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A. Counrse ldentification

1. Credit hours:
2. Course type

1. Llniversity E Ciollepe :l Dl:p:lrl:mtntl - o] | CHhers
b. Required | % | Elective [ |
3. Level/vear at which this course is offered:  Third Year, Level 6

4. Pre-requisites for this course (if my):
Human Resource Management

5, Co-requisites for this course (if any):

o Organizational Behavior

6. Mode of Instruction (mark all that apply)

No Maode of Instruction Contact Hours ~ Percentage
1| Traditional classroom =T . 45 100%
2| Blended S (T ' e
3 | E-learning R )

4 | Distance learning i ), [ = = iy

5 Other

7. Contact Hours (based on academic semester)

No Activity Contact Hours
1| Lecture o 45 00
|2 Laboratory/Studio I — I L) =
3 | Tutorial = T T =
4 | Others (specify) e O The
Total 45

B. Course Objectives and Learning Outeomes

1. Course Deseription

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of
the major topics in employee relations and the working environment field and its main
components such as social insurance, pension systems, salaries as well as dealing with cases

ol studics related to this field. Formulating plans as well as applying the essential emplovee
relations knowledge and skills in different situations in order to improve managerial skills and
the organization's performance. This requirement will improve students” cognitive skill,
teamwork and communications besides enhancing their managerial and leadership's
competencies.

2. Course Main Objective
« To provide the theoretical, conceptual framework and essential knowledge of employee
relations systems and its main components.
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o To equip students with the cssential knowledge and skills in employee relation's ficld as

well as its managerial activities, functions and practices.

Ta enable students to behave ethically when practicing activities, functions, roles and
responsibilities related to employee's relations and working environment issues.
To enable students to assess and evaluate the working environment issues, situations as

well as duties effectively by using different evaluation tools.

it

3. Course Learning Chutcomes

=2 %

S

: 3 = - gty NE

Knowledge and U nﬂe[st.l.u_nd.lng_.

1.1

Explain the employee relations functions, cnncepts-ﬁnd theories as well
as how HR managers deal in different managerial situations related 1o
emplovee relations and working environment 155UE5

12

Discuss the modern strategies, polices, practices and methods that used
by employee relations managers to effectively running their departments

1.3

Interpret the importance of the emplovee relation functions and its
impact on business performance and HREM funetion.

lllustrate how employee relation functions, practices and decisions like
affect business performance.

k.4

Skills :

'

Apply the HRM theories and strategies in n:all life silﬁaﬁﬂnti 1o solve the
managerial problems related to employee refation.

5.1

2.2

Use the employee relation techniques and ;k-i'li.-f-. in real life E‘EI'TUE-II.:IE‘I;E;

25

Evaluate employee relations policies, procedures and plans in different
areas and how thev aligned with organizations eission and HRM
sArnlegy- .

Measuring the l:r[_EEli"i'l:n{'.-.li!i nE“crhﬁ]uyce relation funections by u.iing_lhc
modern research methods.

Values:
.

Conduct internal analysis and research to assess the organizational

environment obstacles and how it affects the working environment,

.........

Behave ecthically in different  employee relations roles  and
responsibilities.

w2

v.3

‘Using IT technologics to communicate effectively.

(., Course Contenl

o] [ i e e I R R e e | L e
Do TR 0 SELRCOLTUR VT 9 Niiiaa P%
1 | Systems & policies of work, 7.5 hours
2 | Social insurance. _ 7.5 hours
; Organization of regulation & supervision on the private seclor companies 9 hours

[ firat lest).
4 | Management of contarct & end of service 3 hours
| 5 | Workers' rights. 3 hours
Workers duties . 3 hours
Management of staff"s problems J{ second test) 6 hours
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.. | Industrial safety in business organizations.

3 hours

Total

45

. Teaching and Assessment

1. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment

Methods
“Code | Course Learning Outcomes es | Assessment Methods
10 | Knowledge and Und erstanding
Explain the employee relations
functions, concepts and theories as
11 well as how HR managers deal inf, Written exams/written
' different managerial situations related ' test
to employee relations and working
environment issues. — = |
Discuss the modern strategies, polices,
12 practices and methods thal used by | e Written exams/writfen
' employee  relations managers 10 ’ i test
effectively running their departments. |
Interpret  the importance of the
13 employee relation functions and its fnchure Written exams/wrillen
' impact on business performance and ' test
| HRM funclion. .
Mustrate  how  employee  relation : :
1.4 | functions, practices and decisions like | Lecture, t".:;nltten SRRSO
affect business performance.
20 | Skills
Apply the HRM theories and strategics .
; ; f i Written AL,
31 |= peal .h[rt situations to solve the |y 0 practical work | Practical report, group
managerial  problems related  to activity assessment.
e I TS _
Use the emplovee relation techniques ; Project report,  oral
2.2 | and skills ]'n!}_r_'c__a_il.l ﬁE'E__E.i.luHLiﬂtE_:__q__ Lhchue, Casft Shadiies presentation.
Evaluate emplovee relations policies,
procedures and plans in different areas o —_—
23 |and how they alipned with | Lecture, practical work. | . -;Luala::[i'.-in-im
organizations mission  and HEM '
|| stralegy. ; -~ =
Measuring the effectivencss of - ort
24 | employee relation functions by using | Lecture, practical wiork. ndividual activity, .
the modemn research methods.
a0 | Values
Conduct internal analysis and rescarch
1 | assess  the  organizational | Lecture, practical work, | Practical wul'nrb..
& environment obstacles and how it aroup work Group project.
affects the working environment. L e
Behave ethically in different employce Writlen cxant,
3.2 | relations roles and msp_qnsibi_l_itﬁzﬁ. Lecture, group Work | individual work.
Using IT technolo jes 10 communicate et Practical repart,
33 Eﬁ';clﬂiive!}'. £ Blackboard activiiies. wdividual activity.
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7. Assessment Tasks for Students

¥ Assessment fask® Week Due rmuméﬂﬂahrd
Quiz#l__ ,  1tweek 1100
Quizifa I = .- SE

1
2
3 | Mid-term exam#1
4
5

16" week | 30%

Mid-term exam#2 _ ) 1% week | 20% ==

~ Asspssment tash (1 c., wrilten test, oral test, oral prosentation, group project, sssay, ete.)

F. Student Academic Counseling and Support

consultations and academic advice :
e Contact through blackboard and university's email

e Office hours which are announced for students

their academic counsellor.

Arrangements for availability of faculty and teaching staff for individual student

Academic Counseling Systems which allows direct contact and reports between students and

F. Learning Resources and Facilities

1.Learning Resources

-:Ji.n.'.]l.'g_;i_'gi-lai LR LN Laal I1,;.1._5-‘...'-'-,_,’l.--;-.'ll_,._l--mﬁlIn'_'-n?-.'l,g:_;u.'l .
; Yool o Vho oham oag el Al e o g
For B0 el N9
Required Textbooks _ Armstrong, Handbook Of Fluman Resource Practice, last edition
" | 2018.(For English track). . . . I
ARMSTRONG, HANDBOOK OF HUMAN RESOURCE
Fisential References PRACTICE, lust edition 2018.(For English track).
Materials 2 Eﬁ." &) "Il.' l_'i..:'q.lﬂ"lﬂ -I"."'"J‘J":' Jj"'ﬂll' l:.;"".!"""jll aall |J'H- =
dagis aad e YO fu A1426/8/22 ad el gl e ) A EYANY
Sl Bl 5055 ¢ e il e giaa o0 Ay BN
. KFU main library data sources and references.
Electromic Materials | = (hthers materials provided by the book's author.
. [nternational Journal of HEM.
Other Learning . Students' handout materials.
Materials . Materials on the blackboard.
2. Facilities Required
Accommadation
{Classrooms, laboratorics, demonstration College classrooms .
____roomsabs, eic.) i s I : 3
Tech nﬂ.‘lnm.- Hesources * Diata show /Smarl hoard.
{AV, data show, Smart Board, snftware,
elc. )
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(Specify, e.g. if specific liboraory Round chairs for the collective work and group activities
equipment is required, list requirements or ’
attach a listh

Curriculum committee Course review [ course report

Class  room observation |

. ; : (QMS Annex O and P)
Effectiveness of teaching. Faculty students Coirse evahuation  #trvey
=5 . (QMS Annex B)
Achievement  of  course Course Bicalty Moderation (QMS Annex G,
learning outcomes. ! _ Annex H).
Assessment. Course faculty | Verification
:.ﬂ{:::f _mmm“ nn'd Stmilenls faculty Course review [ ¢ourse report
Students academic ; :
| counselling and s s Program coordinator Course evaluation survey o
Course guality management. Course repori review

Fraluation sreos (c.g, Eifectiveness of teaching and assessment, Extent of achievemnent of course leaming
outcomes, Quality of leamning fesources, ¢ic.)

Evaluators {Students, Faculty, Program Leaders, Peer Reviewer, (thers ispecily)

Assessment Methods (THrect, Indirect)

H. Specification Approval Data

Council / Committee | Department Council

Relerence Mo, 4% meeting, First semester; 144171442
Date 30/9/2020-13/2/1442 Hijri
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A. Course Identification

1. Credit hours:3

1, Course type -
i [ niversity | ] Colleges !_l
h. Fequired |_*|

I‘.'!.'p;mmcm | *; Others |_|

Elective | |

3. Level'vear at which this course is offered:
Third Year, Level #

4. Pre-requisites for this course (if any):
Principles of Management.

5, Co-requisites for this course (ifany}:
« None,

6. Mode of Instruction (mark all that apply}

Maode of Instruction

Traditional classroom _ 45

Eelearning w—————"
Distance learning =

Other -

2 Contact Hours (based on academic semester)

No Activity | Contact Hours
_ 1 _jlecare S . - S
? | Laboratery/Studio d = 1- -
3 |Tutorial IR ;. IS—
4 | Others (specify) _ B -
Total 45

B. Course Objectives and Learning Outcomes

1. Course Description

COMpELencies.

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of migjor topics i
sl business management field and its main functicns sisch a5 family business, Integrity and Ethics,
Entreprenearial Life, as well as dealing with cases of sudies related to small business management functions.
Formulating plans and strategies a5 well as applving the essential Entrepreneurial knowledge and skills m
different situations in order o improve managerial skills and the organization's performance. This requirement
will improve students” cogaitive skill, eamwork and communications besides enhancing their managerial

2. Course Main Objective

o To provide the thecretical, conceptual framework and essential knowledge of small

business management.
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o To equip students with the essential kn

management & Entrepreneurial field as well as its managerial activities,
praclices.

owledge and skills in small business

functions and

To enable students 1o behave ethically when practicing FEntreprencurial functions,

roles and responsibilities.

To enable students to assess and evaluate Entreprencurs decisions as well as dutics

effectively by using different evaluation tools,

3, Course Learning Outcomes

— - — - ———s
ol %
1 | Knowledge and Understanding K
1.1 | Explaining the Entrepreneurial functions, concepts, strategies, and | k.1
theories as well as how Entrepreneurs deal in different managerial
situations, . === 3 " =
12 | Discussing the modemn strategies, polices, practices and methods that | k.2
| | used by Entrepreneurs o effectively running their small businesses. _
13 | Interpreting the imporance of the small business organizations and its | k.3
| impact on busmess performance and country's GDP. _
1 Nlustrating how Entrepreneurial functions and decisions like introducing | k4
new product or services, promolions, branding, packing, etc affect
business performance.
2| Skills: : BRIV T et == _
2.1 | Applying the Entrepreneurial theories and strategies in real life situations | =3
| to solve the managerial problems. e L - -
32 | Using the Entrepreneurial techniques, strategies and skills in real life | 5.3
_____ _| situations. . i |
23 | Evaluating Entrepreneurial strategies, policies, procedures and plans in 5
different arcas like pricing. promotion, packing, and how they aligned
|| with organizations mission. i ; |
2... | Measuring the effectiveness of Entreprencurial functions by using the | =]
modemn research methods.
3 | Values: \ il by L
31 | Enable Behaving ethically in different Entrepreneurs roles and | v.1
| responsibilities. . e
3.2 | Fnable students with the skill of internal analysis, external analysis, and | v.2
research  to  match  organizational environmental  factors  with
entreprencurship strategies
C. Course Content
- - — "
No| Listof Topics o O e
1 Course introdugtion r
5 | Entrances to the study of entreprencurial .
1 | strategies Entreprencurial ¥
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4 Legal forms of small Business T
5 Feasibility study for small Business "
. Managing financing in small Business r
- Small business strategic planning -
8 Risk management and insurance in small enterprises -
9 Small business procurement management v
[nventory management and needs planning
10 | In small Business T
T Small Business electronic =
12 Pricing in small Business v
1 Promotion and advertising in small Business ¢
14 Social responsibility for small Business =
15 | The Family Business
Total i

D. Teaching and Assessment
1. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment

Methods
Code | Course Learning Outeomes | Teaching Strategics | Assess
10 | Knowledge and Understanding
Explaining  the  Entreprencurial
functions, concepts, strategies, and Wrilten exams/written
L1 ; Lecture.
theories as well as how Entreprenetirs test
; deal in different managerial situations. |
Discussing the modern strategies,
polices, practices and methods that Written exams/written
1:2 : Lecture
used by Entreprencurs to effectively test
= running their small businesscs. ;
Interpreting the importance of the
small business organizations and its Written exams/wrillen
; : i Lecture,
impact on business performance and test
3 country's GDP. | _
Miustrating  how  Entrepreneurial
?HHCHHH? id fecisions -hke Written exams/writlen
introducing new product or services, | Lecture

promotions, branding, packing, etc
affect business performance.

el




Code | Course Learning Outcomes | Teaching Strategies | Assessment Methods
30 | Skills i3
Applying the Entreprencurial theones Wrirten exam,
2.1 | and strategies in real life situations to | Lecture, Practical work | Practical report, group
| solve the managerial problems. RGO
llmng the Entrepreneurial techniques, oy = Al
22 | strategies and skills in real life | Lecture Case studics R JOpOrh, oW
presentabion.
situations. - =
Evaluating I:.nl:rcprcnr:unnl sirategies,
policies, procedures and plans in Practical Py
different arcas like pricing, promotion, | Lecture practical work, | . 0% P
: ! 3 individual activity,
packing, and how they aligned with
organizations mission. -
Measuring  the cffectiveness  of ;
: o | Practical repor,
Entrepreneurial functions by using the | Lecture, practical work. | .o . o
s individual activiiy.
modem research methods.
30 | Values ; 3145
Behaving  ethically  in  different Written exams, oral
Entréprensurs roles and | Lectures, classroom | presentation,
3.1 | responsibilities. discussions, practical | individual  activity
work, case studies. assessment,  group
) 1 activity assessment,
Enable swudents with the skill of
internal analysis, external analysis, : Assignment,
12 and research to match organizational :fi:::im classruc:'n individual  activity
' environmental factors with | Giscussions,  BIOUP | ,esecement,  group

entreprencurship stralegies

work, case studies.

activity asscssment.

2. Asmsment Tasks for Students

B Assessment task* ‘Week Du i ey
L[ Quiz#l - * week | 0%
2 | Quizs2 i el 3 week 10%
3 | Mid-term m{am#! ______________ 7" week 20%%
4 __!"g-:'!_l_-l:'lj_l:_[lj_'l__:xurrlﬂ" llm'.lrﬂEI-'. 20%

o | Case studies and 1:1.'135 activitics. 13 week B L
[ | Final exam . 167 week 30
AN Total Yredn

* Assessment task [i.c., written test, oral test, oral presentation, group project, essay, ele. )

E. Student Academic Counseling and Support

Contact through blackboard and university's email
{ffice hours which are announced for students
Academic Counseling Systems which allows direet contact and reports betwesn

students and their academic counsellor,

Arrangements for availability of faculty and teaching staff for individual student
consultations and academic advice :
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F. Learning Resources and Facilities

LLn;-arnina Resources

Required Textbooks

e d 1J;|.:J|;E_1_J|J.'-Eq]3ﬁa+ll‘$l.pjl_;l_y_in -.E__g.'-....:-]||.l|'|.='|'|.h.'li_||.'|:l
FT-‘A_QM—#JJEI\JJ:&H:'MJM—JJ#

Essential References
Materials

Ty (T e il daadl o b phealt Slo g plall B oy pealdl sl S
St gall fsall LT YA

Longenecker, G.om  Justin, et al. {2018). Small Business

Management: Launching and Growing Entrepreneurial Ventures.

Last Edition. Stanford.

Hatten, 5., Timothy. (2018). Small Business Management:

Entrepreneurship and Beyond, 5th Edition. Mason,. .

Byrd, Jane, Mary. & Magginson, Leon. {2018) Small Business

Management: An Entrepreneur’s Guidebook. Tth Edition. Mason.

{For English track).

Electronic Materials

Others materials provided by the book's author.
Journal of Small Business Management.

(Classrooms, laboratories, demonstration | *
rosori lab, ete. )

Other Learning s Students’ handout materials.
Materials . Materials on the blackboard,
2. Facilities Required
Nl Ttem Resources =%
Accommodation

Caollege classrooms

eic.)

Technology Resources E
{AY, data show, Smart Board, sofiware,

Data show /Smart board

Other Resources

{Specify, e.g. if specific laboratory
gquipment is required, list requirements or
attach a list)

Round chairs for the collective work and group activitics.

G. Course Quality Evaluation

Evaluation
Areas/Issues

Evaluators Evaluation Methods

Course objectives, content
and leaming outcomes.

Curriculum commities

Course review |/ course report
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Tala - -L .-E%hiﬂﬁﬂ- '™ T 8 c.--_:_:.-.'-!?- -""-c-. .r -

© Areas/Issues. ' ) A Y i
Class room  observation

Effectiveness of teaching, Faculty swudents GONES Aty O E.l"d P'_
Course evaluation survey

— _ : [ (QMS Annex B) _

Achievement of  course : Moderation (QMS Annex G,

T Course faculty

caming outcomes. s Annex H).

Assessment. Course faculty i | Verification

Learning  resources  and . .

i ulty /

b Slu{?e_nts f: ar.ul_::r Course review | course report

Students academic | : . ; :

counselling and support. Program cm:-rdl.na?u-r {'furse fvaluauun SUrvey

Course quality management. Course report review

Evaluation areas (e.g.. Effectivencss of teaching and assessment, Extent
outcomes, Cuality of learing resources, eic.)

of achievement of course leaming

Evaluators (Students, Faculty, Pregram Leaders, Peer Reviewer, Otiers (specify )

Assessment Methods {Direct, Indirect)

H. Specification Approval Data

I Couneil / Committee Department Council - o
Reference No, 4" meeting, First semester: 1441/1442
Date 30/9/2020-13/2/1442 Hijni
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A, Course Identification

1. Credit hours:3

2. Course type

a. University I:l College |__] Departinent |E Cithers D
b. Required | }{j Elective | | .

