (Yo Y cugmgagﬁ)gu .
sy

_)\335)& cu&ﬁc‘?ﬁﬁj\)&aa\ﬁ EYAKEA M(@,}.\Lﬁd&&a)u;ﬂbu)hﬂ‘ﬁ)\a‘\ °
22058y il alal)

sy AndallY VY k) L e S a0l i goma (kA i jidal B0 e
sl il Joadl) A5€a 5 Hla 1 0l

Essential References

Inventory Management: Principles, Concepts, and Techniques,
Toomey, ISBN 9780792383246

Supportive References

Warehouse Management: A Complete Guide to Improving Efficiency and
Minimizing Costs in the Modern Warehouse, Gwynne Richards

Essentials of Inventory Management, Max Muller

600
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KFU main library data sources and references.
Other materials provided by the book's author.
e Journal of procurement and Supply Chain Management.

et L) Lnalad e ) A€l il a5 yolas @
Other Learning o Students' handout materials.
Materials o Materials on the blackboard.
2. Required Facilities and equipment

Items Resources

o facilities
o (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

Electronic Materials

e Technology equipment

o (projector, smart board, software) © (DR S eV Do)

e Other equipment e Round chairs for the collective work and group
o (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS

e  Effectiveness of teachin SEELLET TAMSEIE FE Annex O and P)
g reviewer e Course evaluation survey (QMS
Annex B)

Faculty members &

e Effectiveness of students Coordinators/ Peer

Verification/ CES/PES

assessment :
reviewer
- n Faculty members/ e  Course review /  course
O QIR s students/ Graduates reports/CES/PES/EES

e The extent to which CLOs Faculty members &
have been achieved Coordinators

e Other ° °
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

Course evaluation results/CES

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
17/01/2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Levellyear at which this course is offered: Level 9/ Third Year

4. Course general Description

This course examines the theoretical, conceptual framework, and practices of the major topics in procurement
management field such as procurement scope, strategic procurement and supply chain management,
outsourcing, negotiating and pertinent terms, and procurement of commodities as well as internal and global
sourcing, retail procurement and efficient consumer response, e-procurement systems and contract
management. In addition, this course includes applying knowledge and skills of procurement management in
different situations in order to improve managerial skills and the organization's performance. This course will
improve students’ cognitive skill, teamwork and communications besides enhancing their managerial
capabilities.

5. Pre-requirements for this course (if any): Principles of Supply Chain
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
= To provide students with the essential knowledge and skills of procurement management and show how
it can contribute to the organization’s business strategy and ultimate performance.
= To provide students with the methods used by organizations to acquire raw materials, components and
facilities needed to operate with highlighting some applications of e-procurement.
= To equip students with the key procurement strategies and demonstrate their application within the
supply chain.
= To develop the students' ability to take key purchasing decisions and selecting the best suppliers.
= To enable students to behave ethically when practicing procurement management functions, roles and
responsibilities.
= To enable students to measure and evaluate procurement decisions as well as duties effectively by using
performance measurement tools.

A. General information about the course:;

mark all that apply)

| No | Mode of Instruction Contact Hours

45.  Traditional classroom 100 %
46.  E-learning

Hybrid
47. e Traditional classroom

e E-learning
48.  Distance learning

4066
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2. Contact Hours  (based on the academic semester)

Activity Contact Hours

56. Lectures 54
57.  Laboratory/Studio

58.  Field

59.  Tutorial

60. Others (specify)

I T T

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

o Explain concepts, theories and strategies of

Course Learning Outcomes

1.1 procurement management within the supply k1
chain system.
« Discuss the suitable strategies, practices and 2 o LEETTR
1.2 methods that used by procurement managers to ' o Group
effectively running their departments. discussion. .
e Interpret the importance of key procurement e Homework’s ::’/v\/rri:iteenntzzsms
issues such as outsourcing, sourcing strategies, activities.
1.3 price and total cost of ownership and k-3 e Prior
negotiations and their impact on business preparation of
performance. BRI
o lllustrate how e-procurement systems and
1.4 contract  management  affect  business k4
performance.

I I

o Apply the procurement management concepts,

2.1 theories and strategies in real life situations to 1 o Written exam,
solve the managerial problems. e Lecture, e Practical report,
e Use the key procurement management $2 o Casestudies e Group activity
techniques and skills in real life situations. * practical HEEEREL
o Evaluate procurement management strategies, work. * Project report,
2.3 decisions, policies and procedures in the light of 58 * Ble}c'.(t.)oard > oral .
. .. activities. presentation.
organizations mission and SC strategy. - BieaEslns « Practical report,
o Measure the effectiveness of procurement e individual
24 management functions by using effective e activity.

performance indicators.

Values, autonomy, and responsibility

600
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Code of
Course Learning Outcomes CLOs Teaching Assessment
g aligned with Strategies Methods
program
o Enabling students with acting ethically and e Practical work.
3.1 integrity, taking responsibility for self- vi o Lecture e Group project.
learning. - o |nd_|v_|dual
.. . . . activity.
« Practicing self-evaluation, and making logical work, o Written exam
decisions when carrying out the functions, roles V2 e group work. I ’
3.2 d ibiliti f - o Case studies o individual work.
an responsibilities 0 procuremen « Practical report,
management.