3. Level/year at which this conrse is offered: Third Year , Level 5

4. Pre-requisites for this course (ifany):
s Operations Management.

5. Co-requisites for this course (if any:
« None

6. Mode of Instruction (mark all that apply)

No Mode of Instruction Contact Hours | Percentage
1| Traditional classroom .- 100 a
? | Bleaded

3 _!:_':-_Iﬂrni.qg

5 | Other
7 Contact Hours (bascd on academic semester)
No | Activity | Contact Hours
| | Lecture ) _ AL . i
_2 | Laboratory/Studic . it il B
3 Tutorial k — Bl
4 Oihers (specily) 2 _ :
Total 45

B. Course Objectives and Learning Outcomes
1. Course Deseription

This course examines the theoretical, conceptual framework and practices in quality
management field and its main topics, such as continuous improvement, quality cosis, Cuslomer
focus, employee empowcrment, supplier partnership, henchmarking, quality function
deployment and statistical quality control as well as dealing with cases ol studies related to
quality management Lopics. In addition, this course includes applying knowledge and skills of
quality management in different situations in order to improve managerial skills and the
organization's performande. This course will improve students’ cognitive skill, teamwork and
commumications besides enhancing their managenal capabilities.

Course Specifications



2. Course Main Objective

= To provide students with the theoretical, conceptual framework of guality management.

»  To eqguip students with the cssential knowledge and skills in guality field as well as
managerial activities, functions and practices of the quality.

» Toprovide siudents with the key tools af statistical quality control with focusing on their
applications within the organizations,

= To enable students to behave ethically when practicing quality management activities,
roles and responsibilities,

s Toenable students to assess and evaluate quality management decisions as well as duties
effectively by using different evaluation tools.

3. Course Learning Ouicomes

i s LA ] T ¥ 1] A]Ié'ui}
_ CLOs BT e
1 | Knowledge and Understanding _ o :
1.1 | Explaining the concepls, functions and theories of total qua]il}']_ K1
| management in business organizations. - § '
| 1.2 | Discussing the suitable strategies, practices and methods that used by K2
| || quality managers Lo effectively run their departments. = : 5
Interpreting the importance of key quality issues such as conlinuous
13 improvement, quality costs, customer focus, employee empowerment, K3
: supplier partnership and benchmarking and their impact on business '
| performance. o ; - =
| 14 |Mustrating how quality functions and decisions like product
development, understanding customer needs and requirements, using K.4
statistical quality control etc affect business performance.
Skills £ ! _ !
2.1 | Applying the guality management concepls, theories and strategies <
within the environment of business organizations, } - i
22 | Using the key quality management technigues and skills in real life T
situations. _ ) ]
23 | Using the communication skills, teamwork and information technology g3
| |inthe field of quality management. __ N = e
24 | Measuring the effectiveness of quality management activities by using <4
effective performance indicators.
3 | Values: : . |
11 | Enabling swdems with acting ethically and integrity, taking | V1
responsibility for self-learning. _ . L
1.2 | Practicing self-evaluation, and making logical decisions when carrying v
out the functions, roles and responsibilities of quality management. :
. Course Content
Ne| List of Topies PG "—ﬁ!ﬁ;__
1 | Course Introduction 3 hours |
2 | Approach to Total Quality Management 3 hours
3 | Total Quality Management and Change 3 hours
4 | Customer Focus 3 hours
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5 | Leadership 3 hours
| 6 | Strategic Management of Quality _ 3 hours
7 | Human Resource in Total Quahity Management 3 hours
| 8 | Supplicrs Parinerships 3 hours
9 | Quality Costs 3 hours
10 | Continuous Improvement 3 hours
11 | Application of Total Quality Management & hours
12 | Statistical Quality Comtrol 6 hours
13 | Quality Management Awards 3 hours
Total 45

D. Teaching and Assessment

1. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment

5

de | Course Learning Outeomes | Teachi cgies | Assessment Methods.
Knowledge and Understanding
Explaining the concepts, functions and ; $id
1.1 m-l.fnri::!-i nEi' total guality management in h'.:lclmjf.ﬂ' EHRracn “r.'m" Cug
business or nizations. 15CUSS NS, H5S Enmenls.
28 5
Discussing  the  suitable strategies,
|3 practices and methods that used by quality | Lectures, classroom | Writlen CXAMS,
' managers to  effectively nm  their discussions, assignments.
departments.
Interpreting the importance of key quality | '
issues such as continuous improvement,
13 quality costs, customer focus, employee | Lectures,  classroom | Writien exams,
= | empowerment, supplier partnership and | discussions. Assignments.
benchmarking  and  their impact  on
business performance.
Nlustrating how quality functions and
decisions  like product development,
| 4 understanding  customer  needs .and Lectures, ¢lassroom Wri.nen CXAMS,
: requircments, using statistical quality | discussions. nss gnments.
control ete affect business performance.
20 | Skills TR
| Applying  the quality managemen Writlen £xams,
21 concepts, theorics and strategies within | Lectures, practical | practical report, ol
i the environment of  husiness | work, group work, presentation,  group
organizations. . |/ _ project assessment.
Using the key qualily managementy, .. .. case studies Ciral presentation,
22 | techniques and skills in real life situntions E;”J"I‘-' R ™ | group project
assessment.
| Using the communication skills, ' Practical report,
33 teamwork and information technology in | Lectures, practical | individual  activity
- the field of quality managemant work, assessment, group
. - - activity pssessment,
Measuring the Ir:f_l‘qni'-:ncﬁs_. aof q_ua]lit:r' _ Eractical P
24 management activities by using effective | Lectures, practical | . s dual activity
performance indicators, work, B
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‘Code | Course Learning Outcomes Teaching Strategies
a0 Values

Written exams, oral

Enabling students with acting cthically | Lectures, classssom | presentation, individual

11 |and integrity, taking responsibility for disgussions, group | activity  assessmenl,
self-learning. work, case studies, group activity

ASSESSINENL o
Assignment, wdividual

Practicing self-evaluation, and making
logical decisions when carrving out the | . : : activity  assessment,
functions, roles and res onsibilities of discussions,  practical | o, activity
E- - . s L a
i y P wiork, case studies, S
_ | quality management. | = nssessment.

Lectures, clossroom
32

1. Assessment Tasks for Students

# Assessment tusk* Weck Due
A | Quiz#l ' 1 17 week . 0
2| Quizd2 e 3~ week 1%
3 | Mid-term exami# 1 : 7% week 20% |
4 | Mid-term exam#2 T e 1" week | W%
5 | Case studies and class activities. | 13" week 10% S
| 6 | Final exam 16" week 30%

* Assessment task (e, written test, oral test, oral prcac:nt'r'l':_:'n_ﬁ'_-g-rc'nup i‘:'.l:l:lflﬁl. Es&iy, ete.)

F. Student Academic Counseling and Support
Arrangements for availability of faculty and teaching staff for individual student
consultations and academic advice :

« Contact through blackboard and universily’s email,

s Office hours which are announced for students.
+  Academic Counseling Systems which allows direct contact and reports between
students and their academic counsellor.

F. Learning Resources and Facilities

1. Learning Resources

:EJPMLLP |{T ' 'l-""]-uZlLi_.}ll.'h‘.I_fh'ﬁLh Alalill 5s galdl 3 502l @
‘JL.-:. "t‘r‘_-.:'_}ﬁl.." ﬂ .,_5.'1'-_’. __;14 u'ﬁ_J-}i-“'.l“ L"—,‘-“'

e T oAy e lall lault ae Gl dagall 5 la A Mgl e
ae iaglly 5l sl

e i el e - Hlgielt ) gl e ALl Gagali 3510 @
— gl sl (Y0 YA) :u_'lL'hl'l__;._g_-_._a._La_’.rl_’i.[_j.dﬂﬂll Cpeandl 20e
Required Texthooks e cazilly il

Sl gl (T AY adtaall aal gl el g ALzl Brgadl 35100 @
e apg s el

Bl e g s il il e (TYA) LA fagadl 3l
e a3l y pell g a3 e
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e PBesterfield, Dale, H. (2003} Total Quality Management. 3rd ed.,
Pearson Education Inc.

s Goetsch, David, L., etal. (2006) Quality Management. Introduction
o Total Quality Management for Produetion, Processing, and

! | serviess. Sthed, Person Education, Ine.

+  KFU main library data sources and references.

Flectronic Materials |+  Others materials provided by the book's author.

» Journal of Supply Chain Management.

Essential References
Materinls

Other Learning +  Students' handout materinls.
Materials +  Materials on the blackboard.

2. Facilities Required

It't"m- n L .&J . = : .I_l:i..

Accommaodation
(Classrooms, laboratories, demonstration | @ College classrooms.
_rooumaTabs, ete.)

Technology Resources ;
s Data show /Sim ard.
AV, data show, Smart Board, software, ata show /Smart bo

ele.)
Other Resources
{Specify, e.z. if speeific laboratory e Round chairs for the collective work and group
equipment is required, list requirements or activities,
attach a list}

G. Course Quality Evaluation

~Evaluation S TR S S (e S e
_ Areallssues Bvaluators | Evaluation Methods

Course objectives, content

; Curriculum commillees Course réview | course report
and leaming outcomes. : ¥

Class rmom  observation
(OMS Annex O and P)
Course evaluation  SUrvey
(QOMS Annex B)

Moderation (QMS Annex (G,

Effectiveness of teaching. Faculty students

| Achievement  of COUrse | .
Course faculty

learning outcomes. TR .. 5 | .

Assessment, Course faculty ) Verification

Lemning  resources Students faculty Course review / course report
facilities. B . - ) :

5 i . " ;

Hudcms. BGRCSI) Program coordinator Course cvaluation survey
«counselling and suppart. ¥ L ¥ — _
Course quality management. Course report review

Eviluation areas {e.g., Effectivensss of teaching and nssessment, Extent of achievement of course leaming
outcomes, Quality of leaming resources, (e}

Evalustors {Students, Faculty, Program Leaders, Peer Reviewer, Others (specify)

Assessment Methods (Direct, Indirect)

H. Specification Approval Data
Council / Committee | Departnicnt Council

Relerence No. 4 mu.-:,-ﬁn g, First semester: 1441 1442
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A. Course Identification

1. Credit hours:

| 3

1. Course type
& LUiniversity

Colleps |_IJ

Department |_}{—||

Required [ X |

Elective |_|

Others ]__—|

3. Level'vear at which this course is offered:
Third Year , Level §
4, Pre-requisites for this course {ifany}: Principles of Management

Principles of Management,
5. Co-requisites for this course (it any:)

« Quantitative Methods.

6. Mode of Instruction {mark all that apply)

No Maode of Instruction Contact Hours | Percentage
— Traditional classroom 45 1 (0%
2 | Blended |
|3 | E-learning
4 | Distance learning |
5 | Other
7 Contact Hours (based on academic semester)
No_ Activity Contact Hours
| 3 Lecture - 45
2 Laboratory/Studio -
3 | Tutorial -
4 | Others (specify) .
Total 45

B. Course Objectives and Learning Outcomes

1. Course Description

Examines the theoretical, conceptual framework, essential concepts, theories, and practices of
major topics in supply chain ficld and its main functions such as transportation strategics,
logistic techniques, demand management, inventories management, supply chain relationship,
15 well as dealing with cases of studies related to supply chain functions. Form ulating plans
and strategies as well as applying the essential supply knowledge and skills in different
situations in order to improve managerial skills and the organization's performance. This
requirement will improve students’ cognitive skill. teamwork and communications besides
enhancing their manageral compelencies.

Course Specifications



2. Course Main Objective
chain.
s To equip students with the essential knowledge and skills in supply
as its managerial activities, functions and practices.

and rr:spnn:-:ihililir:ﬁ.

elfectively by using different evaluation tools.

chain

» To provide the theorctical. conceptual framework and essential knowledge ut'suppl}-'

field as well

« To enable students to behave ethically when practicing supply chain functions, roles

e To enable students to assess and cvaluate supply chain decisions as well as duties

1. Course Learning Ouicomes

EL“E‘ b - | |

Knowledge and Understanding

a5 well as how supply chain managers deal in different managerial
sitnations.

|
1.1 | Explaining the Supply chain's functions, concepts, strategics, theories k.

used by supply chain managers 1o effectively running their
departments.

12 | Discussing the modem strategies, polices, practices and methods that

1.3 | Interpreting the importance of the supply chain functions and its
impact on business performance.

14 | Ilustrating how supply chain functions and decisions like selecting
suppliers, demand forecasting, transportation, e affect business
performance.

3| Skills :

to solve the managu:r’ml problems.

2.1 | Applying the supply chain theories and strategies in real life situations | 8.

2.2 | Using the supply chain techniques, strategies and skills in real life
situations.

2.3 | Evaluating supply chain strategies, policies, procedures and plans in

aligned with organizations mission.

different arcas like pricing, prometion, product, packing, and how they

the ngmlmimﬂ! environmental factors with suEEIv strategics.

31 | Conduct an internal analysis, external analysis and research to match

2.4 | Measuring the effectiveness af supply chain functions by using the 5.1
modern research methods.
1 | Values:
v.l

32 | Behaving ethically in different supply chain roles and responsibilities, | v.J
3.3 | Using IT technologies to communicate effectively. v
C. Course Content
2 _._._'I. _ : T T e i £ A=, :Eu'nlﬂtp:
o) List of Topies | Hours
1 Introduction o supply chain, 3 hours
| 2 Supply Chain Management: An Overview 3 hours
3 Role of Logistic in Supply Chains 3 hours

$‘Emnl SI;nd'I'II::til:mI- =




| 4 Global Dimensions of Supply Chain 3 hours
5 Supply Chain Relationships 3 hours
G Supply Chain Performance Measurement and F ina.n;.:int Analysis 3 hours
7 Demand Management 3 hours
8 Order Management and Customer Service 3 hours

4 Order Management and Customer Service 3 hours
10 Managing Inventory in the Supply Chain 3 hours
11 Transportation — Managing the Flow of the Supply Chain 3 hours
12 Distribution — Managing Fulfillment Operations 3 hours
Total 45

D. Teaching and Assessment

1. Alignment of Course Le

arning Outcomes with Teaching Strategies and

Assessment Methods
Code | Course Learning Outcomes | Teaching Strategles

1.0 | Knowledge and Understanding
Explaining the Supply chain's
functions, concepts, strategies, G civar. s furitie

1.1 | theories as well as how supply chain | Lecture, M;T' s ' a
managers deal in different managerial
situations.

Discussing the modern strategies,
12 polices, practices and methods that r— Writien exams/writien
= | uzed by supply chain managers 1o F test
effectively running their depariments.
Interpreting the 1mlpun:anr:eluf'_1he siita exanalveriitin

1.3 | supply chain functions and its impact Lecture. hig

on business performance.
[lustrating how supply chain
functions and decisions like selecting : r

1.4 | supphiers, demand forecasting, Lectare, :':;Tm" CHAmE; RN
transportation, etc affect business
performance.

20 | Skills
Applying the supply chain theories Written exam,

2.1 | and strategies in real life situations 1o Lecture, Practical work - | Practical report, group
solve the managerial problems. | activity assessment.
Using t_h-: suppl;,'l ::]'Lra?in technigues. : Projoct ceport oeal

22 ;:E:ﬁ i:fq _;md skills in real life Lecture, Case studies sresentation
Evaluating supply chain sirategics,
policies, procedurcs and plans in Practical report:

23 | different mr:mklikr: pricing, promotion, | Lecture, practical work. | o bl aetivity.
product, packing, and how they ;
aligned with organizations mission. |
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Code Course Learning Outcomes Teaching Strategies
Measuring the effectiveness of supply eadilcal
2.4 | chain functions by using the medern | Lecturs, practical work. .rl?:l.fﬁﬂ TF‘M
ceseatih msthods, ] imdividual activity,
30 | Competence _
Conduct an internal analysis, external |

31 analysis and research to match the I ecture, practical work. | Practical work.
' arganizational environmental factors | group work. Giroup project
i with supply chain strategies. | ]
Behaving ethically in different supply _ Written exam,
_3'2 chain roles and responsibilitics. Lectare, graup work. individual work,
13 Using IT technologies Bitackboard Bctivitiss. Practical repart,

communicate cffectively. individual gctivity.
2. Assessment Tasks for Students

‘ Assessment sk WeelcDue | FRECT P Sore

1 Quiz #1 1 weck 10%

2  Quiz#l 37 week 0%

3 Mid-term exami T week 2%

4 Mid-term exam#2 11" week 20% i
[ 5 Case studies and class activities. 13" week 10%

[ Final exam 16™ week 30%

+Assessment task (1.2, written fest, oral fest, ol presentation, group praject, essay. elc.)

E. Student Academic Counseling and Support
Arrangements for availability of faculty and teaching staff for individual student
consultations and academic advice :
« Contact through blackboard and university's email
e Office hours which are announced for students
o  Academic Counseling Systems which allows direct contact and reports berween
students and their academic counsellor.

F. Learning Resources and Facilities

I.Learning Resources

anglall ¢ Al il g o lall Jaadl e o oV AY e JuBad o
Required Texthooks e ), s e e lilall ar sty Al 5 paesall gl (i jed !
(ol _eddl

s Coyle, J. John exal, (2013), Supply C hain Management A Logistic

Essential References Perspective, 9th Edition, Mason.

L Chartered Supply Chain printing materials. (For English track).
. KFL main library data sources and references.
Flectronic Materials | * Others materials provided by the book's author.
* Journal of HR management.
Other Learning . Students' handout materials.
Materials . Materials on the blackboard.

} Wuru Specifications Sl



2. Fnl:_ilnities Required

o &

Accommodation

{Classrooms, laboratories, demonsiration

rooms/labs, ele.)

College classrooms

Technology Resources

{AY, data show, Smart Board, sodware,

ele)

[ata show /Smarl board.

Other Resources
(Specify, e g. if specific laboratory

equipment is required, list requircments oF

artach a list)

Roundd chairs for the collective work and group activities

G, Course Quality Evaluation

Evaluation 0 B e
oautiie Evaluators [ Ewal Hﬂmﬂ# -

Course objectives, content
| and learning outcomes.

Curriculum committes

Course review [ course repart

Effectiveness of teaching.

| Achievement of course

Faculty students

Class room  ohservation
(QMS Annex O and P)
Course evaluation survey
(OMS Annex B)

Course faculty

Moderation (QMS Annex G,

learning outcomes. Annex H).

Assgsament, Course faculty WVerification

Learning resources .

facili t'LTr.-Lf' and Students faculty Course review / course repon

Students academic
counselling and support.

Program coordinator

Course evaluation survey

Course quality management.

Course report review

Evaluation areas (¢ 1., Efectiveness of teaching a
gutcomes, Quality of learning resourees, eli. ]

Evaluators {Students, Faculty, Program Leaders,
Assessment Methods (Direct, Indirect)

H. Specification Approval Dhata

wl assesement, Focent of achievement of course learming

Peer Reviewer, Others {specify)

- ol

Councll / Committee | Department Council
Reference No. ' 4% mecting, First semester: 1441/1442
Daie 30/9,2020-13/2/1442 Hijn
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A. Course Identification

1. Credit hours:

2. Course type

a Liniversity |:| College |:| Diepariment ?J Oithers E
h. Required |_}{ | Elective |

3. Levelivear at which this course is offered:  First Year, Level 1

4. Pre-requisites for this course (ifany): None

LR

. Co-requisites for this course (if any): None

6. Mode of Instruction (mark all that applv)

No_ Mode of Instruction |  ContactHours |  Percentage |
1 | Traditional classroom 1 45 e 100%
2 |Blended - ]
|3 {E-learning THE—— =i
4 | Distance learning . N
5 | Other
7. Contact Hours (based on academic semester)
No | a Activity
1 Lecture — i
2 | Laboratory/Studio g . =
|3 | Tutorial a I
| 4 (thers (speci £y} B i
Total 43

B. Course Objeetives and Learning Outeomes

1. Course Description

Fxamines the theoretical, conceptunl framework, essential concepts, theories, and practices of
major topics in management field and functions such as planning, organization, leading,
controlling, ethics in management, decision-making, social responsibilities as well as dealing
with cases of studies related to management functions. Formulating plans as well as applying
management knowledge and skills in difTerent situations in arder to improve managerial skills
and the organization's performance. This requirement will improve students’ cognitive skill,
ieamwork and communications besides enhancing their managerial competencies.

2, Course Main Objective
« Toprovide the theoretical, conceptual framework of management theories and history.

o To equip students with the essentizl knowledge and skills in management field as well
as managerial activities, functions and practices.
e To enable students to behave ethically when practicing managerial roles and functions,

Y o soctstons



e To enable students o assess and evalvate management decisions as well as
responsibilities effectively by using different evaluation tools.
3. Course Learning Outcomes
o T [ e
1| Knowledge and Understanding
1.1 | Explain the management's functions, concepts and theorics as well as | k.1
how managers deal in different ma.lmgenal situations. o N
1.2 | Discuss the modern strategies, puhr:-:a. practices and methods that used | k.2
by managers to effectively running their organizations, L =
1.3 | Interpret the importance of the management functions and its impact on | k.3
| | business performance.
|4 | Mlustrate how decision-making, understanding business environment, | k.4
management  lechniques, modem  management  practices,
entrepreneurship, social responsibility and ethical knowledge affect
business performance.
v I Skllls : ...............
2.1 | Apply the managcmcnt theories and strategies in real life situations to | 5.1
| solve the managerial problems. o
2.2 | Use the management techniques and decision- -miaking skills in real 1i fe | 5.2
...... Situations. = | SHE= =
2.3 | Evaluate management policies in different areas like social |3
responsibilities programs, ethical practices and management procedures
| that used by business organizations.
2.4 | Conduct internal analysis and research for the nrgﬂnlfatlm‘lal culture, | 5.4
environment and management fupctions.
2.5 LlsmE 1T lcchnulugnﬁ 1o communicate effectively. 8,3
3 | Values:
3.1 1'.'|lltrruu-n_ﬂ:t'al_.|_t_'|_5I integrity, L ﬁ_:_:l'_a_:gn_'!a_lin_@__a_':_i_igqmtc ethics. vl
312 | Self-evaluation of the level of learning and performance, insistence on | v.2
achievement and excellence, and making logieal decisions supported by
| evidence and arguments independently. — s a1
3.3 F.ead.mb teams with flexibility and effectiveness, taking r:-:mnsjbtllt}r for | v.3
professional development, participating in developing the team’s
performance, and enhancing the quality of his life.

C. Course Content

e

i - 5 e TN T e, T e bk 1 et
o B8 g eegReme B g
1 | Basic concepts of mnnngr.nh:-m 3 hours
2 | Historical development of the administrative thought 6 hours
3 | Organization’s culture and environment . 3 hours
4 | Planning and objectives' determination 3 hours
5 | Decision maki ing and the role of information technology & hours
6 | Organizing 3 hours
T L-::-uiing 3 hours
& | Motivation 3 hours
Course Sp-:iﬁcatlnm




9 | Communication 31 haurs
[0 | Conteolling 3 hours
11 | Business ethics/ Social responsibility! Entrepreneurship & hours
12 | Functions of the organization 3 hours
Total 45

D. Teaching and Assessment
1. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment

Methods
T i P s e ey AT o T ot e it ==
‘Code | Course Learning Outcomes | Teaching Strat s
| 1.0 | Knowledge and Understanding
Explain the management’s functions,
[ |coneepts and theories as well as how | Written exams/'written
' managers deal in different managerial | ' test
) situations. .
Discuss the modern strategies, polices,
L3 practices and methods that used by | Written exams/written
= | managers to effectively running their 2 test
organizations. |
Interpret  the importance of the ) .
1.3 | management functions and its impact | Lecture, ::;':“'m it AREHiEn
on business performanee. S| Sl
Hlustrate  how  decision-making,
understanding business environment,
management  technigues, m::uflcm Written exams/written
1.4 | management practices, | Locture, -
entrepreneurship, social responsibility
and ethical knowledge affect business
performance.
2.0 | Skills
Apply the management theories and Written exam,
2.1 | strategies in real life situations to solve | Lecture, Practical work | Practical report, group
the E@ggﬁal IFT{'I-]'.Il.E'.I'['I.‘i- " ) activily ﬂ.ﬁ.ﬁ-ﬂﬁﬁuml:l'll.
Use the management techniques and :
72 d:cc:isi_ﬂn—l‘l'lﬂiﬂﬁ skills in real life | Lecture, Case studies !;;E;:ﬁ:aﬂfu?m oral
situations. S —— F{ = 2 -
Evaluate management policies
11l Tlee =1l :
23 ::&urﬁ:ilhﬂili::mpmg::;: ciﬁ?r:al Lecture, practical work, piactioal  _BEpet,
o i ; ol . individual activity,
practices and management procedures
that used by business organizations. | )
Conduct internal analysis and research
for the organizational culture, | Lecture, practical work, Practical work.
24 environment and management | group work. Ciroup project.
|| functions. _ T
Using IT technologies to communicate 3 Practical repodt,
o :é’;ﬂ%it'cl.y. : e i individual u-.:li1.flt1~-1.:I
3.0 | Values

Course Specifications
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Py T

Code | Course Learning Outcomes | Teaching Strategies | Assessment Methods
Demonstrating integrity, professional Written Exan,
. B anqau.}ad:mi_;‘_gclhi_-:; o 1’¢Hum'gm'm“‘"m'__ individual work.
Self-evaluation of the level of learning | '
and performance, insistence  on
19 achievement and excellence, and i o Written exam,
- making logical decisions supported by X ' individual werk,
evidence and arguments
independently. | I
Leading teams with flexibility and
effectiveness, taking responsibility for
praofessional development, : Written Exam,
3 participating in developing 1th:¢am'5 Licture, group work individual work,
performance, and enhancing  the
quality of his life.

1 Assessment Tasks for Students

# Assessment task®
1 | Quiz #]
2 | Quizsl . N

Mid-term exam#|

3
4 | Mid-term exam#2
5
[

Final exam

Participation, case studies and class activities.

F. Student Academic Counseling and Support

* Asseasmeni task (i.e., written tesl, ornd test. oral pr:aeﬁiaﬂiun, gr::;iup project, Es:n.:.-, ﬂ';-?

Arrangements for availability of faculty
consultations and academic advice :

s Contact through blackboard and university’s email

«  Dffice hours which are announced for students

«  Academic Counseling Systems which allows direct contact and reports between
students and their academic counsellor.

and teaching staff for individual student

F. Learning Resources and Facilities

1.Learning Resources
_ E By e Al ey o5 pelall gl (Y2 VA ) Juem Y1y BT
Regquired Texthooks (gioml ol ke )3 el e a2 _,,11 3

Essential References

Stephen I* Robins (2018) Mary Coulter; Management, Tenth edition,
Pearson International Edition. (For English track).

Materials
KFU main library data sources and references.
Flectromic Materials | * Cithers materials provided by the book's author.
. Journal of management.

$ Course Specifications




Other Learning .

Siudents' handout matenials.

Technology Resources

ey
(dher Hesources

atlach a list)

{Classmoams, laboratories, demonstrfion

(AY, daia show, Smart Board, soitware,

(Specify, e.g. if specific [aboratory
equipment s required, list requirements or

« College classrooms

« Data show /Smart board.

Materials . Materials on the blackboard.
2. Facilities Required
' Ttem " RAOMNDERT 1] [4) (¥ Tary gL
Accommuodation

Round chairs for the collective work and group activities.

G. Course Quality Evaluation

~ Evaluation
_ Arecus/Issues

Course objectives, conleni

Effectiveness of teaching

Achtevement COUrse

Curriculum committes

Course review | course report

Faculty students

Class room  observation
(QMS Annex O and P)
Course ecvaluation survey
(OMS Annex B

counselling and support,

Course quality munuﬁemﬁnﬁ

Moderation (OMS Annex G, |

Course review / course report

of

: Course faculty
learning outcomes, 2
Assessment. A Course faculty

i SOLECES :
Learning  resources  and | o 400 mronity
 facilitis. S .
Students academic

Program coordinator

Course evaluation survey

Course report review

Evaluation areas (¢4, Effectiveness of teaching and mssessment, Exteti

outcomes, Quality of leaming resources, ec. ) :
Evaluntors {Students, Faculty, Program Leaders, Peer Reviewer, Others (specify)

Assessmend Methods [ Direct, Indirect)

H. Specification Approval Data

of achievernent of course leaming

Conncil [ Commities
Reference Na.
hate

Department Council
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A. Course ldentification

1. Credit hours: 45

2. Course type

1. University |:| College tJ Department |_,".J| Others | |
h. Required | N Elective [ | =
3. Level/year at which this eourse is offered:

Third Year , Level &

4. Pre-requisites for this course (if any): Human Hesources Planning

5. Co-reguisites for this course (ifany

6. Mode of Instruction (mark all that apply)

No. Mode of Instruction | ContactHours | Percentage

1 | Traditional classroom . T ¥

2 | Blended ety S-SR
B — ” .
4 | Distance learning — T e e
5 | Other

7. Contact Hours {(based on academic semester)

No ' Activity -
| L (e e o
2| Laboratory/Studio [ — -
3 | Tutorial T N
4 | Others (specify) ) : . .
- Twtal 45

B. Course Objectives and Learning Outeomes
1. Course Description

Fxamines the theoretical, conceptual framewaork, essentinl concepts, theories, and practices of
major topics in performance management & reward field and its main topics such as assessment,
performance models, rewarding strategies as well as dealing with cases of studies related to
performance and reward functions. Formulating plans as well as applying the essential
performance management and reward knowledge and skills in different situations in order 1o
improve managerial skills and the organization’s performance. This requirement will improve
students’ cognitive skill, weamwork and communications besides enhancing their managerial

and leadership's competencies.

Wm Specifications -
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. Course Main Objective

» To provide the theoretical, conceptual framework and  essential knowledge of
performance and reward management.

s To equip students with the essential knowledge and skills in performance and reward
management field as well as its managenial activities, functions and practices.

e To enable students to behave ethically when practicing petformance and reward
management functions, roles and responsibilities.

e To crable students to assess and evaluate performance and reward management
decisions as well as duties effectively by using different evaluation tools,

3. Course Learning Outcomes

| o R S e I T A
1 | Knowledge and Understanding : 3 4%
1.1 Explain the performance and reward management functions, concepts | K1

and theories as well as how HR managers deal in different managenial
situations related to performance and reward management.

1.2 Discuss the modem strategies, polices, practices and methods that k2
| used by P&R managers to effectively running their departments. | =)
1.3 Interpret the importance of the performance and reward management | k3
| functions and its impact  on business performance and HRM function.
1.4 1lustrate how performance and reward management functions, ko4
) practices and decisions like affect business performance.
2 Skills ; . e : =
2.1 Apply the performance and reward management theories and 51

strategies in real life situations 0 solve the managerial problems.

2.2 Use the performance and reward management technigues and skills in | 52
real life situations.
23 Evaluate performance and reward management policies, procedures 53
and plans in differcnt areas and how they aligned with organizations
; mission and HRM strategy. | M= : e
24 Measuring the effectiveness of performance and reward management 54
functions by using the modem research methods,
‘ 3 [Values =
3.1 Behave cthically in different performance and reward management Vi
roles and responsibilities. . _ _ - o
3.2 Using IT technologics (o communicate effectively. V2

. Course Content

o N AN N T ::: 3 ¥ "--.Tl ':'-_—-:l.‘—.i.' :.'._-*Il' % . R
No| T dToRe B R
1 | Introduction to performance & rewards 3 hours
3 | The Formulation of Performance Managemen 3 hours
3 | Performance Management Systems 3 hours

$ﬂnum Specifications = o




| 4 | Analyzing and Assessing Performance 6 hours
5 | Performance Management Models 3 hours
6 | Managing Organizational performance f hours
7 | Developing Performance Management 3 hours
8 | An Overview of Reward Managemenl & hours
9 | Performance and Rewards 3 hours
10 | Mativation and Reward 3 hours
i1 | Talent Management and Reward 3 hours
"% | The Ethical Approach to Reward and Performance 3 hours
Total 45

D, Teaching and Assessment

1. Alignment of Course Learning Outcomes with Teaching Strategies and
Assessment Methods

',

Gode | Course Learning Outcomes | Teaching Strategies | s
10 | Knowledge and Understanding
Explain the performance and reward [
management functions, concepts and
L1 theories as well as how HR managers Eeckird Written exams/writlen
' deal in different managerial situations | ' test
related to performance and reward
| management, - - .
Discuss the modern strategies, polices,
practices and methods that used by ; Written cxams/ writlen
1.2 : A lecture,
P&R managers 1o effectively running test
their departments. - M
Interpret  the importance of the
13 performance and reward management | Written exams/writtcn
~* | functions and its impact on business | ~ : test
| performance and HRM function. IR (=
Ilustrate how performance and reward
management functions, practices and Written exams/written
1.4 i : o Lecture,
decisions  like  affect  business lest
performance.
20 | SKkills
Apply the pﬂTfI:!rrll'liJ:r'ti:l.': i.inll ‘rtlnflr.ﬂ o —
2. rnzlmg,-._‘,mt:nt.thl:c!-nﬂh and stralegics in Lectire, Practical work | Practical repern, group
real life situations to solve the Athi iy ARSeREICAL,
= managerial problems. - LR |
Use the performance and reward -
22 | management technigues and skills in | Lecture, Case studies E“;‘“m"nf '
| | real lifesituations. . . =
Evaluate performance and reward
management policies, procedures and . Practical —
2.3 | plans in different arcas and how they | Lecture, practical work. | i ividual activity,
aligned with organizitions mission
and HRM strategy.
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Code | Course Learning Outcomes

Measuring  the

cffectiveness  of
performance and reward management

| Teaching Strategies | Assess

Practical report,

effectively.

24 functions by using the modem Lecture, practical work. individual sctivity.
research methods,

30 | Values =

1,1 | Behave ethically in  different

performance and reward management | Lecture, group work.

[ 32 | Using IT technologies to communicate

Written exam,
individual work.

.F'HI.-L'tll:aI repott, h

Blackboard activities. | ;o gioidual activity

2. Assessment Tasks for Students

Smo | Assessment task* | Week Due | 40 men
| 1 | Quiz#] _ 17 week |
2 | Quizk? o R S =) | 9th week
3 | Mid-term exam#1 L= T week
4| Mid-term exam#2 _ | H™ weck
5 | Case studies and class activities. | 13" week
6| Final exam . 16™ week

* Assessment task (ic., written test, oral test, oral Em:s:nlEfl.l:l]i..gr-ﬁﬂ'ri-ﬁ.r;:;j;éﬁ'.'ﬁaa'_-r, etc)

E. Student Academic Counseling and Support

Arrangements for availability of faculty and teaching staff for individual student
consultations and academic advice:

» Contaet through blackboard and university’s email

o Office hours which are announced for students

s  Academic Counseling Systems which allows direct contact and reports between
stidents and their academic counsellor.

F. Learning Resources and Facilities
1, Learning Resources

14)”1_514‘#}3' 134 ﬁji__fl.l‘_l phiad e Aas HM__;"I kel SISE
2003 plae il plill e M dulsily
sl anie w
Whapdall AN e oSS g et (Juell Clalils s gas 234l 4 o
¥oal LE_;I.EEI
saliiall A T Y gy JHaadl (e 2e spaall 46 leas 4 o
_ T o g la g
s Ammetrone. Michal. (2018). Armstrong’s Handbook of
E’“"ﬂ’:ﬁg‘;;““‘ P:ﬁnmlargbr:e Management: An  Evidénce-Based Guide 1o
| Delivering High Performance. 4th Edition. London.

Required Texthooks




e Armstrong, Michal. (2018). Ammstrong's Handbook of Rewards
Management Practice; Improving Performance through Rewards.
4th Edition. London.(For English track).

KFLJ main library data sources and references.

Electronic Materials | # Others materials provided by the book's author.

International Journal of HRM.

Other Learning o  Students' handout materials,
Materials o Materials on the blackboard,

2. Facilities Required

Accommodation

(Classrooms, laboratories, demonstration College classrooms

_rooms/labs, el ) .

Technology Resources Data show /Smart hoard.

{ AV, datn show, Smart Board, software,
et )

— o 15 o e

(Specify, ¢.g. if specific laboratory o : P
equipment i required, listrequircments or Round chairs for the collective work and group activitics.

attach a list)

G. Course Quality Evaluation

¢ ohjectives, content
and leaming outcomes.

Curriculum commities Course review | course reporl

Class room ohservation
{(QMS Annex O and P)

Effectivencss of teaching. Faculty students Course evaluation  survey
) (OMS Annex B) N
Achievement of coursc Courss Bkl Maoderation (QMS Annex G,
learming outcomes. W | Annex H).
| Assessment, Course faculty Verification .
'jﬁf,'".“.“ﬂ resources and Students faculty Course review / coursa reporl
ilites.