C. Course Content

List of Topics Contact Hours

1 Course introduction. 3 hours
2 Procurement scope and development. 3 hours
3 Strategic procurement and supply chain management. 6 hours
4 Outsourcing. 3 hours
5 Sourcing Strategies and relationships. 6 hours
6 Negotiations. 6 hours
7 Price and total cost of ownerships (TCO). 6 hours
8 Procurement of commodities. 6 hours
9 Service procurement. 3 hours
10 International and global sourcing. 3 hours
11 Retail Procurement and efficient consumer response (ECR). 3 hours
12 E-procurement systems. 3 hours
13 Contract management and performance measurement. 3 hours

D. Students Assessment Activities

Assessment timing Percentage of Total
A ment Activities *
-

1 Activities, Case studies, project, Discussion.. During the weeks 30%
2 Mid-term exam 6th week 30%
3 Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

600
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E. Learning Resources and Facilities

1. References and Learning Resources

e Baily, Peter. Farmer, D., Crocker, B., Jessop, D. and Jones, D. (2015).
Essential References Procurement Principles and Management. 11™ ed. Pearson.
.C)JJ‘)" Olos 4&)}‘93)‘3‘,&.3.” ZuLan c")f_):'ﬁdb GW| leaj (Y . \('\) 3.1,3..\.& c@‘}h.”

(Yl o) gall B0y (A Cuan 2 ggda 10 ATl g £ B0 (Y0 ) 0sals ledds cilaye o
_QJ‘)“}“ 6OLAG s@j‘,ﬂ\j ‘).Ja.\.u ULS‘.)S'“ \_)J
ol o ) QAI.;AH iSa (ATl g o) ) 3413 YY) e A Dlally (sge alig) @
GOV e a5l s
s@j)ﬂ\j il Apalad) LfJJJL}“ Dl il ) 3 0a) _(Y . ~/\) dasa ¢(paa g c(;.'ﬂ.f; Olaid e
Supportive References oY) eolas
e Lysons, Kenneth (2016). Procurement and Supply Chain Management. 9"
ed. Pearson.
Myerson, Paul (2019). Lean Demand-Driven Procurement: Howto e
Apply Lean Thinking to your Supply Management Processes.
Rutledge/Productivity Press.
o KFU main library data sources and references.
o Others materials provided by the book's author.
o International Journal of HRM.

e Students' handout materials.
Materials o Materials on the blackboard.
2. Required Facilities and equipment

Items Resources

o facilities
o (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

Electronic Materials

Jeah Ll daalad dpad ) A0S iy gl ja5 dlas o

e Technology equipment

e (projector, smart board, software) * Data show /Smart board.

o Other equipment ¢ Round chairs for the collective work and group
e (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS

e Effectiveness of teachin SIS RNl BEer Annex O and P)
g reviewer e Course evaluation survey (QMS
Annex B)

Faculty members &

o [ETEEIEESE @ GIEs Coordinators/ Peer e Verification/ CES/PES

assessment

reviewer
: 3 Faculty members/ e  Course review /  course
O QIO R (e students/ Graduates reports/CES/PES/EES

600
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Assessment Areas/Issues Assessor Assessment Methods

¢ I:je%)ét::;éﬁig\\;zgm ChoE o (F:%%urg%/nat(rjnrzmbers e e  Course evaluation results/CES

e Other ° °
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

' /4

iy
%

G. Specification Approval Data

Council /Committee Department Council
Reference No. 18th meeting, Second semester: 1443/1444
17/01/2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Level 9/ Third Year

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of major topics in
transportation management field and its main functions such as transportation strategies, transportation modes
and infrastructures, transportation demand planification and execution, transportation costing and pricing,
transportation regulation and policies, the use of IT in transportation, Insurance transportation, as well as
dealing with cases of studies related to transportation making decisions. Formulating plans and strategies as well
as applying the essential transportation knowledge and skills in different situations in order to improve
managerial skills and the organization's performance. This requirement will improve students’ cognitive skill,
teamwork and communications besides enhancing their managerial competencies.

5. Pre-requirements for this course (if any): e Principle of supply chain
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
e To provide the theoretical, conceptual framework and essential knowledge of transportation
management.
e Toequip students with the essential knowledge and skills in transportation field as well as its managerial
activities, functions and practices.
e To enable students to behave ethically when practicing transportation functions, roles and
responsibilities.
e To enable students to assess and evaluate transportation decisions as well as duties effectively by using
different evaluation tools.

A. General information about the course:

mark all that apply)

“No | Mode of Instrucion

49, Traditional classroom 100 %
50.  E-learning
Hybrid
51. e Traditional classroom

e E-learning
52.  Distance learning

(based on the academic semester)

Activity Contact Hours

61. Lectures 54

4066
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62.  Laboratory/Studio
63.  Field

64.  Tutorial

65.  Others (specify)

e |

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

e Explaining the transportation's functions,

Course Learning Outcomes

11 concepts, strategies, theories as well as how k1
transportation managers deal in different
managerial situations.. o | ecture.
e Discussing the modern strategies, polices, e Group
1.2 practices and methods that wused in k.2 discussion. o Written exams
transportation. ° i‘t’_m?;’rk’s o written test
e Interpreting the importance of the R Pri:)Vrl 1es:
1.3 transportation functions and its impact on = preparation of
business performance lessons
e lllustrating how transportation functions and
1.4 decisions like selecting modes, demand k.4

forecasting, etc affect business performance.

I

e Applying transportation theories and strategies

2.1 in real life situations to solve the managerial L )
problems. o Written exam,
- - . . e Lecture, e Practical report,
29 e Using the transportation techniques, strategies ) o Casestudies e Group activity
and skills in real life situations. o practical assessment.
e Evaluating transportation strategies, policies, work. o Project report,
23 procedures and plans in different areas like s3 o Bla}cl_d.)oard o oral _
' pricing, promotion, product, packing, and how AOUIRTIES: presentation.
they aligned with organizations mission. * Discussions e Practical report,
. . . o individual
e Measuring the effectiveness of transportation activity.
2.4 functions by using the modern research S4
methods..

Values, autonomy, and responsibility

e Conduct an internal analysis, external analysis e Lecture, e Practical work.
31 and research to match the organizational V1 e practical o Group project.
' environmental factors with transportation work, o individual
strategies. e group work. activity.
o000
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Code of
Course Learning Outcomes : CLOs . Teachipg Assessment
aligned with Strategies Methods
program
e Behaving ethically in different transportation o Case studies o Written exam,
3.2 roles and responsibilities. V2 e individual work.

o Practical report,

C. Course Content

List of Topics Contact Hours

1 Role and importance of Transportation 3 hours
2 Transportation and the Economy 3 hours
3 Global Transportation Management 3 hours
4 Transportation Modes and Infrastructures 6 hours
5 Global Transportation Planning 6 hours
6 Global Transportation Execution 3 hours
7 Costing and Pricing for Transportation 6 hours
8 Transportation Regulation and Public Policy 6 hours
9 Transportation Risk Management 6 hours
10 Insurance Transportation 6 hours
11 Transportation Technology and Systems 6 hours

D. Students Assessment Activities

No Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 Activities, Case studies, project, Discussion... During the weeks 30%
2 Mid-term exam 6th week 30%
3 Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities
1. References and Learning Resources

e Robert A. Novak, Brian Gibson, Yoshinori Suzuki, John J. Coyle (2019),
Transportation: A Global Supply Chain Perspective. 9th Edition
ol c‘_l;}” dadall (dyolaidyl dalgall b G Lyl Blgall Bylol ¢ Y VAciyg el @
sy Al (olall Jlae))

Essential References

102
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e BUTTON K.J. (2010), Transport Economics, 3rd edition, Edward Elgar
S raall AN ¢ S JaRYl cseadls sl s 5ol il Gpalic ae ) dlac @
YoV apaldll oopalill
cL»S}.?J\_g (»5)’;,‘)“9 L“SJ"" Zg;j.\.” J.EJJ‘ C)lg.)l.,aj‘@\c\'~\v cébﬂ‘-.\,&bjw Mbbﬁw )
&95dly Aailly deldal) duxalrll Il
Yoon ol Cojleall sline ;8 o Jaill ciglee 5100 ¢ o) dana o
o KFU main library data sources and references.
o Others materials provided by the book's author.

e International Journal of HRM.

Other Learning o Students' handout materials.
Materials o Materials on the blackboard.

2. Required Facilities and equipment

Items Resources

F.

facilities
(Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

Technology equipment

(projector, smart board, software) IRl

Other equipment ¢ Round chairs for the collective work and group
(depending on the nature of the specialty) activities.

Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS

e  Effectiveness of teachin SEELLET TAMSEIE FE Annex O and P)
g reviewer e Course evaluation survey (QMS
Annex B)

Faculty members &

o CTEEIEEsS O SinEn Coordinators/ Peer e Verification/ CES/PES

assessment -
reviewer
: 3 Faculty members/ e  Course review /  course
O QU7 Y (e students/ Graduates reports/CES/PES/EES
e The extent to which CLOs e Faculty members & Course evaluation results/CES
have been achieved Coordinators
e Other ° °

Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
17/01/2023

600
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Level 10/ Year 4

4. Course general Description

This course aligns distribution management with a comprehensive overview of intermodal distribution
management and covers the key concept of the field of distribution management and distribution operations
planning. The Components Of Distribution Management will be viewed from managerial perspectives
impacting physical distribution. In addition, this course will provide students with the necessary confidence
and skill to undertake and successfully manage distribution Requirements Planning in any industry or
organization. The students will gain the knowledge how to meet consumer demands through planning, control
and implementation of effective movement of goods to the destination.

5. Pre-requirements for this course (if any): Transportation Management
6. Co- requirements for this course (if any): None

7. Course Main Objective(s)
The purpose of this course is to provide detailed knowledge and understanding of distribution
management and how to designing channel networks for goods movement. In addition, provide
the key distribution concepts, theories, and gaining knowledge on issues affecting the movement
of goods. Particular emphasis will be placed on freight movements, distribution operations
planning, distribution operations execution, intermodal distribution, distribution policy and
costing and pricing.

A. General information about the course:

mark all that apply)

| No | Mode of Instruction Contact Hours

53.  Traditional classroom 100 %
54.  E-learning
Hybrid
95. e Traditional classroom

o E-learning
56.  Distance learning

(based on the academic semester)

Activity Contact Hours

66. Lectures 54
67.  Laboratory/Studio

68. Field

69. Tutorial

L 2 2 3 2
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70. Others (specify)

el |

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
. CLOs Teachin Assessment
Code Course Learning Outcomes aligned with Strategiegs Methods
program
11 e Understanding the role of physical delivery of k.1
the goods or services o @AEER e
1.2 e Explain the various elements and processes in k.2 teaching, '
managing distribution operations and how they visiting er.tten el
et websites assignments,
1.3 e Determine principles and strategies for k.3 and utilizing project an'd
establishing effective, and efficient distribution related ALl
operations. videos

I

2.1 e Develop the strategies that can be taken to find s.3
the best paths to deliver goods at multiple stops. Classroom
2.2 e Enabling students to clarify the key role of s.3 teaching Case .
technology in managing distribution operations studies , * Wr!tten éxam,
and product flows. Vi assgnments,
23 e Analyzing the performance of distribution 5.2 T Eifel S an.d oral
operations in a scientific way to reduce utilizing IR
distribution costs related videos

Values, autonomy, and responsibility

e Practicing self-evaluation, and making logical e Assignments
31 decisions when carrying out the functions, \Val , Report Evaluation of
roles and responsibilities of Distribution writing, presentations,
Management in operations Presentation class discussions
392 e Enabling students with acting ethically and V2 s, and group  and project
integrity, taking responsibility for self-learning. discussions
¢ 000
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C. Course Content

List of Topics Contact Hours

Components of Distribution Management 3
The Distribution Management Environment

Distribution Operations Planning

Distribution Requirements Planning

SCM Strategies, Channel Structures, And Demand Management
Designing Channel Networks