Students’ academic
counselling and support. : . ;
Course quality management. _ Course report review

Program coordinator Course evaluation survey

Evaluation areas (c.g. Effectiveness of teaching and assessment, Extent of achievement of course leaming
gutcomes, Quality of learning resounces. e,

Evaluators (Students, Faculty, Program Lesders, Peer Reviewer, Others (specify)

Assessment Methods {Direct, Indirect)

* Course Specifications -




H. Specifieation Approval Data

Councll / Committee

Department Council

.Ihi'trnﬂ: Mis,

4= méftlng. First semester: 1441/1442

30/9,2020-13/2/1442 Hijri
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A. Course ldentification

1. Credit hours:

a.
b.

2. Course type

University D .t'.'nl.l-:gc [ E‘ Othiers E

Diepartment
Required | X |

|
o~
Flective | |

3. Levelivear at which this course is offered:

4. Pre-requisites for this course {if any):

Level/year at which this course is offered: Second Year , Level 4
Human Resource Management.

5, Co-requisites for this course (if any):

None

6. Mode of Instruction (mark all that apply)

No ~ Mode of Instruction Contact Hours | Percentage ]
1| Traditional classroom 43 0%
1| Blended e N (. '
|3 | E-learning
4 | Distance learning B - A i
5 Other
7, Contact Hours {(based on academic semesier)
No h  Activity .E‘n-ﬂﬁ_‘i Hours
1 | Lecture ——— : 45
1 | Laboratory/Studio =] -
3 | Tutorial =1 LoE - ]
| 4 | Others (specify) - _. |
| Total 45

B. Co

urse Objectives and Learning Outeomes

1. Course Description

conceptual framework, essential concepts, theories, and
its main topics such as personality, recognition,
dealing with cases of studies related w0 OB
1l as applying the essential OB knowledge,

Examines the theoretical,
practices of major topics in OB feld and
lcarning, motivation, work group, as well as
topics. Formulating plans and stratcgies as we
theories and skills in different situations in order to improve managerial skills and the
organization's performance. This requirement will improve students’ cognitive skill,
eamwork and communications besides enhancing their managerial compelencies.

2. Course Main Objective

| framework and essentinl knowledge of OB field.

To provide the theoretical, conceptua
Iz in OB field as well as its

To equip students with the essential knowledge and skil
practical activities, functions and practices,

To enable students to assess and evaluate people hehaviors and reactions when
introducing methods of working or management's decisions.

Course Specifications




3, Course Learning Ouicomes

d o T RN =
8 Rty = Jeospe e g EEeh
1 | Knowledge and Understanding
1.1 | Explaining the OB concepts, theories as well as how they relate to the | k.1
organization performance and business effectiveness,
1.2 | Discussing the modern strategies, polices, practices related to OB fled | k.2
and used by managers to run their departments and manage pecple at
| work effectively. N
1.3 | Imerpreting the importance of the OB theories and its impact on business | k.3
| performance when applying effectively. 2
1.4 | llustrating how OB theories like learning, motivation, conflict, etc affect | k4
husiness performance.
Skills : = L )
2.1 | Applying the OB theories and concepts in real life situations to solve the | 5.3
managerial problems as well as to deal with people at work, »
22 | Using the OB techniques, sirategies and skills in real life situations, | 5.3
2.3 | Evaluating OB theories in different areas like learning, motivation and | 8.2
working group and how they aligned with organizations mission.
2.4 | Measuring the effectiveness of OB applications by using the modem | 5.1
rescarch methods.
3 | Values: "
3.1 | Showing leadership skills at work. _ B0 .
3.2 | Behaving ethically in different management roles and responsibilities. | v.2
3.3 | Using T technologies to communicate effectively for the business | v.3
ro— pUrposes, i -
3.
ourse Conlent

An introduction to organizational behavior.

| 1 3 hours
2 | Stages of organizational behavior development. 3 hours
| 3 | Persomality 6 hours
4 | Recogmition 3 hours

5 | Leamning 3 hours

6 | Attitndes 3 hours

¥ | Motivation 3 hours
A | Work groups. 3 hours

i | Organizational conflict. 3 hours
\+ | Leadership & organizational communication 3 hours
¥V | Power & Authority. 3 hours
'Y | Organization’s culture & cthics 3 hours
VT | Organizational creativity and innovation. 3 hours
Total £a

*T':w“ Specifications |




D. Teaching and Assessment
1. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment

Methods
Code | Course Learning Outeomes | Teaching Strategies | A Methods
1.0 | Knowledge and Understanding
Explaining the OB concepts, theories
as well as how they rclate to the Wrilten cxams/written
i.1 R ; Lecture.
organization performance  and test
business effectiveness, )
Discussing the modern  sirategies,
polices, practices related 1o OB filed i, e i
1.2 |and vsed by managers to run their | Lecture, et : T
departments and manage people al
_______ work effectively.
Interpreting the importance of the OB
13 theorics and its impact on busmess | . Writlen exams/writien
' performance when applying : tesi
effectively. o
Mustrating how OB  theories like Wri i
p T ; ritten exams/written
1.4 | learning, motivation, conflict, etc | Lecture, ik
| affect business performance.
10 | Skills ;
ﬁlkppl].rmg‘ the _DH_ m_-.:unrﬁ an.d itk S
2.1 s o rrnal life situations 1o solve Lecture, Practical work | Practical report, group
the mapz:genal problems as well as 10 achivity asscsanent.
deal with people at work. | §
Using the OB technigues, strategies ) b ; Project  report, ol
22| skills in real life s_;[luatinmi- e Serpiiiinn, . |
Evaluating OB theories in different
areas like leaming, motivation and : . Practical repodt,
L working group El.ml:lE how they aligned Lecture, practical Work. | o gividual activity.
| with organizations mission. . -
Measuring the ecffectivencss of OB )
24 appl?:aTlnis hytusing the modem | Lecture, practical work. !:mi:l?“l /Tepor,
individual activity,
research methods.
30 | Values -
11 Showing leadership skills at work. Lecture, practical work, | Practical ».-_mrk.
L | group work. Group project;
Behaving  ethically in  different Writien —
32 | management roles and | Lecture, group work. individual work.
responsibilities, i
| Using IT technologies to communicate | T Practical repi,
3 :ﬂ‘ecfiwly for lhltghUSiTH:ti!i pUIPOSES. Sackboird potivaics. individual activity.
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2. Assessment Tasks for Students

4 Assessment task* Week Due | Fyreeto®? “lm
1| Quiz#l : et EER 10%
2 | Quiz#2 g 3™ week | 10% B
3 | Mid-term exam#1 | T week | 20%
4 | Mid-term examii2 e S L1 week | 20%
5 | Case studies and class activities. 13" week | 10% -
6 | Final exam ) 16" week | 30%

E. Student Academic Counseling and Support
Arrangements for availability of faculty and tcaching staff for individual student
consultations and academic advice :
e Contact through blackboard and university’s email
o  Office hours which are announced for students
e  Academic Counseling Systems which allows direct contact and reports between
students and their academic counsellor.

F. Learning Resources and Facilities

1.Learning Resources

--:_‘:;'_}_’HIJ __;...’.h].'lﬁ_‘n__;..-.dl il_::IS-l“ thjlj_}&“ﬁmﬁq-‘r-m.l lﬂ:]—l-ll'l &
,Ej,"l-.Lfl- -:u.lhsl _{-lr,..!“;ll'l _thu.lljl I-T'l-.::'.h.} ol AERE

Required Texthooks l-f_mll__;g_,__;.} IR ».{.‘.1"_;,_1;.]. Ty i fakibiall l__‘J |ﬂ‘,_'|._..|.||| gl .
b e (gl Jimlas] 34 gmld ) dama 2l 2 haal pay o

i  (spadlAshall ) et YA s pall s als
s DBebavior management in organizations,

J:mbeig{]:ra!d].Parmn{Rnbmt].{ZmE}-Last edition.

Essential References |« .(For English track).

Materials e David A.Buchanan and Andrzej AHuezynski , Organizational
Behavor , last version.
Robbins etl, Organizational behavior, last VErsion . 4

-
. KFU main library data sources and references.
Flectronic Materials | * Cithers materials provided by the book's author.
. Journal of OB, ! i |
Other Learning . Students' handout materials.
Muterials . Materials on the hlackboard.
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Accommuodation
{Classroams, laboratories, demonstration College classrooms
ropans/tabs, ete. ) —
Technology Resources ' d

(AV, datn show, Smart Board, software, Data show /Semart boas
et
Other Resources o i
{Specify, e g if specific laboratery Round chairs for the collective work and group
equipment is required, list requirements or activities.

aftach a list)

G. Cot _

_-r—'l'—,IT = --'r'ilE_ =

and leariig o s Cum:u1@ committee Course review [ course r:pu:rrt
Class room  observation
Effectiveness of teaching. Faculty students (QMS Annex O and ¥)
Course evaluation survey
B (OMS Annex B) |
Achievernent  of  course Muoderation (QMS Annex G,
|earning outcomes Course ?u:ull}' Adse 10).
Assessment. Course faculty ) Verification
Learning  resources  and .
facilitics. " Students faculty | Course review / course rcpﬂﬂ.
Students academic . 5
| counselling and s . ‘ Fmgrﬂm"cmrdmalcrr Course evaluation survey
Course guality management. Course report review

Evaluathon aress (e.g., Effectiveness of teaching e msscasment, Extent of achievement of course learming

outeomes, Ouality of leaming resources, efc.}
Evaluators (Students, Faculty, Program Leaders, Peer Reviewer, Crhers (specify)
Assessment Methods (Direct, Indirect)

H. Specification Approval Data

Council | Committee | Department Council

Reference No. 4 mecting, First semester: 1441/1442
[ Date 30/9/2020-1372/1442 Hijri
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A. Course Identification

1. Credit hours:

2, Course type _ -
i Universiy |_J College |_ Department | |

h. Fequired m Elective rl

3, Levelivear at which this course is offered:
4. Pre-requisites for this course (f any): Strategic Management

Others E Marketing

5, Co-requisites for this course (ifany )

Mone
6. Mode of Instruction (mark all that apply)
~No | Modeof Instruction | ContactHours | Percentage
[ 1 | Traditionalclassroom | 43 100%
2 | Blended - |
|3 | E-learning o
4 | Distance learning
5 her
7. Contact Hours (based on academic semester)
[Cwo | Activity ~ | Contact Hours
G T L —— T e L
- Laboratory/Studie ) it R ’ o -__; -
3 | Tutorial R = —— | B x
4 | Others {f,p:l.:il'}'] -
Total 45 E]

B. Course Objectives and Learning Outcomes
1. Course Deseription

The course examines the development and implementation of marketing strategy by providing

a framework from which to identify and ev

alugte strategic options and programs. Topics:

forecasting and contextual possibilities,
of distribution, relationships with custom

product-market

definition, relationships with channels

ers, competitive analysis, financial models for

marketing strategists, portfolio models, strategi

¢ assessment of offerings, marketing strategy

hat students have a strong foundation of

implementation systems. This course requires
o Marketing (in particular a knowledge of

marketing knowledge gained from Introduction t
market s¢gmentation).

2. Course Main Objective
Developing students’ knowledpe and skille in the Marketing Strategy.
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3, Course Lenrning_ﬂuﬂ:umes

1| Knowledge and Understanding

1.1 | Understand principals of the marketing Strategy. _______. | Rl
1.2 | Understand ;;ll;:whpmer:l'is and shifis in knowledge and theories related o | K2
| strategic marketing, : " -

1.3 'L}!Eﬂm;{;&iﬁ_l_ky about marketing issues and provide !'_u;:m:mr:ndnt'n._-r_ns. K3
T | Discuss the impact of sirategic marketing on organization performance K4
2 |Skills: A . e -
71 | Develop marketing strategy process through # plan with focus on skill |51

........ development. — _ =
22 Determine how to segment the market I T B
2‘1. Analyzes and evaluates the 'pi:rfﬂl'ﬁmnu: of 51mtcg||:_11mrl:n:ting plans. 53
24 | Realize the inter-relationship between marketing and other business | 54
subjects and functions
| 3| Values: i ; =
3.1 | Develop a dynamic and systemic view of marketing planning and think | VI
strategically and carry responsibility for assigned work in Marketing
strategy. s I
12 | Demonstrate academic ethics and integrity in different operation roles | V2
| and responsibilities, e ”
1.3 | Use IT technology to communicate effectively. V3
3.4 | Appreciate the need for strategic marketing thinking in modemn business V4
Environments.

. Course Content

e 3 List of Topics

S AL, i3

The Framework for Marketing Management

Developing Marketing strategy

Designing the Marketing Tactics 1

Designing the Marketing Tac tics 2

wh | g [ b | — |8

Managing Growth

Marketing toolbox

<|=!

Topics in Marketing strategy

Total

D. Teaching and Assessment

1. Alignment of Course Learning Outeomes with Teaching Strategies and Assessment

Methods _
Code | Course Learning Outcomes '
1.0 | Knowledge and Understunding
s laociares » Home works
: s Llsing examples »  Project
11 Understand principals of the marketmg and case sudics 10 st
E Btrategy ersisne students i
3 undersiardng of
1 kv ledpe e |
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ﬁﬂ s e Eae,
.- - 1
o e = ' e = A T B = T !

e —

[ F = iy RhBi 0, T __-_---\.’— ——
Understand developments and shifis in
12 | knowledge and theories related to

= strategic marketing o » Home work
e A ; Proj

13 [hink strategically about marketing : Fx:::

' issues and provide recommendations )
i [Viecuss the impact of strategic | o  yisiting  websites

1.4 | marketing on prpganiaaion and unilizing related

performance. YouTube videos
0 | Skills

s Lecwres
o Using exnmples and case
Develop marketing sirategy process | Studies 1o Sosur st cats
31 | through a plan with focus on skill Unfepnoing i,

knowledee
development s Visiting websites and

4 Practical work
utillzing: related YouTube

wideos o
33| Determine how o segment the market -
Analyzes and  evaluates the
23 | performance of strategic marketing
plans
30 | Values 1
11 Carry responsibility for assigned work in Watching recorded
2 Marketing strategy lectures, and aftending
' e T live lectures
Developing a
, - marketing strategy * Practical work
3.2 | Work effectively within a team process through a » Project
plan)
i 13 Use IT effectively to build Suat:ﬁic o
i marketing plans
s Lectures
 Using examples and case
Appreciate the need for strategic 5‘“;"-‘-“ '-:dF"-““"“ -**“"““‘i o Practical work
34 | marketing thinking in modern ’;’;D';T:;EB'“E e o Project
business environments, s Visiting websites and
wtilizing related YouTube
widens

1 Assignments
and 9 _
2 | Project ) = Week 6-14 | 20% =y
3 | Mid-term exam | T Weekd 0%
4 | Mid-term exam 2 - Week 9 200%
75 | Fimal exam ' : Week 16 W |
L — =

mru specifications




¢ knspssment task (e, written test, oral test, oral présepiation, group project, ssay, elc.)

E. Student Academic Counseling and Support
Arrangements for availability of faculty and teaching staff for individual student
consultations and academic advice :

« Contact through blackboard and university's ematl

| & Oifice hours which are announced for students

F. Learning Resources and Facilities

1.Learning Resources

Yo VA chsalall 5oy el 08 o getll Sl Al i el s S

el g A il AW B gl ¢ gimn o aan e 4 g2ali
Required Textbooks 2015 w80 Sag i

Chemev A., Strategic Marketing Management - The Framewaork, 10th
Edition, Cerebellum Press, 2019,

Aaker A. D, & Moorman €., Strategic Market Management |1

Edition, Wiley, 2018,
Essential References | Evans Jr. & Brian T., The Marketing Strategies Book: 101 Awesome
Materials Marketing Strategies You Can Use To Grow Your Business, BT web
Group, 2018,

e E-contents materials
o Intemet websites related to Marketing Strategy in the kingdom
Electronic Materials of Saudi Arabia

Other Learning
Materials

2. Facilities Required

[ l.'_" Iﬁ[ﬂ:' = ALY [ ey

Accommudation Class LI
{Classrooms, lnboratories, demonstration
rosamis/ Inbs, 212,

Technology Resources Blackhoard
{AV, data show, Smart Board, saftware,
el )

Other Resources No need
{Specify, e.g. if spevific laboratory
equipment is required, list requirements or
attach a list}




(. Course Quality Evaluation

i 3 ek Exaluation Methods
Effectiveness of teaching Students Questionnaire {course
evaluation)
Effectiveness of stidents’ Taculty from the _ Evaluation of students'
assessment "Management Dep.” performance (exams and
= ; praject) o
Students {uestionnairg {course
: » : evaluation)
Extent of achievement of The course instructor Evaluation of students’
course leamning outcomes - _ performance (course report)
Students Questionnaire
| Quality of learning resources | The course instructor Course repor

Evaluation aress {(e.g., Effectivencss of teaching and assessmenl, Extent of achievement of course leaming
outcomes, Quality of learning resounces, €c.)

Evaluators (Students, Faculty, Program Leaders, Peer Reviewer, Others {specify]

Axsesement Methods {Direct, Indirect)

H. Specification Approval Data
Council | Committee | Department Council

Reference Mo, 4™ Fﬁé-eﬂt:-m:lrst semester: 1441/1442

Date 10/9/2020-13/2/1442 Hijri
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A. Course ldentification

1. Credit houors: (3 Hours

1. Course type .
1. Liniversity [_ College j Depariment . Onhers |:|
h. Required ._ Elective | |

3, Level'vear at which this course is offered:  Forth level

4. Pre-requisites for this conrse (if any):

Human Resource Management

5, Co-requisites for this course (if any):
NA

6. Mode of Instruction (mark all that apply)

No Mode of Instruction Contact Hours Percentage

1| Traditional classroom . o M 100%
| 2 |Blended = . o S
3 | E-learning S o
4| Distance learning SO DA | Ha 0 T !

s | Other i ]
= Contact Hours (based on academic semester)
No Activity Contact Hours
1 | Lecture . I B T
2| Laboratory/Studio =, [
3 | Tutorial EERES I | SR ——
4| Others (specify) = i
Total =

B. Course Dhi-.-uliw.-a and Learning Qutcomes

1. Course Description

<olutions to the issues of knowledge management.

Training of students on the analyse the pperations organization and knowledge discovery
in husiness organizations and provide students with practical cases about problems and

2. Course Main Objective

k. R

knowledge.
The ability to prepare a guestionn aire knowledge of the organization.

W

» Knowledge the concepts, ohjectives and functions of knowledge management.
Scientific knowledge to the general principles of knowledge management.

The ability to analyze the operations prganization and knowledge discovery.
The ability to exceute the stages of discovery and development and transfer of

l $ Course Specifications -




1. Course Learninil‘.]utmmni

CLOs I’Lgﬂuﬂ

|| Knowledge and Understanding :

1.1 | Explaining the knowledge management concepls, theories as well as | k.l
how they relate to the organization performance and husiness

|2 | Discussing the key strategies, tools, applications related to k.2
knowledge management filed bhow managers use it at work
_ |effectively. A S . E——
1.3 | Interpreting the importance of the knowledge management theories, | k.3

strategies, applications and its impact on business performance
|.4 | Mustrating how knowledge management theories, strategies, k.4
applications, ete affect business performance.

2 | Skills :

2.1 | Applying the knowledge management theories and concepts in real | 5.3
life situations to solve the managerial problems as well as to deal with

27 | Using the knowledge management technigues, strategies and skills 5.3
i in_real life situations, - AT
21 | Evaluating knowledge management theories, strategies and | s.2
applications and how they aligned with organizations mission,

2.4 | Measu ring the effectiveness of knowledge management applications sl
by using the modern research methods.

3 | Values:

31 | Conduct a scientific research about ii:-nuwim.:tgc managemnﬁl v.l
strategics, metrics and knowledge sharing tools and evaluate its

| effectiveness, - s L 1.
3.2 | Behaving  ethically in  different  management roles  and | v.3
responsibilities. S S | _=lis
3.3 | Using IT technologies to communicate effectively. | w2 —
3.4
. Course Content
No List of Topics c:;::':
1 | Introduction to knowledge management in theory and practice. 3 hours
2 The I{nnﬁ:hdgt management cvele, 3 hours
1| Knowledge management models. | 6hours
[ 4 | Knowledge capture and codification. : 3 hours
5 | Knowledge sharing and communities. 3 hours
f | Knowledge application. 3 hours
| 7 | The role of organizational culture 3 hours
| 8 | Knowledge management tools 3 hours
9 | knowledge management strategy and metrics 3 hours
10 | Knowledge management feam. 3 hours
11 | Introduction to knowledge management in theory and practice. 3 hours
12 | The Knowledge management eycle, 3 hours

$" Course Specifications




13 | Knowledge management models. 3 hours

14 | Knowledge capture and codification, 3 hours

15 | Knowledge sharing and communitics. 3 hours
Total 45

D). Teaching and Assessment
. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment

Methods
| Code Course Learning Outcomes Teaching Strategies Assessment Methods
1.0 | Knowledge and Understanding
Explaining the knowledge [
management concepts, theories as ,
: Written
1.1 |well as how they relate to the | Lecture, =
F cxams/wrillen Test
organization performance  and
N | business effectiveness. _ T - -
Discussing the key nlrntmws. tnnls,
|3 applications related to knowledge | Written
’ management filed how managers y expms/written test
use it at work effectively. Sape— ;
Interpreting the importance of the
knowledge management theories, B
- & ; Written
1.3 | strategies, applications and its | Lecture, '
P 3 crams/wrilten test
impact on business performance
| when applying effectively. et i
Hlustrating how I-.mrwlrdge
management theories, strategics, Written
| .4 : h Lecture, .
applications, etc  affect  business cxams/written test
performance.
a0 | Skills il
Applvin he cnowled
ppiving t : k E"f Written exam,
management theories and concepis :
S gim iy : Lecture, Practical Practical report,
21 |in real life situations to solve the g
g wirk prounp activity
managerial problems as well as to S35 SO
- deal with people at work. . =
Using the knowledge man:g:mnnt -
. F ri,
22 | techniques, strategies and skills in | Lecture, Case studies p::;;‘t;:ﬁ: ot
real life situations. o ha =
E uahntm;., hnﬂwl.l:qln: munag-_mem
53 theorics, strategies and applications | Lecture, practical Practical report,
i and how they aligned  with | work, individual activity.
| organizations mission, : prp— | .
Measuring  the :-ﬂ‘r:c:lm.nﬂs of
4 4 knowledge management | Lecture, practical Practical report,
= applications by using the madern | work. individual activity.
research methods.
30| Values = S —
11 Conduct a scientific research about | Lecture, practical Practical work.
31 | knowledge management strategics, | work, group work. [ £-roup projest:

$ Course Specifications




| Code Course Learning Outcomes Teaching Strategies | Assessment Methods

metrics and knowledge sharing tools
| and evaluate its effectiveness. b s R W __|

Behaving  ethically in  different

Wrilten exam,

j s 1

L mﬂl‘II:IEE!'n!.l_'It_ roles and | Lecture, group work. bl works

| | respomsibilities. ________ o e BT IS
33 Using IT technologics cthiica¥y 1o Rlackboard activities. Practieal seport,

7. Assessment Tasks for Students

3 | Percentage of Total
# Assessment task® Week Due | © o ment Score
1| Quizkl s P week |W0%
2 | Quiz#l A week | 10%

3 ) Thweek | 20%
4 | Mid-term exam#2 T [11%week [ 20%
5 | Case studies and class activities. 13" week | 10%

..... e 16™ week | 30%

* Acepsament task (e, written test, oral test; oral rosentation, Eroap progect, casmy, el
P E d )

E. Student Academic Counseling and Support
Arrangements for availability of facalty and teaching staff for individual student
consultations and academic adviee :

« Contact through blackboard and university's email

s  (MFice hours which are announced for stu denis

Academic Counseling Systems which allows direct contact and reports berween students
and their academic counsellor.

F. Learning Resources and Facilities

1. Learning Resources

{rt ) o) Sl )
Tt ol aall dgat Ayl B 1) PR L o
A Ludall B ppenall la of R ¢l apahall) 2 el 30 Capuhy ol S
T I-_"p:i;JIJ
(s ey Jlsall ibklm)
Knowledge Management in Theory and practice, Kimiz Dalkir,
Elsevier Inc, 2018.(For Enghsh track). Todd R. GrofT, Thomas P.

Required Texthooks

Essential References
Materials

KFL main library data sources and references.
Flectronic Materials | Others materials provided by the book’s author

Other Learning Students' handout matenals,
Materials Materials on the blackboard

Course Specifications




2. Facilities Required

Item Resources

Accommuodation
{Classrooms, laboratories, demonstration College classrooms
roomsTabs, €1C.)

Technology Resources “
at w Msmart boa
(AN, data show, Smart Board, software, n sho a rd.

eLe.)

{Mher Resources

{Specify, «.g. if specific laboratory Round chairs for the collective work and group
equipment is required, |ist requirements of activities.

witach & list)

(. Course Quality Evaluation
Evaluation

tﬂm R R I AL .-'\-_".:.

Asecsiasiica Evalua Evaluation Methods

Course objectives, confent | - . : Course review [/ course
A Curriculum commitiee

and learning outcomes, | report _

Class room phservation
(OMS Annex O and ')

Effectiveness of teaching. Faculty students . .
Course cvaluation survey

e e = (QMS Annex B)
Achievement of  course e Moderation (QMS Annex
learning outcomes. Comre lenty  |GoAmmmxB)
Assessment. Course faculty | Verification - .
Learning resources and [ ook nlty Course review [ counrse
facilities. _ e Y| report
Students’ academic . .

Prugrum :uur&mntnr Course evaluation survey
counselling and support. _ } L - < S
Lone quality Course report review
management. ]

Evaluatlon areas (c.g., Effectivensss of teaching and_ fsscssment, Extent of achievement of course lenming
pitcomes, Duality of learming resouroes, oic.}

Evaluntors (Studenis, Faculty, Program Leaders, Peer R eviewer, Others (specify)

Assessment Meihods { Direct, Indirect)

H. Specification Approval Data
Caouncil /| Committee ﬂtpﬂ.'r‘lm:m Council

Reference No. 4 mcctmg, First semester: 1441/ 1442

Date [ 30/9/2020-13/2/1442 Hijri
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A. Course Identification

1. Credit hours:3

2, Course type _ 3 ——

. Lniversity |:| {"?Ege u Department Iil (Jihers |_|
h. Required | b i Elective |_

1. Level/year at which this conrse is offered: Third Year , Level 3

4. Pre-requisites for this course (ifany): Principles of Management,

5. Co-requisites for this course (if any):
s Organizational Behavior.

6. Mode of Instruction (mark all that apply)

No Mode of Instruction Contact Hours ~ Percentage
1| Traditional classroom | 45 100%
2 |Blended S e
3 | E-learning =~ P ) - 1]
4 | Distance learning e
5 Other '
7, Contact Hours (based on academic semester)
No  Activity Contact Hours
1 | Lecture Ny | &
2| Laboratory/Studio . )
3 | Tuwtorial — e s N
4 | Others (specily) o =
Total 45

B, Course Objectives and Learning Uunicomes

1. Course Description
Examines the theoretical, conceplual framework, essential concepts, theories, and practices of

major topics in international business management field and its main areas such as
globalization, foreign investment, nternational business environment, as well as dealing with
cases of studies related to international business management functions. Formulating plans
and stratepies as well as applying the essential international business knowledge and skills in
different situations in order to improve managerial skills and the organization's performance.
This requirement will improve students’ cognitive skill, teamwork and communications
besides enhaneing their managerial competencies.

Course Specifications



2. Course Main Objective
o To provide the theoretical, concepiual framework and essential knowledge of

international business management.
To equip students with the essential knowledge

practices.

To enable students to behave ethically when practicing international business functions,

roles amd responsibilities.

e To enable students to assess and cvalume intermational operations decisions as well as

duties effectively by using different evaluation tools.

and skills in international business
management & Entrepreneurial ficld as well as its managerial activities, functions and

1. Course Learuing_[) nicomes

. Aligned
i PLOs.
I | Knowledge and Understanding : SR o el =
1.1 | Explaining the international business functions, concepls, strategics, and | k.1
theorics s well as how international managers deal in different
| managerial situations like HRM, Marketing etc. WE— B
| 2 | Discussing the modern strategies, polices, practices and methods that | k.2
| used by international managers to cilectively running their businesses. _ e
1.3 | Interpreting the importance of the working internationally and its impact | k.3
on business performance and country's GDI. I
1.4 | Mustrating how international business operations and decisions like | k.4
introducing new markets, international competition, cultural factors,
environmental risks, etc affect business performance.
T |Skills: i S 1 : . L.
2.1 | Applying the imernational business practices and strategies in real life | 5.1
________ situations to solve the managerial problems, I V. -
2.2 | Using the international business techniques, strategies and skills in real | 5.2
| life situations, S R o [y
2.3 | Evaluating international business swrategies, policies, procedures and | 5.3
plans in different areas like HRM, Marketing, Finace, and how they
| aligned with organizations mission. —— |
24 | Measuring the effectiveness of international business functions by using | 5.4
the modern research methods.
Fiivimey - o el - = AT -z
31 | Enabling students with acting ethically and integrity, taking V1
| responsibility for self-leaming, I — L - E—
3.2 | Practicing self-evaluation, and making logical decisions when carrying
out the functions, roles and responsibilitics of International Business Va2
_ |Momageroent. 00 =i S| S
3.3 S —— . s el S S -
3. B
(. Course Content
Contact
No List of Topics Hours
1 | Introduction to the course 3 hours

$ Course Sanlﬂc:tiﬁns




2 | What is international business: the concept, nature and the fields? 6 hours

1 International husiness in the light of globalization and World Trade : 3 hours
Organization { WTO).

4 | The balance of payments and eurrency exchange rates and their 3 howrs
relationship to international business.

5 | Foreign investment: ils types, theories and political risks. 6 hours
6 | The social and cultural environment of international business, 3 hours
7 The financial environment for international business (financial Markets, 3 hours

monetary markets, regional [ international financial institutions.
8 | Organization strategy in international business. 3 hours
9 | Strategic management in multinational companies. 3 hours
10 | Human resources development in international business. 6 hours
11 | Finaneial and acepunting management in international business. 3 hours
12 | International marketing (free zones, . commercial). 3 hours
Total 45

D. Teaching and Assessment
1. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment
Methods

Code Course Learning Outcomes

Teaching
Strategies

10| Knowledge and Understanding =

Explaining the international business
functions, concepts, strategies, and
1.1 | theories as well as how intemnational | Lecture. Written exams/written test
managers deal in different managerial
| situations like HRM, Marketing ete.
Discussing the modem sirategies,
polices, practices and methods that
used by inlernational managers to

Assessment Methods

Lecture, Writien examswritten test

working internationally and its impact
on business performance and country's
|GDE, .
[lustrating how international business
operations  and  decisions  like
introdueing new markets, international
competition, cultural factors,
envirpnmental  risks, ete  affect
business performance.
2.0 | Skills _

Applving the intemational business
practices and strategies in real life | Lecture, Practical

Lecture, Written exams/writfen test

|ectun:, Written cxamswritten test

Writtern  exam, Practical

2.1 SEER : report,  group  activity
situations to solve the managerial | work e
problems. I SR s
- . ! :t Tl:]l ; - 5 . I

o Lﬁ;ﬁngl e t mEETL::m k.l}::u.“ni:; Lecture, Case | Project reporl, oral

i techmigues, sSirategics skills m e sidiies ectblon,

lifiz sitwations. , ]
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Code C tcom A : ent ds
ourse L.mnmgt.]: ¢ | Sirategies ﬁmsm Metho a
Evaluating  international  business
strategies, policies, procedures and 5 R
23 |plans in different arcas like HRM, Leciure, practical Fra_-:.Llu,uI repor, individual
; i work. activily,
Marketing, Finace, and how they
| aligned with organizations 1 mission, o ) _ |
Measuring  the effectiveness  of — cticat | Practical repcat, individsal
1.4 i"tm[iunﬁ.l I.'ILL"iiI"l.f‘E.H |.LII'IL'li.[!l[!5- h‘n‘ eoiure,  prisciaci F-EI:LIII'I:TI o, in 1IEELIA
: | work. activity.
using the modern research methods,
30 | Values
Lectures, Written exams, oral
Enabling students with acting ¢lassroom presentation, individual
1.1 | ethically and integrity, taking discussions, activily assessment,
responsibility for self-learning, group work, case | group activity
) : i AT studies. _| assessment, o
] 2k x. e ] =
Ira-:pungslelf cual_ugunn.and ]F"mni Assignment, individual
making logical decisions when clussroom yie
i . i . A activily assessment,
3.2 | carrving out the functions, roles and | discussions, s
PR i . group activity
responsibilities of International practical work,
i assesament,
o | Business Management. | case studies. _
2, Assessment Tasks for Students
iy oo | Percentage of Total
# Assessment fask* Week Due | oo cment Score
| 1| Quiz #1 o 1" week | 10% =S
2 | Quiz#2 - 39 week | 10% e
3 | Mid-tenn cxam#l i I - 20% -
E "'\-'hu_:_l__l__::rrn exam#i2 == 11" week | 20%
5 | Case studics and class activities. | %week |10%
6 | Final exam 16" week [30%

* Assessinent task (i, written est, oral test, oral presentation, group project, essay, elc.)

E. Student Academic Counseling and Support

Arrangements for availability of facaliy
consultations and academic advice :
L]

L

students and their academic counsellor,

Contact through blackboard and university’s email
Office hours which are announced for students
Academic Counscling Systems which allows direct contact and reports between

and teaching staff for individual student

F. Learning Resources and Facilities

l.l.tnr'llingﬂtsuu rees

Required Textbooks

daskll ¢ olae o adall gy ke e 2 gl gl Jeas Y1 5 00

:a__g.-.";“-
T

T
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uLU.d'I ke Ju|_;.qa_;al_..=-ml.1 vl g2l ¢ 1L.-="}”|n_;1.1'-_rll._|=..1.¢
T 1||"|¢'|_11.H"| -'q.lr.llﬂﬂ

| (grnll sall 3L

» International Business : Strategy , Ma:m.,geme:ntﬂnd new

Es“";:::[:tﬁeﬁfn iy realities , 5. Tamer Gray Knight.
= s {Fl:rr Bhiphiah ekl = o0 Udewa il =3
KFU main library data sources and rcferences.
Electronic Materials . Others materials provided by the book's author,
" * Journal of International Business Management.
! - . Students’ handout materials,
Other Learning Materials | Mtatariits o the blackbated.

2. Facilities Required

Item

Resourees

Accommoidation

n:nv:lm:«u'l:lbs Elg. ),

e}
Other Resources

prcach a list)

Techn nlnm- Resources
(AN, data show, Smart Board, software,

{Classrooms, laboratories, demonstration College classrooms

Data show Smarl board.

(Specify, e.g. if specific labaratory Round chairs for the collective work and group activities
equipment is required, list requirements or

. Course Quality Evaluation

and learning outcomes.

Evaluation 5 y 5
TR Evaluators Eﬁlg’ﬁ_ﬂun.Methndm
Course objectives, content

Curriculum commitiee Course review | ¢ourse repart

Effectiveness of teaching.

| Class room observation
{OMS Annex O and P)

Faculty students ;
4 Course evalualion survey

Course Huahﬁ mm%ﬂemrm

. it - | {OMS Anncx B) _

Achievement of course Moderation (QMS Annex G,

Course faculty

| learning ouleomes. 1 1 Annex H).

Aﬂ.stinJEE.t. _ Course faculty Verification ]
£Arnin WIFC . ; :

; EIINER and Students faculty Course review / course report

facilities, S TR i
tude nis mic . . s

& acade Program coordinator Course evaluation survey

Course report review

Evaluation areas (e.g., Effectiveness of teaching and assessment, Exient of achievement of course leaming
paipomes, Ounlity of leaming resources, eI,

Evaluators (Students, Fuculty, Program Leaders, Peet Reviewer, (ihers (specify)

Assessment Methods (Direct, Indirect)
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H. Specification Approval Data

Department Council

Reference Ma,

4™ meeting, First semester: 144171442

[kate

10/9/2020-13/2/1442 Hijn
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A. Course ldentification

1. Credit hours:

2, Course type

A, Lniversity |:| l'.’:ulll:g-: |] Departitient
b Reguired |_}EI Eleclive |_:

m Citlsers |:|

3. Level/vear at which this course s offered:
Third Year , Level 3

4. Pre-requisites for this course (it any):
Human Resource Management

5. Co-requisites for this course {ifany):
None

6. Mode of Instruction {mark all that apply)

No Mode of Instruction Contact Hours Percentage

1| Traditional classronm 45 100%

5 g s
3 | E-learning N )

4 | Distance learning TR OSPRREO If FIS——-—

5 | Other i
7, Contact Hours (based on academic semester)

No Activity Contact Hours
| 1 |Lecture ) ) 45 L
"2 |Laboratory/Studio L i
3| Tutorial ] -
4| Others (specify) =

| Total 45

B. Course Objectives and Learning Outcomes

1. Course Description

The course examines the

theoretical, conceptual framewuork, essential concepts, theories, and

practices of major topics n human resource p

lanning (HRP) field and its main functions such

the development of human resource strategy. strategic HRP, manpower planning, HR. demand
and supply forecasting and estimation as well as dealing with cases of studies related to HRP
functions. Formulating plans as well as applying the essential HRP knowledge and skills im
Jdifferent situations in order to improve managerial skills and the organization's performance.
This requirement will improve students’ cognitive skill, teamwork and communications besides
enhancing their managerial and leadership's compelencies.