Distribution Operations Execution

Replenishment In A Multi-Echelon Channel Environment
International Distribution And Distribution Information Technology

O 0 N N U B WDN -
W oo o0 OO OO OO O

[EE
o

Revision

D. Students Assessment Activities

No Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 Activities, Case studies, project, Discussion... During the weeks 30%
2 Mid-term exam 6th week 30%
3  Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities

1. References and Learning Resources

e Ross, D. F. (2015). Distribution Planning and Control: Managing In The Era
Of Supply Chain Management third Edition, Springer Science+Business

Essential References Media New York 2015

cdeldall 9 aigidl 9 il 8 pall Hlo ¢ Jo S0 k“;z:«.«.hi J5de iyl Bylaf ¢ Y414 ‘L“s?":}“ CMB L“,LC

A1 dadall

il g deblall dmalal) Al S@Jﬂb alaay! oSl 3503) Y V0 (s s 2al dase
sl
B praanadl 15 ealodl 9 a0yl 3o a1 Jlas VI B)la] ¢ Y+ 1A calie daxT U)S§ e o3l M e
deldall g xjgidl 9 adl)

Electronic Materials e E-contents materials

Supportive References

4444
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e KFU main library data sources and references.
e Journal of distribution management

Items Resources

o facilities

o (Classrooms, laboratories, exhibition rooms, simulation

rooms, etc.)

Other equipment
(depending on the nature of the specialty)

Technology equipment
(projector, smart board, software)

College maintains a very high standard
of safety and security arrangements.
Providing the students with healthy
educational environment with all
possible latest and essential educational
equipment’s and supplies.

Lecture room with 25 to 60 student's
accommodation

Each lecture room is equipped with data
show and screens.

Computer labs are available for all
students to use

Each faculty member is also provided
with laptop

Learning is also heavily computer based
and each faculty member maintains his
own blackboard where students can
access to carry out various learning
activities.

Internet connection available

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

6000

Course

objectives, .
content and ° Currlc_ulum
learning committee
outcomes.

Effectiveness

of teaching. Faculty students
Achievement
of course
learning
outcomes.

Assessment. e Course faculty

Course faculty

109

e Online library access

e Course review / course report

Class room observation (QMS

Annex O and P)

e Course evaluation survey
(QMS Annex B)

Moderation (QMS Annex G,
Annex H).

Verification
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Assessment Areas/Issues Assessor Assessment Methods

e Other ° °
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
17/01/2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Level 10/ Year 4

4. Course general Description
= The main objective of the course is to provide the needed knowledge and skills in import and export to
the student. It provides knowledge and information on: International business practices and
International Trade Barriers.
= Assess the value and potential of trade leads for exporting or importing your products.

5. Pre-requirements for this course (if any): Transportation Management
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
= To provide the students Export Management: Incoterms, Documentation ,Compliance, Operations,
and Export Supply Chain Skill Sets
= To equip students Import Strategies in Maintaining a "Compliant and Secure" Inbound supply
Chain
= To provide students Developing the skills The Import Supply Chain: Purchasing, Operations
,Documentation, and Compliance Management
= To provide the students Future Import Issues

A. General information about the course:;

mark all that apply)

| No | Mode of Instruction Contact Hours

57.  Traditional classroom 100 %
58.  E-learning

Hybrid
59. e Traditional classroom

e E-learning
60.  Distance learning

(based on the academic semester)

Activity Contact Hours

71.  Lectures 54
72.  Laboratory/Studio

73.  Field

¢ 000
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74.  Tutorial
75. Others (specify)

I T R

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
Course Learning Outcomes : CLOs . Teachipg Assessment
aligned with Strategies Methods
program
1 1 » Understand the international sales environment k.1
from a strategic and operational point of view.
1.2 < Understand the basic principles of international k.2
trade and ways of interaction with a foreign o LEGLE o Written exams
client /supplier : tzg:3:§ e written test
13 o Recognize c_rltlcal challenges in import and k.3 G s
export operations
1.4 o Identify and explain the strategies for reducing k.4

risk and spend in global supply chains.

T kil

2.1 < Analyze and solve problems facing international s.3
Trade

2.2 e« Explain the mechanisms used in organizing the s.3 o Written exam,
administration of exports, imports and Practical report,
- . - Lecture, Case L
international relations studies group activity

2.3 e interpret demanded international economic s.2 practicz'al work assessment.
relations through international exchanges of ' Project report,

. group work

goods and services oral

2.4 Discover the effectiveness of organizations in s.1 presentation
international customs agreements to facilitate
exchange traffic

Values, autonomy, and responsibility

o Enabling students with acting ethically and

3.1 integrity, taking responsibility for self- Vi o Lectures, Wiritten exam:s,
. oral presentation,
learning. classroom S A
= : : - . . individual activity
« Practicing self-evaluation, and making logical discussions,
- - ) assessment,
decisions when carrying out the functions, roles V2 group work, -
3.2 L - group activity
and responsibilities of Import & Export case studies.
assessment.
Management.

C. Course Content

4444
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Introduction to exports and imports 3Hours
Purchasing Management Skill Sets in Foreign Markets 6Hours
3 Risk Management in International Business 6Hours
i Export Management: Incoterms, Documentation ,Compliance, Operations, and 6Hours
Export Supply Chain Skill Sets
5 Import Strategies in Maintaining a "Compliant and Secure" Inbound supply 6Hours
Chain
6 Freight, Logistics, and Specialized Transportation Issues for Import/Export 6Hours
Managers
7 The Import Supply Chain: Purchasing, Operations ,Documentation, and 6Hours
Compliance Management
Getting on Top of the Regulatory Challenges of the Future 4.5Hours
Future Import Issues 4.5Hours
10 Bureau o_f Customs and Border Protection: Compliance and Security 3Hours
Expectations:
11 Major Issues in Global Supply Chain Management Today 3Hours

D. Students Assessment Activities

Assessment timing Percentage of Total
A ment Activities *
-

1 Activities, Case studies, project, Discussion.. During the weeks 30%
2 Mid-term exam 6th week 30%
3 Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities

1. References and Learning Resources
sl pall alall JlacY) )l el jlaally panliill g sl ¢ YOV A uuall G oala (520 @

Essential References Thomas A. Cook with Rennie Alson and Kelly Raia. Mastering Import & Export
Management. Publisher: AMACOM, 2™ Edition. (August 17, 2017) ISBN:
978081442026

é}aﬂh\)d@&ﬁfﬂ\%Jx.dbubdwbuh_)\_pﬂ6Y~~Ycsn)cuaanw [}
Supportive References 4l gLl dndae 5 4iiSa A 5Y) Aaghall (A jidiall Ay el

KFU main library data sources and references.
Other materials provided by the book's author.
o Journal of procurement and Supply Chain Management.
s Ll Aaalad Al A0Sl iy an) jo5 jolae @

Electronic Materials

600
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https://www.neelwafurat.com/locate.aspx?mode=1&search=author1&entry=%D9%85%D9%87%D8%AF%D9%8A%20%D9%85%D8%A3%D9%85%D9%88%D9%86%20%D8%A7%D9%84%D8%AD%D8%B3%D9%8A%D9%86
http://hip.jopuls.org.jo/c/portal/layout?p_l_id=PUB.1010.1&p_p_id=search_WAR_fusion&p_p_action=1&p_p_state=normal&p_p_mode=view&p_p_col_id=column-1&p_p_col_pos=0&p_p_col_count=2&_search_WAR_fusion_action=navigate&_search_WAR_fusion_navigationData=search%7E%3D1%7E%21BIB%7E%212147483647%7E%212906498
http://hip.jopuls.org.jo/c/portal/layout?p_l_id=PUB.1010.1&p_p_id=search_WAR_fusion&p_p_action=1&p_p_state=normal&p_p_mode=view&p_p_col_id=column-1&p_p_col_pos=0&p_p_col_count=2&_search_WAR_fusion_action=navigate&_search_WAR_fusion_navigationData=search%7E%3D1%7E%21BIB%7E%212147483647%7E%212906498
http://hip.jopuls.org.jo/c/portal/layout?p_l_id=PUB.1010.1&p_p_id=search_WAR_fusion&p_p_action=1&p_p_state=normal&p_p_mode=view&p_p_col_id=column-1&p_p_col_pos=0&p_p_col_count=2&_search_WAR_fusion_action=navigate&_search_WAR_fusion_navigationData=search%7E%3D1%7E%21BIB%7E%212147483647%7E%212906498
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Other Learning o Students' handout materials.
Materials o Materials on the blackboard.

2. Required Facilities and equipment

Items Resources

o facilities
o (Classrooms, laboratories, exhibition rooms, simulation o College classrooms
rooms, etc.)

e Technology equipment

o (projector, smart board, software) © (DR S eV Do)

e Other equipment e Round chairs for the collective work and group
¢ (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Classroom observation (QMS

e Effectiveness of teachin SEELLET AR P Annex O and P)
g reviewer e Course evaluation survey (QMS
Annex B)

e Effectiveness of students Faculty members &

o — Co<_>rd|nators/ Peer e Verification/ CES/PES
reviewer
- 3 Faculty members/ e  Course review /  course
O QIR s students/ Graduates reports/CES/PES/EES

e The extent to which CLOs Faculty members &
have been achieved Coordinators

e Other ° °
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

Course evaluation results/CES

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
17/01/2023
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Course Specification

Course Title: Customer and supplier relationship management

Course Code: 0673-411

Program: Bachelor in Supply Chain Management

Department: Management

College:  School of Business

Institution:  King Faisal University
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Version: V.01

Last Revision Date: 22 January 2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Level 11/ Year 4

4. Course general Description

This course study the Customer and supplier relationship, classifies and evaluates its suppliers, defining which
products or services are priorities for its business; based on this analysis, it plans strategies and actions to better
manage procurement and relationships with all its suppliers.

Supplier relationship management is a comprehensive approach to management and enterprise interaction with
the organizations that supply the good and services it uses. The goal of supplier relationship management (SRM)
is to streamline and make more effective the process between an enterprise and its suppliers.

e 5. Pre-requirements for this course (if any):  Strategic management
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
= To provide the students theoretical, conceptual framework and essential knowledge of Customer
and supplier relationship management
= To equip students with the essential knowledge and skills in Customer and supplier relationship
management & field as well as its managerial activities, functions and practices.
= To provide students Developing the skills and defining the organization's mission in building supplier
relationship

A. General information about the course:

mark all that apply)

- Mode of Instruction Contact Hours

Traditional classroom 100 %
62. E-learning

Hybrid
63. e Traditional classroom

o E-learning
64.  Distance learning

(based on the academic semester)

Activity Contact Hours

76. Lectures 54
77.  Laboratory/Studio

78.  Field

¢ 000
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80. Others (specify)
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B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
CLOs Teaching Assessment
aligned with Strategies Methods
program

Knowledge and understanding

1.1 o Explain  customer relationship  marketing K1
concepts, process and application, as well
strategy and planning

1.2 e Interpreting customer relationship K2
management concepts and frameworks, and
how these are applied to form relationships

Code Course Learning Outcomes

with customers and other internal and Written
external stakeholders. o Lecture. exams/written
1.3« Discussing, analyze and synthesize information K3 test

and issues, related to customer relationship
management, from several perspectives.

1.4 o Discussing the modern strategies, polices, K4
practices and methods that used by
Entrepreneurs to effectively running their
customer relationship marketing

2.1  Applying the Customer and supplier relationship S1
management theories and strategies in real life
situations to solve the managerial problems.