2. Course Main Ohjectives

Course Specifications



o To provide the theoretical, conceprual framework and essential knowledge of human
resource planning,

o Toequip students with the essential knowledge and skills in HRP field as well as its
managerial activities, functions and practices.

e To enable students to hehave ethically when practicing HRP functions, rales and
responsibilibies.

e To enable students to assess and evaluate HRP decisions as well as duties effectively
by using different evaluation tools,

3. Course Learning Outcomes

CLOs ‘ﬁﬂgntﬂ.

1| Knowledge and Understanding o
1.1 | Explain the HRP's functions, concepts and theories as well as how HR | Kl
| managers deal in different managerial siwations related to IIRP.__
13 | Discuss the modern strategies, polices, practices and methods that used | K2
by HRP managers to effectively running their depariments, :
1.3 | Interpret the importance of the HRP functions and its impact on business K3
performance and HEM function. o _ -
1.4 | Mlustrate how HRP functions, practices and decisions are linked to the | K4
averall strategy of the organization and affect business performance.
o T A T _
2.1 | Apply the HRP theories and strategies in real life situations to solve the | 51
managerial problems, : L I T— ==
2.2 | Use the HRP techniques and skills in real life situations. T 82
73 | Fvaluate HRP policies, procedures and plans in different areas and how | 53
| they aligned with organizations mission and HRM strategy. L
2.4 | Measuring the effectiveness of THRF functions by osing the modemn
rescarch methods.

3 | Values: : :
1,1 | Making logical decisions related to the different areas of HRP whichare | V1
| supported by evidence and objective eriteria, _ :
32 | Demonstrate academic ethics and integrity in different operation roles | V2

3.4 | Leading teams with flexibility and effectivencss, taking responsibility for | va
professional  development, participating in developing the team's
performance, and enhancing the guality of his lite

. Course Contenl

S ) Contact
No List of Topics Honta o
1| Introduction 1o human resource planning. 3 hours
2 | Strategic planning and human resource planning. 3 hours
3 | HRM strategy development. 3 hours
4 | Strategic factors affecting human resource planning. f howirs
5 | Job analysis and design. f hours |
| 6 | Human resource demand forecasting f hours
| 7 | Human resource supply Estimates. 3 hours

‘ Wnuru specifications



8 | Strategic suecession planning. 6 hours
Resourcing strategy 6 hours

10 | Hurnan Resource Auditing 3 hours
Total 45 hours

D. Teaching and Assessment

1. Alignment of Course Learning Qutcomes w it

h Teaching Strategies and Assessment

8

Methods
: 4 : . R S Assessment
Code | Course Learning Outcomes Teaching Strategies Methods
1.0 Knowledge and Understanding o=
Explain the HRP's functions, concepts
and theories as well as how HR Writlen
1.1 Paes : .y | Lecture, 3
managers deal in different managernal exams/written test
e R A IR [——
Discuss the modern strategies,
12 polices, practices and methods that B o en Written
i used by HR managers to effectively e exams/written test
running their departments. o
Interprel the importance of the HRP :
Written
1.3 functions and its impact on business | Lecture. cxmiEaR
performance and HEM function. " :
[llustrate how HRP functions, .
y i ; Written
1.4 practices and decisions like affect [ecture, g
F exams/written test
business performance.
2.0 Skills 1 _ 1
Apply the HRP theories and strategies | Lecture, Practical Written exam,
11 in real life situations 1o solve the work Practical report,
' managerial problems. group activity
------------------------------------- - - - e .- aﬁﬁc"hlnm.lj -
1 Use the HRP technig uee and skills in | Lecture, Case studies Project repun oral
SE real life situations, T — presentation.
Evaluate HRP p-crh-:ms. procedures Lecture, pmmn:at
29 and plans in different arcas and how work. Practical reporl,
= they aligned with orgamzations individual activity.
mission and HRM strategy.
Measuring the effectiveness of HRF | Lecture, practical =
st v Practical report,
2.4 funetions by using the modem work. AR i
individual activity.
research methods. .
30 Values: i)
Making logical decisions related 10
31 the different arcas of HRP which are | Lecture, practical Practical work.
' supported by evidence and objective work, group work. (Group project.
. I o T —— R PR
3. integrity in ent operation roles . group s dividial woik.
_______ and Tﬁ‘F.‘-'.'ﬂ_f:’_t?l““‘:‘* et e S e
i
13 Rehave ethically in different HRI Blockboard aetivitics: Practical report,
roles and responsibilities. L | individual activity.
Course Specifications



for professional development, ; x
3. o e Lo y Lecture ; - A
34 participaling in developing the team’s ecture, group work. | (roup project
performance, and enhancing the

| quality of his life R ) ER—— R |/

7. Assessment Tasks for Students

# Assessment task* Week Due | 4 ’-“""ﬂ-'-“’l E;'-.'_".’-."?'
1 | Quizs Duringsemester | ~ 10%
| 2 | Mid-term exami| L Thweek 0%
3 | Mid-term exam#2 _ T 11" weck _20%

4 | Case studies, project and assignments. During semester eilel’

o | Final exam 16" week 0%

csvment tavk (1., wiithen test, oral test, oral preseniation, roup project, essay, et

K. Student Academic Counseling and Support
Arrangements for availability of faculty and teaching staff for individual student
consultations and academic advice :
« Contact through blackboard and university’s email
s  Office hours which are announced for students
e Academic Counseling Svstems which allows divect confact and reports between
students and their academic counsellor.

F. Learning Resources and Facilities

1.Learning Resources

e Belcourt, M., & McBey, K. (2018). Strategic human resource
planning (7th ed. ). Toronte, (N Nelson Education. (For English
irack).

Required Texthooks | e i vyl il a gl s e i 3 gt gall gl o Se il 2e | e

ftm lasall B )Y - VA,

. Sckhr, Arun, Human Resource Planning ﬂlH:i ;;Ludit, Global Media,
Mumbai, INDIA, 2018

Em“;iiﬂrmmn FE8 e i) daae t sl syl 50 Sl el e i g g el e
s PRRTE AN
[ KFU main library data sources and references.
Electronic Materials | - Others materials provided by the book's author.
o . Jourmal of HR management.
Other Learning . Students' handout materials.
Materials . Materials on the blackboard
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2. Facilities Required

Ttem

Resources

Accommodation
(Chassracims, lnhoratores, demionstration rooms/1abs, eid.)

Technology Resourees
(A, data show, Smart Board, software, eic.)

Other Resources
{Specify, e.g. if specific laborutory equipmsent is required, list
requirements or attach Tist)

Class 1L

Blackboard

Mo ncéﬁ

G. Course Quality Evaluation

Evaluation
Areas/Issues

Fvaluators

Course ohjectives, content
and leaming outcomes.

Curriculum commillee

Course review [ courss report

counselling and support,

Program coordinator

Class  room ohservation
; . M S .
Effectiveness of teaching. Faculiy students :F.;h 5 Annex G and F)
Course evaluation survey
{QMS Annex B) o ;
Achievement of course Moderation (QMS Annex G,
Course faculty
leaming ouloomes. : Annex H).
Assessment, Course facully Verification a
N Sk Students faculty Course review | course report
| facilities.
Students academic

Course evaluation survey

Course quality management.

Course report review

Evaluation areas {eg., Effectiveness of teaching tnd asscssment, Extent of achievemeni

picomes, Qunlity of leaming resources, ete.)
Evalnators (Students, Faculty, Program Leaders,
Assessment Methods (Direct, Indirect)

H. Specification Approval Data

of course learning

Peer Reviewer, (rhers (specify)

Couneil { Committer

Department Council

ﬁcl‘nrrnn: M

4 meeting, First semester; 144171442

30/9/2020-13/2/1442 Hijri
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A. Course Identification

1. Croedit hours:

2. Course type : _ )
. Liniversity |_| College L_-l D_n:;_1'<_'|rl.nmn[| | Chhers | J

b. Reguired |?| Elegtive |

3. Level/vear at which this course is offered:
First vear/ Level Two (2)

4. Pre-requisites for this course (if anyy:
Principle of Management

5. Co-requisites for this course (ifanyk

NIA
6. Mode of Instruction (mark all that apply)
No Mode of Instruction Contact Hours Percentage
1| Traditional classroom | . 100%
1 | Blended ) R | —- s
3 |E-learning b : Il S e e
4 | Distance learning - Ly -
5 Other

7. Contact Hours (bascd on academic semester)

No Activity Contact Hours
1| Lecture ) o | 43
~ 2 | Laboratery/Studio -
3| Tutorial S . i
ST i
Total : a5

B. Course Objectives and Learning Outcomes

1. Course Description

This course provides a comprehensive understanding of the concept of human resource
management {HRM). Integrated and comprehensive approach will be offered which focuses
on all the significant aspects of human resource management. Essential themes and topics will
be divided and covered as following: part one will be covered overview of human resources
management. Part two will be represented securcd human resources, Part three will be focused
on human resources in action and finally special human resourées concems will be covered in
part four. This course delivers detailed knowledge and understanding ot a comprehensive
range of different issues in human resource management studies. At the suc cessful completion
of this course, the student’s knowledge and understanding of the important matiers in the
hutnan resource management, cognitive skills, competence skills, communication and team
work will be significantly improved.

2. Course Main Objective
O To introduce the student to the concepts that are related to the ficld of human resource
management
O To prepare the student with the foundations and techniques needed to manage human
resource depaniment

Course Spu:iﬁtathn:



O To give the student presentation to some of the commonly tools and keys used in
managing human resources

O To enable the student to analyise and refelet the theory side of human resource
management subject in the practical Tife

O To show that the subject of human resource management has matured into a robust
body of knowledge and an indepth understanding of which are crucial for ensuring the
success of managing human resources

3. Course Learning Outcomes

- Aligned
CLOs PLOs
| | Knowledge and Un derstanding ; :
1.1 | Explain the HRM's concepls, functions and theories as well as how Kl
| managers deal in different managerial situations. ______._ .
1.2 | Discuss the modern strategies, polices, practices and methods that used K2
| by HR managers to effectively running their departmesis. - b [
1.3 | Interpret the importance of the HRM functions and its impact on business K3
.| performance. o R —— s
14 | Niustrate how HR functions and decisions like selection, recrmitment, K4
wraining, and other activitics affect business performance.
7 [Suils: | |
2.1 | Apply the HRM theorics and strategics in real life situations to solve the sl
| managerial problems. S x|
27 | Use the HRM technigues and skills in real life situations, o R

73 | Evaluate HRM policies. procedures angd plans in diffcrent areas like 83
selection, recruitment, training, performance management and how they
| aligned with organizations mission,

2.4 | Measuring the etfectiveness of HREM functions by using the modern 54
research methods.
"3 [ Values: . 3 . ,
3.1 | Conduct internal analysis and rescarch to assess the organizational Vi
=2 __t_:_l'_li'i._m_l_&_[rl_t.:_r:ltlgzlh_ﬁu_}gilﬂlnd HRM functions performance.
3.2 _| Behave ethically in different HEM roles and responsibilities. L Vi oo
3.3 | Using IT technologies to com municate effectively. VE
', Course Content
] : Contact
No List of Topics e
I | Concepts of Human Resources Management 3 hours
2 | Strategy for human Resources Management 6 hours
3| Analysis and job description 3 hours
4 | Planning of human Resources 3 hours
5 | Recruitment and selection 3 hours
& | Training and the development of the employees 3 hours
7 | Performance appraisal management 3 hours
£ | Wages, Salaries and financial incentives 3 hours
9 | Benefits and services 3 hours
10 | Health and safety 3 hours
|1 | Labour relations 6 hours
12 | The human Resources Management of the leading companies & hours
Tatal 45
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. Teaching and Assessment

1. Alignment of Course Learning Outcomes with Teaching

Strategies and Assessment

Methods
Code Course Learning Qutcomes Teaching Strategies | Assessment Methods
1| Knowledge and Understanding o
Explain  the HRM's  concepts.
11 functions and theories as well as how L s
; E o . aclure Writlen exams
managers deal in different managerial
| situations. S — -
Discuss the modern strategies, pohices,
practices and methods that used by HR _
1.2 ISR i : Lecture Written exams
managers 1o effectively running their
| |departmens. | )
Interpret the importance of the HEM
1.3 | functions and its impact on business Lecture Writlen exams
. performance. 1 -
llustrate how HR functions and
decisions like selection, recruitment, -
1.4 T i . Lecture Wrilten exams
training, and other activitics affec
business performance.
o | Skills
Apply the HRM theories and strategies Written exam,
21 |in real life situations to solve the | Lecture, Practical work | Practical report, group
|| managerial problems, = _ Botivity assessment,
59 Use 11143 E{F.Mltcchnlqucs and skills in | [ ece studies Project report. oral
real lifec situations. PRI e S VRS _preseatation.
Evaluate HRM policies, procedures
amd plans in different areas like
selection, recruitment,  trainming. | . Practical report,
2 performance management  and tm!:v Lecture, practical Work | iy idual activity.
they aligned with organizations
|| mission. T T TTITS [ —
Measuring the effectiveness of HRM >
24 | functions by using the modem | Lectore, practical work, .Fr.“.”m poth
' : individual activity.
rescarch methods.
30 | Values > _
Conduct internal analysis and rescarch
sy | asses the  organizational | Lecture, practical work, Practical work,
' environment  obstacles and HREM group work, Ciroup project.
|| functions performance. ] IS
Behave ethically in different HRM W riten exam,
2| roles ﬂ“ﬂ-[ﬂ?ﬂlﬂiiﬁ!ﬂi?}?ﬂ- Lecture, grovp worki | individual work. |
5 | Usin [T technalogies to communicate i Practical report,
3.3 uffq;.;:%i-,l.:lwr-, . Blackboard activities. individual ﬂ:ﬁfll}'.
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2. Assessment Tasks for Students

" Assessment task® Week Due SCHags :’gﬂ“::'

1 | Quizl 2 week, 1o be determined 10%

2 | Quizd T 61 week, to be determined 0%
Mid-tefnackam| - 4% 0% week, to be determined 20%

4 | Mid-term exam2 87T weck, to be determined 20%

5 | Final cxam T T2 SN week, to be -:Ict:rn‘umd 30%

& | Class pﬂ.ﬂltlpﬁhﬂn activities | 15™ week, 0%

= Asvessment task (i.c., written test, oral test,

E. Student Academic Counseling and Support

“oral |||c5|.m1t||:|n Lrlll.-ll'l prrogecl, n*sd‘f ele.]

Arrangements for availability of faculty and teaching staff for individual student
consultations and academic advice :

+ Contact through blackboard and university’s email
Academic Counseling Svstems which allows dircet contact and reports between
students and their academic counselor,

F. Learning Resources and Facilities

1.Lea rniug Resources

(Chassrooms, Inboratories, demansiration
rowenss labs, efc)

Technology Resources
{AY data show, Smarl Board, soffware,
R - -, S
Other Resources
(Specily, e.g: if specific lnbormosy

miiach a list)

equipment is requined, list requirements or

§ ¢|:§_:|_’:|L1_’J_-:~J:IF_;:_J1_F'L-3.JF_}.__’.J|;'I_,,..:Jl-ljl.‘ll "E:l:-_yj.'ﬂ.\gr_‘:_m
Required Texthooks ..,a-'_J-"J" el S } YOVA G
Essential References | o Gory Dessler, (2018): Human Resource Management, l.astu"Ed_

Materials iFor Lng.hsh tmck}

r o KFLU main I|hrar-. data sources and r1:1ﬂ'1'=:'t1-:E5
Electronic Materials |«  Others materials provided by the book's author,
.......... 1= Joumal of HR management
ﬂlh er Learning e Students' handout materials,
Materials o Materials on the blackboard.
2. Facilities Required
Item Resources.
Accommuodation

College classrooms

Distance learning Via Blackboard

Following up through blackboard the collective
work and group activities

Course Specifications
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B e e e e s

G. Course Quality Evaluation

Evaluation
Areas/Issues

Evaluators

‘and learming outcomes,

Course objectives, content

Effectiveness of teaching.

Achievement of course

Mses&mcnl:
Learning resources and
Faulmea

| learning outcomes.

Course faculty
Course taculty

Students faculty

Students faculty

Curriculum committee

Course review / course report

Class room observation
(OMS Annex O and P)
Course evaluation survey
(QMS Annex B)

Moderation {QMS Annex 'G
Annex H).

Verification

Program coordinator

Course review [ course réport

Course evaluation survey

Course qualn;,r manuy:mem.

Course faculty

Course report review

Evaluation areas (e, Effectiveness of feaching and assessment, Extent of achievement of course leamning
owmcomes, Quality of leaming resowrces, cic.}
Evaluators {Students Faculty, Program Leaders, Peer Reviewer, Others (specify)
Assessment Methods (Direct, Indirect)

H. Specification Approval Dala

Council /| Commitice DEFMMETII Council

Reference No. [ 4™ m-:-:,nng, First semester; 144111442

e 309/2020-13/211442 H]J ri
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A, Course ldentification

1. Credit hours: 45

2. Course type -

. [ Iniversity |J College |_| Deparimeni i_l
b. Required [N Elective [} '
3, Levelivear at which this course is offered:

Fourth Year , Level 7

4. Pre-requisites for this course (if any): Human Resource Management

Cthers | track

5. Co-requisites for this course (ifany):

6. Mode of Instruction (mark all that apply]

‘No Maode of Instruction Contact Hours Percentage
1| Traditional classroom 3 45 1 00% _
...... T L R S ST (S S
3 |Edearning R (55T e
4 | Distance learning B | R A 17 :
5 Other
7. Contact Hours (based on academic semester)
No Activity Contact Hours
1 |Lectwre I == |43
2| Lahoratory/Studio S | ———
3 |Tutorial e .
4 | Others (specifv)
Total | 45

B. Course Objectives and Learning Outcomes
1. Course Description

Examines the theoretical, conceptua

| framework, essential concepts, theories, and practices of

major topics in human resource information
such as database, applications, systems nee

related to HRIS functions. Formulating plans as well as applying

systems (HRIS) field and its main components
d analysis as well as dealing with cases of studies
the essential HRIS

knowledge and skills in different

situations in order o improve managerial skills and the

organiration's performance. This requirement will

improve students’ cognitive skill, teamwork

and communications hesides enhancing their managerial and lcadership's competencies

$ Course Specifications




2. Course Main Objective

Describe the benefits of a HRIS and why it is an important tool 1o effectively manage an

orpanization’s human resources.