2.2 e Using the Customer and supplier relationship S2
management techniques, strategies and skills in
real life situations.

: : : . o Written exam,
2.3 o Evaluating Customer and supplier relationship S3

. . Practical
management strategies, policies, procedures and teports group
plans in different, and how they aligned with tivit'
organizations mission. activity

assessment.

2.4 Measuring the effectiveness of Customer and S4
supplier relationship management .Focusing
on Supply Chain Management new
trends, in purchasing and distribution,
what are the future Logistics features.

Lecture, Practical work

Values, autonomy, and responsibility
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3.1 e Conduct an internal analysis, external analysis V1
and research to match the organizational
environmental factors with Customer and

supplier relationship management strategies. Practical report

3.2 < Behaving ethical_ly_ |n different Entrepreneurs V2 o Lecture, el
roles and responsibilities. group work. activity
33 eUsing IT technologies to communicate V3
effectively.

C. Course Content

List of Topics Contact Hours

N o o B WOWN R

9
10
11
12
13
14

Course Introduction 6Hours
Defining Supplier Relationship Management (SRM) 6Hours
Major components of SRM 6Hours
Building Customer Relationships 3Hours
develop understanding about customer relationship 3Hours
The power of suppliers, supplier management versus CRM 3Hours
Segmentation of the supplier base 3Hours
Developing the skills and defining the organization's mission in building supplier 3Hours
relationship

Measurement approaches, improvement processes, reducing risk 3Hours
Developing and maintaining a supplier performance index 3Hours
Internal CRM strategies and the life of a supplier relationship 3Hours
Product Development and Supply Chain Management 3Hours
Supplier performance measurement system 3Hours
Contract Management 6Hours

D. Students Assessment Activities

No Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 Activities, Case studies, project, Discussion... During the weeks 30%
2 Mid-term exam 6th week 30%
3 Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

600
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E. Learning Resources and Facilities
1. References and Learning Resources

Jonathan o,Brien.isbn ssupplier relationship management: unlocking the hidden value in

your supply base -13.publisher’koganpage,2014
daols adl) Ll Hls (ol — d}«p)"—‘og.b&aﬂ) asdl GBMe Bylol ¢ Jud> 9ol ) gain dazs
Y Vhaladus

Essential References

Supportive References 2009 ¢y sl 5 5l (81 sl A e oY1 605 B 3 )1 ¢ Ul Cau gy s g 2ila

o KFU main library data sources and references.
Electronic Materials e Others materials provided by the book's author.
e Journal of Operations Management.

Other Learning e Students' handout materials.
Materials e Materials on the blackboard.
2. Required Facilities and equipment

Items Resources

o facilities
e (Classrooms, laboratories, exhibition rooms, simulation e College classrooms
rooms, etc.)

Technology equipment

(projector, smart board, software) o DS ST e

Other equipment ¢ Round chairs for the collective work and group
(depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

e Course e  Curriculum e Course review / course report
objectives, committee
content and
learning
outcomes.

o Effectiveness e Faculty students e (Class room observation (QMS
of teaching. Annex O and P)

e Achievement e Course faculty e Course evaluation survey (QMS
of course Annex B)
learning
outcomes.

600
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Assessment Areas/Issues Assessor Assessment Methods

e Assessment. e Course faculty e Moderation (QMS Annex G,
Annex H).
e Learning e Students faculty e Verification
resources
and facilities.
e Students e Program coordinator e Course review / course report
academic
counselling
and support.

e Other ° °
Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data

Council /Committee Department Council
18th meeting, Second semester: 1443/1444
Date 17/01/2023
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Course Specification

Course Title:  E-Logistics

Course Code: 0673-410

Program: Bachelor in Supply Chain Management

Department: Management

College:  School of Business

Institution:  King Faisal University

Version: 2022

Last Revision Date: 29 January 2023
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Course Identification

1. Credit hours: 3

2. Course type

a. University [] College [ ProgramX

b. Required Elective[]

3. Level/year at which this course is offered: Level 11/ Year 4

4. Course general Description
This course examines information and communication technologies and e-business on supply chain
management and Logistics.

This course will provide students with the essential knowledge of logistics with basic skills to plan and
implement e-supply chain in an organization

The course also works to make the student understand the Supporting ICT infrastructure for future
logistics, Automating e-logistics, ICT in management, E-Commerce and fulfilment, The challenges of
e- commerce in the future and Future outlook

5. Pre-requirements for this course (if any): Procurement Management
6. Co- requirements for this course (if any): None
7. Course Main Objective(s)
Providing students with theoretical knowledge related to digital management in the field of SCM.
enabling students to have skills dealing with digital management in the field of SCM.
enabling students to develop digital management strategies in the field of SCM.

providing students with the skills to deal with regional and international digital management in
the field of SCM.

A. General information about the course:;

mark all that apply)

- Mode of Instruction Contact Hours

Traditional classroom 100 %
66. E-learning

Hybrid
67. e Traditional classroom

e E-learning
68.  Distance learning

(based on the academic semester)

Activity Contact Hours

81.  Lectures 54
82.  Laboratory/Studio

83.  Field

¢ 000
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84, Tutorial
85. Others (specify)

I T B

B. Course Learning Outcomes (CLOs), Teaching Strategies and
Assessment Methods

Code of
Course Learning Outcomes CLOs Teaching Assessment
g aligned with Strategies Methods
program
Knowledge and understanding
e Describes the business and technology e Lecture.
11 components needed to integrate the supply chain k1 * Group
enterprises. elseues o, e Written exams
., ©Discuss the fundamentals of e-business and k.2 o Homework’s e tost
. SCM activities.
. Desc.ribes The impact of the Internet on the  Prior
1.3 P k.3 preparation of

strategic elements of SCM. lessons

o Apply the essential digital SCM polices, skills, e Written exam,
2.1 practices and strategies to solve the managerial s1 e Lecture, o Practical report,
problems. e Case studies e Group activity
« Use the digital SCM technologies, techniques $2 * practical assessment.
22 and skills. work. o Project report,
« Evaluate digital SCM strategies, outcomes and * Blackboard (R
lans and how they aligned with organizations activities. presentation.
23 plans S3 o Discussions e Practical report,
MIssion. o individual
activity.
Values, autonomy, and responsibility
31 « Carry for responsibility in SCM work. V1 o Practical work.
- s o Lecture e Group project.
o Work effectively within a team. re, - el
o practical .
activity.
work, .
3.2 V2 o \Written exam,
: e group work.

o individual work.
o Practical report,

Case studies

C. Course Content

List of Topics Contact Hours

1 E-Logistics : an introduction 6 hours
2 Supporting ICT infrastructure for future logistics. 6 hours
3 E-logistics for transport modes and nodes 6 hours
4444
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4 Automating e-logistics. 6 hours

5 Automating a logistics service chain 6 hours

6 ICT in management 6 hours

7 E-Commerce and fulfilment 3 hours

8 The challenges of e- commerce in the future 6 hours

9 Future outlook 6 hours

10 Revision 3 hours

D. Students Assessment Activities

Assessment Activities * Assessment timing Percentage of Total
(in week no) Assessment Score

1 Activities, Case studies, project, Discussion.. During the weeks 30%
2 Mid-term exam 6th week 30%
3 Final exam 13th week 40%

*Assessment Activities (i.e., Written test, oral test, oral presentation, group project, essay, etc.)

E. Learning Resources and Facilities

1. References and Learning Resources

e Jeffrey word, Simha R Mimha R.magal,(2015), ki ae Jdlee ) Slilee Jalss
daala o ogpaall dena laas g el i) dasa p llaa daa ¢ Al wgall 3 ) e daylads
ua\:\_)“ ¢ Qg EIA

e Deryn Graham, loannis Manikas, Dimitris Folinas,(2013)E -Logistics and E-
Supply Chain Management: Applications for Evolving Business , Idea
Group,U.S.

Essential References

e Yingli Wang, Steve Pettit, (2016) ,Logistics: Managing Your Digital Supply
Chains for Competitive Advantage, Kogan Page Ltd, London, United
Supportive References Kingdom.
QST 3y (Al danlall ¢ o) gall 4y g STV 3 5)aY) 4(\' . \0) Jadls Clﬁﬂ\m daaa .
s i gl
o KFU main library data sources and references.

o Others materials provided by the book's author.
o International Journal of HRM.

Other Learning o Students' handout materials.
WEWCHELS o Materials on the blackboard.

Electronic Materials
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Items Resources

e (Classrooms, laboratories, exhibition rooms, simulation o College classrooms

o facilities

rooms, etc.)

e Technology equipment
o (projector, smart board, software)

e Data show /Smart board.

e Other equipment e Round chairs for the collective work and group

e (depending on the nature of the specialty) activities.

F. Assessment of Course Quality

Assessment Areas/Issues Assessor Assessment Methods

Faculty members/ Peer

e  Effectiveness of teaching reviewer

Faculty members &

Coordinators/ Peer

reviewer

Faculty members/

students/ Graduates

e The extent to which CLOs Faculty members &
have been achieved Coordinators

e Other °

e Effectiveness of students
assessment

e  Quality of learning resources

Classroom observation (QMS
Annex O and P)

Course evaluation survey (QMS
Annex B)

Verification/ CES/PES

Course review / course
reports/CES/PES/EES

Course evaluation results/CES

Assessor (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify) Assessment Methods (Direct, Indirect)

G. Specification Approval Data
Council /Committee Department Council

17/01/2023
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Institution:  King Faisal University
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A. Field Experience Identification

1. Credit hours: 6

2. Level/year at which this course is offered: Year (4) Level (12)

3. Dates and times allocation of field experience activities.
o  Number of weeks: (16) weeks
e Number of hours: (480) hours

4. Pre-requisites to join field experience (if any):
Complete all the college and the department requirements. Students should study 120 hours at
least.

B. Learning Outcomes, and Training and Assessment Methods
1. Field Experience Learning Outcomes

CLOs | Aligned-PLOs

1 [ Knowledge and Understanding

Applying and integrating principles and theory learned in the classroom with K.1K.2K.3

1.1 workplace practice and clarifying academic goals.

12 Understanding workplace culture, gaining workplace competencies, benefiting K1K.2K.3
’ from professional networking.

13 Understanding the work environment by understanding politics, and the different K.1K.2K.3
’ patterns in the work environment.

1.4 Applying and integrating principles and theory learned in the classroom with K.1K.2K.3

workplace practice and clarifying academic goals.

2 | Skills:

Evaluate workplace practices at the training company regarding the knowledge S.1S2S83

2.1 gained from the academic courses.
2.2 Suggest improvements area for the training company that may enhance the S.3
) workplace culture.
2.3 Determining students’ strengths and weaknesses, developing and enhancing S.3
’ interpersonal skills, and specifying career options in their selected academic area.
3 [ Values:
3.1 | Communicate effectively orally and written format. V.2
3.2 | Work effectively with team V.2
3.3 | Self-learning awareness. V.1
4.3 | Work ethics commitment. V.3

2.Alignment of Learning Outcomes with Training Activities and Assessment
Methods

Training Assessment

Code Learning Outcomes Methods/Activities Methods

1.0 [ Knowledge and Understanding

Applying and integrating principles and
11 . .
theory learned in the classroom with

Monthly reports

Explain the assigned work.