Explain the key steps involved in selecting, designing and implementing a HRIS;
different applications within a HRIS and how they are utilized to enhance the

Explore the
HR functions

3. Course Learning Ouicomes

CLOs | Aligned PLOs
1| Knowledge and Understanding: e T i
11 Explain the HRI's functions, concepts and theories as well as how HR | k.1
| | managers deal in different managerial situations relaicd o HRILS. ]
1.2 [iscuss the modem strategies, polices, practices and methods that k2
Ly used by HRD managers to effectively running their departments. &
1.3 Interpret the importance of the HRTs functions and its impact on k.3
| business performance and HRM function. ____ —
1.4 [lustrate how HRIs functions, practices and decisions like affect k.4
business performance, e i)
s dles | : ] = 48 : | i
2.1 Applv the HRIs theories and strategics in real life situations to solve 5.3
the managerial problems. I — e
32 | Use the HRIs techniques and skills in real life simations. _______ 5.3 gy
331 | Evaluate HRIS policies, procedures and plans in different arcas and 5.2
how they aligned with organizations mission and HRM strategy.
24 Measuring the effectiveness of HRIs functions by using the modem 5.1
research methods.
3 | Valwes: il : fhe e .
31 Respect the assessment of the canstraints of the organizational V.1
environment and how they affect the lunction of the human resource
information system. R :
32| Act cthically in the various roles and responsibilities of the HRIS.  [V.3
3.3 Respect the security and confidentiality of information controls V.2
C. Course Content
No List of Topies Gogtdel
j Hours
| 1 | Human Resource Information System and its benchits 3 hours
2 | Database Concepts and App_t'i_;minm in HRIS 3 hours
3 | Systems Considerations in the Design of an HEIS 3 hours |
| 4 | Human Resource Information Systems Needs Analysis 3 hours
5 | System Design and Acquisition 3 hours
6 | TIR Metrics and Workforce Analytics 3 hours

g
:
¢
A
:



7 | Cost Justifying Human Resource Information Systems 3 hours
§ | Implementation and Maintenance of the HREIS & hiours
9 | Job Analysis and Human Resource Planning 3 hours
10 | Recruitment, Selection and Human Resource Planning 3 hours
11 | Truming, Development and HR1S Applications 3 hours
VY | Performance Management, Compensation and the HRIS 3 hours
" | Information Security and Privacy in HRIS 3 hours
vt | The Future of Human Resource Information Systems 3 hours
Total e

D. Teaching and Assessment

i. Alignment of Course Learning Outcomes with Teaching Strategies and
Assessment Methods

Code | Course Learning Outcomes | Teaching Strategies Assessment Methods
10 | Knowledge and Understanding
Explain the HRI's functions,
concepts and theories as well as S iy
: , : Written exams/written
1.1 |how HR managers deal in| Lecture. i
different managerial  sifuations ~
. related to HRIs. "
Discuss the modern strategies,
polices, practices and miethods Wi caeriten
1.2 | that used by HRD managers to | Lecture. it s
effectively running their
| depariments.
Interpret the importance of the
13 HRIs functions and its mpact on |, Written exams/written
** | business performance and HRM | ' test
function. .
lllustrate  how HRIs functions, it Sk
1.4 | practices and decisions like affect | Lecture, ey st
| business performance. o
_ %0 | Skills
Apply the HRIs theories
71 HR Metrics and Workforee | and strategies in real life | Lecture. Practical
" Analylics situations to solve the | wark
= o managerial problems.
3 i Use the HRIs technigues
22 i .Tus?if'].-'mgl Human Resource and skills in real I:Ilit'i:: Lecture, Case studics
Information Systems e Ay
g siluatnons, i
.| Implementation and Maintenance Evaluate HRIs pnlwnr:_s, Lecture, practical
23 i ST procedures and plans | oo
: of the HRIS different arcas and how ok
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Code Course Learning Quteomes Teaching Strategies Aﬂtumnnthlﬂhﬁds
they aligned with
arganizations mission and
P (it SEPC L S S _| HRM strategy.
Measuring the cflectiveness of Bractical "
>4 | HRIs functions by using the Lecture, practical work. PRSI .”‘:FL ;
fdividual activity.
modern research methods. i
30 | Values |
Respect the assessment of the
constraints of the organizational Lecture,  practical  work, | Practical work.
31 | environment and how they affect | oo Cirort vt
the function of the human roup prol
| resource information system. | i
ia Act ethically in the various roles I octure. arot work Written Exam,
| 7" | and responsibilities of the HRIS. RRRCEIVEP : individual work.
Respect  the  security  and :
13 | confidentinlity of in[‘nnuatinn! Blackboard activities. 5:::::31{.]#"“1:”&
= controls
1. Assessment Tasks for Students
: ' . | Percentage of Total
1 | Quiz #1 s . 1% week sl
2 |Quizé2 I M week | _ 10%
3 | Mid-termexam#l o | el . A
¢ | Mid-termexam#2 | 1%week ] 20%
"o | Case sudics and class activivies. 1 | 13% week | 10%
|7 |Finalexam 16" week 3%
) ) Total ' KX

* Aasessment task (1., written test, oral test, aral presentation, EFoUp project, essay.

E. Student Academic Counseling and Suppor

glc.)

Arrangements for availability of faculty and
consultations and academic advice:

Contact through blackboard and university's em ail
e (iffice hours which are announced for students

<tudents and their academic counsellor

teaching staff for individual student

e Academic Counseling Systems which allows direct contact and reports between

F. Learning Resources and Facilities
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1.Learning Resources

Required Texthooks

o pta] Apag g1 hall a¥ e Y E cids b udlsle 4 wu;)ﬂ

e
s glaal) oJ25
u_‘;ﬁm

Integrating
with Case, James E, Bantlew, 1L, Ph.I},
SHRM.

Human Resource Information Syst
Australian Mational Audit Office

Essential References
Materials

a Human Resource Information S‘_'r'stum* A Module
and Michelle E. Bartlett, M.5.

ems, Risks and Controls,

Electromic Materials

s  Website for Dessler text !

All university's datla base av ailable in the main library,
«  (ificial websites of the organizations studied by students.

hpu:.-'r'wps.prunha]I-unm-'hp_desslcr_l’nhrm_l

Other Learning

Materials All Electronic sites related to the subject

2. Facilities Required

Ticm

Resources

Accommuodation
[ Classrooms, labaratories, demonsization
rogms/labs, elc.)

College classrooms

Technology Resources Data 5|mw"h1uan board.

(AW, data shaw, Smart Board, software,
ete.)

Gther Rcsnu rees

(Specify, e.g. if speeific laboratory Round chairs for the collect

ive work and group

equipment is required, list requirements of activities
attach a list) |
G. Course Quality Evaluation
Evaluation : it e
ihe I Evaluators Evaluation Methods
Areas/Issues - “valuation Methe
Course objectives, content | - ; - T
: Cumiculum commifice Course review [ course reporl
and learning oulcomes, b o R N opw— :
Class room  ohservation
_ = : S Annex O and P
Elfectiveness ol teaching. Faculty students {E'?H . - )
- Course  evaluahon  survey
.............. ST DI _ |OMS AnnexB)
- : : S
CAchievement of  course Coniise Tty Moderation (QMS Annex G,
learning outcomes. o | Annex H). Je——
Assessment. . C pur_s_gi:r_uult} - Verification o
i SOUTCES d .
eaAY:  FRSOLIE 402 | Students faculty Course review / course reporl
facilities. ! = |
g ts’ academi : . :
Hideaks S | program coordinator Course evaluation survey
counselling and support.

| Course quality management.

Course rr:-pun'rex- iew

Course Specifications




Evaluation areas (eg, Effectivencss of teaching and assessment, Extent of achievemem of course learning

puteomes, Quality of leaming resources, efc. )
Evaluators (Students, Faculty, Program Leaders, Peer Reviewer,

Assecment Methods (Direct, Indirect)

Oithers (specify)

H. Specification Approval Data

Counell | Committee | Deparument Council
P 4B meeting, First semester: 144171442

Helerence Mo,

3000/ 2020-13/2/1442 Hijri

Date
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A, Course ldentification

1. Credit hours:1

2. Course type

. Ll miversity |—| Ic_nﬂrgr |_J Department ﬁi_ Oibsers |__.
h. Required | 4 Ebective

3, Levelivear at which this eourse is offered:

4. Pre-requisites for this course (ifany):

5. Co-requisites for this course (ifany)

6. Mode of Instruction {mark all that apply}

No Muode of Instruction Contact Hours Percentage
| 1| Traditional classroom == el 13 L.
i Blended R -

4| Distance learning N =
5 {ther
7. Contact Hours (based on academic semester)
No Activity Contact Hours
|1 Lecture . o - E 15 n
2 | Laboratory/Studio — = ;
| 3 | Twtorial = IR ST ) ’
4 | Others (specify) _—
Taotal | 15

B. Course Ohjectives and Learning Uutcomes

1. Course Description

Examines the essential knowledge of scientific research like research problems, concepts, and
practices of research. [t focuses on improving student’s level of skills of formulating, designing
and applying the main research's procedurcs in business cases, as well as dealing with cases of
studies related to business management lopics. Formulating research problems, research
questions, research hypotheses, choosing the methods 1o select samples, choosing the methads
of data collection, cte. This requirement will improve students’ research, cognitive skill,
reamwork and communications besides enhancing their managerial competencies.

| $ Course Specifications




2, Course Main Objective

conceptual framework and essential knowledge of

and skills in scientific rescarch

s To provide the theoretical,
fundamentals of scientific research field.
e To equip students with the essential rescarch methods
field as well as its practical activities, functions and practices.
s To enable students to assess and evaluate research micthods, stratepies and tools when

introducing methods of working or management's decisions and problems.

3. Course Learning Quicomes

Aligned
| ok PLOs.
| | Knowledge and Understanding _
1.1 | Explaining the main steps in the methodology of scientific research as | k.l
| well as research models. ' F=2y =l
1.2 | Discussing the main tools of scientific research as well as the research | k.2
|| models and how managers use it at work effectively. ]
1.3 | Interpreting the importance of the Scientifics research methods and its | k.3
| | impact on business performance when applying effectively. T o
l... | Hlustrating  how seientific research methods,  tools, strategies, | k4
applications, elc affect business performance
2| Skills : T IREH R == : L
2.1 | Applying the scientific research methods in real life situations to solve | 5.1
the managerial problems as well as to deal with people at work. i
22 | Using the scientific rescarch techniques. strategics and skills in real life 5.2
___ | situntions. [ — - =T V.
53 | Evaluating the scientific research methods, tools, strategies and [ 5.3
applications and how they aligned with organizations mission. L
2. | Measuring the effectiveness of scientific research models, tools and | 5.4
applications continually.
Values: i : : &
11 | Enabling students with acting ethically and imegrity, taking |V ]
| responsibility for professional development and sell-learning. E—
32 | Practicing self-gvaluation, and making logical decisions when carrying | Y |
| | out the functions, roles and respansibilitics of quality managemen
3.3 _ G
. Course Content
: AT Contact
| | Introduction to scientific research 1 hours
2 | The nature of scientific research _ | hours |
7 | The nature of the Administrative and Economic Sciences 1 hours
4 | Stages and types of scientific rescarch _ _ | hours
5 | Approach to induction and deduction introductions and results 1 hours
| & Formulating and 1esting hyvpotheses 1 hours
7 | Research Methodology | hours |
§ | Data collection 2 hours

1
:
g
2
=
:



9 | Questionnaire and interview and ohservation 2 hours |
[0 | Test hvpotheses 2 hours
\1 | The preparation of the report or thesis | hours
vt | A pencral review of the decision 1 hours
Total Total

D. Teaching and Assessment

1. Alignment of Course Learning Outeomes with Teae

hing Strategies and Assessment

Methods
Code Course Learning Outcomes Teaching Strategics  Assessment Methods.

10 | Knowledge and Understanding

1 Expisiming .u“': .n_'!mn__.aft'fﬂ 111. L . Written exams written

L. methodology of scientific rescarch as | Lecture o

_____ well as researchmodels, 1 e m s
Discussing the main twols of scientific

- rescarch as well as the research models | Writien exams/ wrilten

2 | and how managers use it at work ! test

_ qeffeetively, . P ST ———
Interpreting  the importance of the
13 Scientifics rescarch methods and s | o Written exams/wrillen
* | impact on business performance when : test
| applying effectively. I — i
Mllustrating how scientific research
L4 methods, tools, strategies, i Written exams'writlen
' applications, ete  affect bhusiness : test
performance.

10 | Skills
Applying  the scientific  rescarch .

) anjEmisbin real life situations 1o solve . ke i
the managerial problems s well as 10 Lecture, Practical werk | Practical report, group

; petivity assessment.
|| deal with people at work. " 2
Using the  scientific research — |

22 | techniques, strategies and skills in real | Lecture, Case studies TAIRES - RS- B
y L ; presentation.

. life situations. : == o e ———— .
Evaluating the scientific research

o3 |methods, tools, ~sirategies oo b osipone | RGHEN, - opOR,
applications and how they aligned individual activity.

| with organizations mission. _____} —p—
Measuring  the  effectiveness of ;

a4 | scientific research models, tools and | Lecture, practical wark. Practca . FEpar

o AL } : ’ inclividual activity
applications continually, )

30 | Values _
E-'.nabﬁngsludemswiihac:ing cthically Writien exams, oral
and integrity, taking responsibility for | Lecturnes, clgssroom | presentation, inlivisual

3.1 pl’ﬂll‘fﬂEiUl‘lﬂl dt"-"lf].ﬂpl'l'lﬂfﬂ and el f- discussinms, . P AT pctivity i:lh:‘-l'.!'\-'-l'l:ll.:r.”.
Jearning. work, case sudies group gelivily

_______ S TP, U . | AR Smen,, =
Practicing selt-evaluation, and making | [ eciures. classroom - —_—

e ; 5 ; P fiiT Assignment, individuil

3.2 | logical decisions when carrying out | discussians. _|1r.|-.|-i|:4|l ictivity  nssessment,

— | the functions,  roles _and | work, case studies. ; i
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Code Course Learning Outcomes Teaching Strategies | Assessment Methods
responsibilitics of qua]iti-' roup activity

_______ | management. — . hiiaiaiidpoinie i
1. Assessment Tasks for Students

4 Assessment task® Week Due | ©oenaeeni o]
1 | Quiz#l PP . A% week | 10%

2 | Quizii2 I week [ 10% y
| 3 | Mid-term exam1 e T8 week [ 20%

4 | Mid-termexam#2 N1 week (200 -l
5 | Case studies and class activities, _ | 13" weck | 10%

6 | Final exam 16" week | 30% i

7 - S e ==

-2

* & copsumient task (1.6, written test, oral tesi, oral present@ion, group project, cssay, eic. )

F. Student Academic Counseling and Support

consultations and academic advice :

and their academic counsellor.

Arrangements for availability of faculty and teachin

» Contact through blackboard and university’s email
e Office hours which are announeed for students
e Academic Counseling Svstems which allows direct contact and reports between students

g staff for individual student

F. Learning Resources and Facilities

Ll.earniﬂgﬁtsuun':es
diteatl s A 1ot Cliadel ¢ palall Ziadl ngﬂ.—,u_ﬂl_—ﬁgml .
[T, [P T PO, TR O e TR PSS 1 Y
Required Texthooks TR o e e el S Jiy

tcﬂj_,ﬁ1j_}l-'l-—l|-ll-ll'.j:i1_: J|_‘ .-ﬂ.:ljl_rylnjl;hl.uﬂ

2o laall Candl il 5 e

Yalh ‘;‘JJT] :l‘Jln.u:-

Essential References
Materials

e« Margrel cargill. potric o,
Articles: Strategy and Steps

conner, Writing Scientific Research |
edition? Wiley-Blackwell, 2018.(For

English track).

Elecironic Materials

e KFU main library data sources and references,
e Others materials provided by the book’s author.

» Journal of scientific knowledpe management.

Other Learning
Materials

. Sudents' handout materials.
" Materials on the blackboard.
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2. Facilities Required

Ttem

Resources

Accommuodation

roomsdabs, ele.}

) el |
Other Hesourees

agtnch a lisi)

{Classrooms, loboratorics, dermnonstration "
Technology Resouroes

{AY, data show, Smart Beard, seftware,

[Spectfy, e.g. if specific laboratory
equipment is required, list requirements o

College classrooms

. Data show Smart board.

Round chairs for the collective work and group agtivities,

G. Course Quality Evaluation

Program coordinator

_i:purﬁq: ﬂuahlgr umnagl_:mm. )

Course objectives, content
and leaming outeomes.

Curriculum comntitice

- -
ﬁ.lﬂimn ? Ll TR i P S 1o
to a :
Areas/lssues G Emn*ﬁu‘mﬁnm
Course objectives, content | . . : , ;
Curriculum commities Course review / course report
| and learming outcomes. i 2 -
Class room  observation
. , . _ An an
Effectivencss of teaching. Faculty students l:":;jME hE K2 : E) .
Course cvaluation  survey
) S [{OMS Annex B) d
IEvem 0 ZOUrs . 1 1 3
e"'h{:hllf“- ent f course Coiis Sty Moderation (QMS Annex G
leaming oulcomes. e 5 Anncx H).
 Assessmenl. | Course faculty | Verification
Leam urees  and : . ,
ng 10 Students facully (Course review | course report
facilities. ! : 3 ;
Sludents academic

Course -:ualual'u:ln SUTVEY

Course review / course report

Evaluation aress (ep., Effectivencss of te

auteomes, Ouality of leaming resources, e, )

Evaluators (Students, Faculty, Program
Assessment Methads (Direct, Indirect)

H. Specification Approval Data

aching and mssessment, Extent of achievement of course bearning

Leaders, Peer Reviewer, Others {specify)

Council | C{rmmiltu

H-.-fcmnc: Ma.