4066
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. Training Assessment
e Learning Outcomes Methods/Activities Methods
workplace practice and clarifying Academic advisor
academic goals. and training company
Understanding workplace culture,
gaining workplace competencies,
12 o .
benefiting from professional
networking.
Understanding the work environment
13 by understanding politics, and the
' different patterns in the work
environment.
2.0 | Skills
Evaluate workplace practices at the Advisor at training
training company regarding the | Reports, _Presentation, | company observations
2.1 | knowledge gained from the academic | communicate with colleagues . .
COUrses. and clients Acaden_uc Advisor
evaluation
Suggest improvements area for the | Listen to the advisor and . .
2.2 | training company that may enhance the | cooperation with colleagues, | “\9V1%" ;‘t training
workplace culture. respecting others. company observations
Determining students’ strengths and
weaknesses, developing and enhancing Listen to the advisor and . .
2.3 | interpersonal skills, and specifying | cooperation with colleagues, fEar ol training
. - . " company observations
career options in their selected respecting others.
academic area.
3.0 | Values
Communicate effectively orally and | Participate in the social and
written format. work activities. Self-
awareness and getting the
31 most benefits from training [ Academic and training
' and other learning resources. advisor
Commitment to the working
hours and policies. Integrity
and dignity.
Work effectively with team
Listen to the advisor and . .
3.2 cooperation with colleagues, BTG e T
respecting others. TR
o Self-learning awareness. Listen to the advisor and Acatlemic and training
. cooperation with colleagues, -
respecting others. LBl
3.4 Work ethics commitment. Academic and training
' advisor
¢ 000
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a. Intern’s Timetable
# Internship Time Table* Week Contact Hours
1 | Research methodology 10 2
2 | Research result 14 1
3 | Research evaluation and suggestions 16 2
4 Writing skills: Using academic language with correct 2 5
spelling and grammar
5 Presentation skills: the ability to to present ideas and 16 10
explain it correctly.
6 | Be Confidence, using eye contacts and body language. 16 5
7 | Final reports evaluation 16 50
8 | Employer evaluation 16 25
9
TOTAL 16

b. Assessment Responsibilities

P Category Assessment Responsibility

1 | Teaching Staff Academic advisor evaluates the monthly reports and the research and

visiting the training sites

2 | Field Supervisor Observation and evaluate the quality of the trainee work

3 | Others (specify)
C. Field Experience Administration
1. Field Experience Locations
a. Field Experience Locations Requirements

General Special

Suggested Field Experience Locations

Requirements*

Requirements**

Business or non- business organization

Good management
system

safety standards and

conducive environment

*Ex: provides information technology <equipment <laboratories <halls <housing <learning sources <clinics etc.
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**Ex: Criteria of the training institution or related to the specialization, such as: safety standards, dealing with
patients in medical specialties, etc.

b. Decision-making procedures for identifying appropriate locations for field
experience

e Students select their training providers and provide data to the field experience
office.

e The field experience committee study all applications.

e Approval or rejection is made.

2. Supervisory Staff
a. Selection of Supervisory Staff

Field

Selection Items .
Supervisor

Teaching Staff

Quialifications

Selection Criteria

b. Qualification and Training of Supervisory Staff

(Including the procedures and activities used to qualify and train the supervisory staff on supervising
operations, implementing training activities, the follow-up and evaluation of students, etc.)

3. Responsibilities

a. Field Experience Flowchart for Responsibility
including units, departments, and committees responsible for field experience, as evidenced by the relations
between them.

7~ N\
Field experience
committee
NS
)
Depratment
Coorinator
N
/J\ 7~ N\ /J\
Feild supervior Field supervior feild supervior
student student student
N N N
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b. Distribution of Responsibilities for Field Experience Activities

Department Teaching
or College Staff

Training Field

SHEETS Organization | Supervisor

Activity

Selection of a field
experience site

Selection of supervisory
staff

Provision of the required
equipment

Provision of learning
resources

Ensuring the safety of the
site

Commuting to and from
the field experience site

Provision of support and
guidance

Implementation of training
activities (duties, reports, |
projects, .....)

Follow up on student
training activities

Adjusting attendance and
leave

Assessment of learning
outcomes

Evaluating the quality of
field experience

Others (specify)
Facility evaluation,
teaching staff evaluation
and field supervisor
evaluation

4. Field Experience Implementation

a. Supervision and Follow-up Mechanism
Field supervisor and teaching staff will supervise and monitor students clinical learning schedules
and duty.
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Four onsite visits.

Final report.

Three main report. One report for each month.

Employer's feedback and evaluation

b. Student Support and Guidance Activities

academic counsellor.

Field supervisor will be the direct contact for any support and guidance.

e Contact through blackboard and university’s email
e  Office hours which are announced for students
e Academic Counseling Systems which allows direct contact and reports between students and their

5. Safety and Risk Management

Potential Risks

Safety Actions

Risk Management Procedures

diseases

Work-related Following employers regulations

of safety

As formulated by the employers

G. Training Quality Evaluation

Evaluation .
Evaluators Evaluation Methods
Areas/Issues
Direct observation (QMS Annex
Effectiveness of training Faculty/ students e ) .
’ Course evaluation survey (QMS
Annex B)
Achievement of course learning Moderation (QMS Annex G,
Course faculty
outcomes. Annex H).
Assessment. Course faculty Verification

Learning resources and facilities.

Students/ faculty

General review / course report

Students' academic counselling
and support.

Program coordinator

Course evaluation survey

Course quality management.

Course report review

Evaluation areas (e.g., Effectiveness of Training and assessment, Extent of achievement of course learning
outcomes, Quality of learning resources, etc.)
Evaluators (Students, Supervisory Staff, Program Leaders, Peer Reviewer, Others (specify)
Assessment Methods (Direct, Indirect)

E. Specification Approval Data

Council / Committee | Department Council

Reference No. 4" meeting, First semester: 1441/1442
Date 30/9/2020-13/2/1442 Hijri
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