D-r:paﬂmc:nt Council

!‘hie

DMLY =

3L3-'":"'-'ﬂ1[? ]3-”'-"”-“ |I|}t‘|.
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A. Course ldentification

I, Credit hours: 03 Hours

2. Course type _

i, Uiniversiy |- | College | |
h. Required ._ Elective | '

3. Level/year at which this course is offered:

| Deparment | Others | Track

Year 3= Level 6

4. Pre-requisites for this course (ifany): L. Commerce

5. Co-requisites for this course (ifany):
NA

6. Mode of Instruction (mark all that applv)

No Maode of Instruction Contact Hours Percentage
1| Traditional classroom 4 1 1%,
2 | Blended o B T T .
3 | E-learning Pt | —
4 | Distance learning A ——— I
5 Oiher
7. Contact Hours (based on academic scmester)
No Activity Contact Hours
1 | Lecture TS R . . -
2 | Laboratery/Studio i - =
3 | Tutorial | e
4 | Others (specify) -
Tuotal 435 e

B. Course Objectives and Learning OQutcomes

1. Course Deseription

Fxamines the essential knowledge of Digita
focuses on using Internet and other modern
customers and marketing opportunitics
Clarify the benefits for apply Digital mar
accurate data about cuslOMETs.

| Marketing and electronie Marketing mix, It
Tools as effective marketing tool which effect on

keting during put marketing Plan through get

This reguirement will improve st
communications besides enhancin

udents” research, cognitive skill, teamwork and

g their managerial competenc iCS.

1. Course Main Objective
~ Identifving the basic concepts Lo
» Measuring the cffectiveness of us
technology 1o reach cuslomers,
+ Using IT technologies to commu

Digital Marketing.

ing hasic marketing concepls through apply new

ricate effectively.

$ Course Specifications




3. Course Learning Outcomes

- Aligned
CLOs PLOs
1| Knowledge and Understanding
1.1 | Identifying the basic concepts for Digital Marketing . k1
12 | Discussing changes in Marketing _ S
1.3 | Explaining the New applications and the impact on Marketing Mix, | k3
1.4 | Nustrating the Digital Marketing strategy k.4
] & I . _ . =
31 | Measuring the effectivencss of using basic marketing concepts through | 5.1
| apply new technology to reach customers e e i
22 | Evaluating  applied Digital marketing stralegy and related marketing | 5.2
| plans M —— SR NTIEN| Y "
3 | Values: = _ 4] il 4 .
3.1 | Take responsibility_and achieve Objectives R i SN
32 |Behavingas memberinteamwork . A¥x
3.3 | Respect the ethics of the digital marketing profession. .
i4d
C. Course Contenl
. i Contact
No List of Topics it
Pant |: Fundamental Trends Sharping Marketing
| 1| Power shifis to the connecied customers f hours
) The paradoxe of marketing to connected customers breaking the myths of 3 howrs
connectivity Jal ]
3 | The influcntial digital subcultures 3 hours
4 _}iurb'u:li.ng 4.0 n the digital economy 3 hours
Part 2; New framework for marketing in the digital economy
5 | The new customer path ' '  hours
6 | Marketing productivity metrics 6 hours
7 | Industry archetypes and hest praclices 3 hours
Part 3: Tactical marketing applications in the digital cconomy
® | Human-centric marketing for brand attraction 3 hours
9 | Content marketing for brand curiosity 3 hours
10 | Omni channel marketing for brand commitment 3 hours
11 | Engagement marketing for brand affinity & hours
Total 45

D. Teaching and Assessment
1. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment

Methods
Code Course Learning Outcomes Teaching Strategies Assess At Meiticds
1.0 | Knowledge and Understanding

Course Specifications




Code Course Learning Outcomes Teaching Strategies Assessment Methiods
1.1 | ldentifving the basic concepts for | Lecture Written exams/ written
" |DigitaiMarketing | VisitWebslies  {E o
|2 | Discussing changes in Marketing Lecture, Wrilten exams/writlen
Lk : : = Visit Websites |
1.3 | Explaining the New applications and | Lecture, Written exams/written
the impact on Marketing Mix, | Visit Websites .o S -
1.4 | Nustrating  the Digial Marketing | Lecture, Written cxams/written
strategy Visit Websites test
3.0 | Skills : —)
71 | Measuring the effectiveness of using Written exam,
hasic marketing ~concepts through | | ecture, Practical work meﬂ.iml PEROh APl
apply niew technology 1o teach | Case Studies activity assessmen
CUSLOMErS ¥ ' Project report, oral
- = - presentation. |
77 | Evaluating applied Digital marketing Ciroup activity
strategy and related marketing plans Project report, oral assessmett, Project
presentation report. oral
presentation.
3.0 | Values
3.1 | Take responsibility and achieve |, . o wark Wrilten exanm,
7 lovjectives . | IR T |ediideluel
3.2 | Behaving as member in team work Blackboard activities. .FmFlic“l TPy
...... i et : individual activity.
33 | Respect the ethics of the digital Ceroup activity
marketing profession. Sy | TSI B
repaort, oral
= ~ - presentation
2. Assessment Tasks for Students
" e F Percentage of Total
# Assessment task® Week Due | o ment Seore
L |Projeety ek 10% =
1 | Project 2 - | 5weck | 1% |
3 | Mid-term exam#1 T [T week | 20%
4 | Mid-term exam#2 = 1" week | 20%
5 | Case studies and class activitics. 130 weck | 10%
6 | Final exam N T S

 Aancesment task (1.6 wriften test, oral test, oral presentation, Qroup project, cssay, eic.)

F. Student Academic Counseling and Suppori

Arrangements for availability of faculty
consultations and academic advice :

and teaching

« Contact through blackboard and university's emal

(iffice hours which are grnounced for students
Academic Counseling Systems,
srudents and their academic counsellor.

staff for individual student

which allows direct contact and reports between
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F. Learning Resources and Facilities

1. Learning Resources

Required Texthooks

(gt Al Sl )
of Apealiue dasl cumlls ez 5) sy sl
IT-1'..JFJ|;.115.‘:5+J_§11;.‘1=5|_|,.¢:.
eyt e o il Y i B gl Gy SO 1 £ e et sl o L8

Y+l

Marketing 4.0 Moving from Traditional to Digital by Philip Kotler,

Published by John Wiley& sons, Inc., Hoboken, New Jersey (2017)

« English Edition by Jurir Booksiore, Riyvadh, KSA

s Arahic Edition by Jahal Amman Publishers, Amman lordan
{2018)

Al Sl il ) Bl

Essential References
Materials

Flectronic Materials

KFU main library data sources and references. '
Others materials provided hy the book's author
Journal of knowledge management,

Other Learning Students’ handout materials.
Materials Materials on the blackboard
2. Facilities Required
Ttem Resources
Aceommaodation

_ ez}

{Classrooms, laboratories, demonstration
roomsiabs, cle.]
Technology Resources

{AV, daa show, Smart Board, softwure,

Callege classrooms

Data show /Smart board.

Other Resources

(Specify, e.g. if specific laboratory
equipment is required, list requirements or
artach a list)

Round chairs for the collective work and group
activilies.

;. Course Quality Evaluation

Evaluation
Areas/Issues

Evaluators E"l'-ﬂ“iﬁ'-"“ Meﬁ“ﬂi

Course objectives, content
and learmning oulcomes.

Effectiveness of teaching,

COUrse

Curriculum committes

Faculty students

Moderation (QOMS Annex G,
: Course faculty
learning outeomes. i A . 1
Assessment. Course faculty Verification_

Course review | course report
| Class room observation
(OMS Annex O and P)

Course  evaluation

SUFVEY

ik — s ey St S e

Course Sp-ﬁﬂclﬂnns

e




Evaluation Foaluttor . e e

% tors FEvaluation Methods
_Areasflssues ki Ve,
Ledming  emaouiss a0 | gyudents faculty (Course review | course report
fucifities. S i

hludtntsl Scademre Program coordinator Course cvaluation survey
counselling and support = : —
Course guality management. Course report review

Evaluation areas (e, Effectivencss of teaching and assessment, Extent of achlevement of course learming
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A, Course ldentification

1. Credit hours: 3 hours

2, Course type

. Lniversity :l Lollegs J

. Required |_:r.

Elective |

|J|:'EI:1I'I:I11'.'H|. |:|

ihers |_1| Markcting

3. Level/vear at which this course is offered:  Year 4 - Level 7

4. Pre-requisites for this course (if any): Digital Marketing

5. Co-requisites for this course (ifany}:
None

6. Mode of Instruetion (mark all that apply)

No Muode of Instruction Contact Hours Percentage
1| Traditional classroom | 45 100%
..... ? | Blended =t e R 1 O
|3 | E-learning e i i
4 | Distance learning | L -
5 Other
7. Contact Hours (based on academic semesier)
No Activity Contact Hours
I | Lecture e N 45
2 | Laboratory/Studie .
3 |Twtogial = 0 T »
4 |Others(specify) : . -
Total |45 3 X

B. Course Objectives and Learning Outcomes

1. Course Description

The course cover with modern trends and contemporary issues in marketing in line with
the high competitive environment and meets the needs of consumers and organizations
in such environment. Based on the importance of marketing, this course presenting the
most important modern topics in the field of marketing such as social responsibility,
Entrepreneurial and creative marketing, marketing environment and sustainable and
other new topics that will undoubtedly enrich the students’ knowledge through modern
marketing methods.

2. Course Main Objective

» To provide the theoretical, conceptual framework and essential knowledge of
Contemporary lssues in Marketing.

»  To equip students with the essential knowledge and skills in Contemporary Issues in
Marketing as well as its managerial activities, functions and practices,

«  To enable students to behave ethically when practicing marketing functions, roles, and
responsibilities.

= To enable students to assess and evaluate marketing decisions as well as duties
effectively by using different evaluation tools.

Course Specifications




I |
3. Course Learning Outcomes

- Aligned
CLD_! FLG!-
| | Knowledge and Understanding g 7
1.1 | Identify and critically discuss the new trends and Inpll;.'-i in the prm.ncal K.l
| ficlds s R, -
1.2 | Discuss the mﬂthnds and strategies to the d:ft‘emnt - marketing tr-:nds K.2
| Explain the [mlmrla.nu and the consequences of these transformations K3
| on the marketing strategy. S o =
1.4 | Discuss the effect of these strategies on Marketing R4
2 | Skills : s B U5 5
2.1 | To be able to analyze and understand cuntl,mpﬂrar}r issues n 5.1
(i marketing. =~ = .
2.2 | Design the different hlrﬂtl:g]cs 1o denl with LhEl]t:Tl;l?ES of these [ssues in 8.2
MR e R R VR P ]
2.3 | To apply efliciently the solutions with these issucs on the henefit of s
|| orgamization and clients.
B b R sl ki :
3.1_ | Conduct and carry responsibility for the assigned work _ v
| 3.2 | Construct and communicate effectively within a team by l.nu't;r tr.q:hncﬂugu.s V.2
3.3 | Demonstrate and chow the respect nf:ﬂuca! issues O his work. V3
C. Course Content
: . Contact
No List of Topics Hours
| | Social Responsibility and Marketing fi
2 | Sustainability Competitive Advantage 3
| 3 Entrcpr::r}ﬁunal Marketing : I
4 | Marketing Innovation i
5 | Green Marketing 3
6 | Environmental Eusmm;l.hlhr.} and Marketing of Renewahle Anergy 3
7 | Recveling 3
8 | Green Building and Sustinable Entreprencurship 3
9 | Benchmarking 3
10 | Communication and the management of digital marketing content 3
i1 | Aificial intelligence in Marketing fr
12 | Marketing of influence 3
Total 45

D. Teaching and Assessment
1. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment

Methods
Code Course Learning Outcomes Teaching Strategies. "‘M" i m’ e,
1.0 | Knowledge and Understanding
L Identify and critically discuss the new
P | trends and topies in the practical fields

1. Lectures

Course Sp-;:‘rﬁutlnn;



Code Course Learning Outcomes Teaching Strategies w
12 “Diseuss the methods and strategies to the | 2. Discussion groups
= | different marketingtrends | 3.Using examples and case
Explain the Importance and the | studies o ensure = Home works
1.3 consequences of these transformations on students understanding | » Business
| the marketing strategy. of knowledge model for a
Discuss the effect of these 111.rateg|ea on | 4.Visiting websites and project
.4 | Marketing utilizing related | = Exams
You Tube videns
20 | Skills :
To be able to analyze and |5 Lectures
51 | understand contemporary issues in | 6 Discussion groups
marketing, ) 7. Using examples and case
Design the different strategies to deal studies  to  ensure | * Home vearrkh
22 | with challenges of these issues in students understanding | ® Business
marketing, of kinowledge , _ m-:-?el fora
______ Tu..-._-._l_ s T e oy B. Problems fearning project
apply ¢ iciently the so I.Iil.ﬂ'l'lﬁ- w1 | based strategies o Exanis
51 these : JEISI.IIih an the bencfit  of | g yisiting websites and
organization and clients, utilizing related
YouTube videos
30 | Values 5 : . b
11 Conduct and carry responsibility for the | 10, Watching recorded
" | mssignedwork lectures,
11 Construct and communicate LITm:m:h 11 Discussion groups
7| within a team by using technologies | 12. » Homework
Demonstrate and chow the respect of | 13, and attending live | Biciting
ethical issues on his work, lectures 5
14 Communicating m':".j"‘] for g
with students. project
3.3 15 Problems learning * Exams
based strategies
6. Visiting useful
websites and  related
YouTube videos.
2. Assessment Tasks for Students
# Assessment task® Week Due | Fpreenee o ve.
1 | Quiz #1 - - | 1T week | 10% e
3 T T [wek [10%
3 | Mid-term exami1 B | T week .."-lD'!-’u
4| Mid-term exam#2 = " week | 20%
5 | Cose studies and class activities. 3% weck | 10% i)
6 | Final exam 165 week | 30%

N Asscasment tash (Le., whitten teal, oral test, oral presentation, group project, essay, eic.)

E. Student Academic Counseling and Support

Arrangements for availabili
consultations and academic advice :
= (ontact through blackboard and university's grmail.

Office hours which are announced [or students.

tv of Tawlhr and teaching staff for individual student
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s Academic Counseling Svstems which allows direct contact and reports between
students and their academic counsellor.

F. Learning Resources and Facilities
I.Learning Resources

TV ety p Bl el gla paill 45 pmlae Ll a5
Required Testhooks | Gbadamosi A., Contemporary Issues in Marketing: Principles and Practice,
'SAGE Publications Ltd, 2019,

Essential References

' - 1 - N e | B .
Materials Osama Abdelkader. (2014). Comtemporary lssues in Marketing, {in Arabic

Flctlhlm:l:: Materials Internet ! websiles rclul.-..-:] Ly cunltmpumw issues in ‘marketing

—l’hllm I'..utll:r Hermawan Kartajaya and Twan '-?.cuaw.m {2017 Mﬂﬁeung
Other Learning | 4.0 : Moving from lrac Traditional to Digital, John Wiley & Sons, USA
Materials Laura Busche. (2017). Powering Content: Building a Nonstop Content
Marketing Machine, Paperback, O Reilly Media Edition.

2. Facilities Required

i Itew Resources
Aecommaodation .
{Classrooms, Iaboratories, demonstrs tion rooms/labs, ete.} | College-classrooms e oo -
Technology Resources Drata show ; [Smart board.
| (AV, data show, Smart Board, software, ete,) _ _
| Other Resources Round chairs for the collective work and

{Specify, e.g. if specific laborslory equipment 15 required,
list requirements or attach @ list}

| group activities.

G. Course Quality Evaluation

Evaluation =
' ; valu

Areas/Tssues Evaluators Evaluation Methods

Course objectives, content | Curriculum Course feview | course report

and leaming oulcomes. | commttee i —— F‘l o

Effectiveness of teaching. Faculty students ;:nrj ]'}

Achievement of  course

Course faculty Moderation {{.'JML'-. ﬁnnex 'l'.-. Annex ll}.

learning outcomes. | . e A e
| Assessment, | Course fagulty Rcul”:..mcm . o

e - 5 nd : = ; .
| Learning  resource ! Sigdents faculty | Course review [ course reporl
_I.I-h_1]l1.lt5 - — & e ——1
Studenis ac demic | Program ; i

X . e Course evaluation survey

counselling and support. | eoordinator e e )
Course gquality management. Course report review

Exaluation sreas (g, EMetivensss ol waching and winessment, Extenl of achievernent of coufse lenrming outcomes, Cualiiy of
[enmimg respureed, gie |

Evaluwtors | Sudents, Faculty, Progrm Lexlers, Peer Ravicwer, Dihers (spociiy)

Assesument Methods ([Heeet, Indircet]
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H. Specification Approval Data

Councll/ Committee | Department Council
Reference Mo 4™ meeting, First semester: 1441/ 1442
Diate 30,9/ 2020-1 3/2/1442 Hijri
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A, Course ldentification

1. Credit hours: 3

2, Course type

i. [ Iniversity l_l L‘qjllcg: D Deparment T, Others L*"’_J Marketing
b. Required [ ¥ | Elective | | )

3, Levellvear at which this course is offered: Year 3~ Level 6

4. Pre-requisites for this course (irany:
Business Ethics

5. Co-requisites for this course (i any}: -

Mone

6. Mode of Instruction {mark all that apply}

No Maode of Instruction Contact Hours. Percentage
1 | Traditional classroom 43 100%
? | Blended
3 | E-learning =
4 | Distance learning
5 | Other
7. Contact Hours {based on academic semester)
No Activity Contact Hours
1 | Lecture == 45
2 | Laboratory/Studio -
| 3 Tutorial - -
4 | Orthers (specify) -
 Total 45

B. Course Objectives and Learning Outcomes
1. Course Description

This course covers the key concepts and theones in the field of consumer behavior, It mainly
focuses on the segmentation of customer, understanding the customer needs and wants,
consumers decision-making process and the different aspects that influence consumer decision-
making. Tt helps students 1o analyses the personal, cultural, social, and psychological factors
that affect and influence consumer behavior with the aim to develop marketing strategies in
addition 1o constder the factors related to market regulation, marketing ethics and social
responsibility when developing such strategies.

2. Course Main Objective

The general purpose of this course is to provide the basic understanding of consumer behavior
1o allow the organizations to develop a better products and services to their consumMers
Consumner Behavior explores how the examination and application of consumer behavior i%
central to the planning, development. and implementation of marketing strategies,

$ Course Specifications




1. Course Lea rnigg Qutcomes

CLOs

i

PLOs

Knowledge and Understanding

Understand the consumer behavior and its roles in shapmg the organization

marketing strategies.
Ohatline the various elements that influence the consumer decision-making
such as psychology, situstional, social and cultural

Distinguish the main differcnces between consumption decision-making of
consumes and organizations.

Skills:

Develop the right marketing tactics and strategies that affect consumers
buying decisions.

51

Developing the appropriate markeding mix to meet CONSUmer needs and wants,

s

analyzing the basics of consumer behavior concepls and how it shapes
marketing strategics

s3

Values:

Demonstrating integrity, professional and academic ethics

V1

Sellevaluation of the level of leaming and performance, insistence on
achievement and excellence, and making logical decisions supported by
evidence and arguments independently.

Py
o

Leading teams with fNexibility and effectiveness, taking responsibility Tor
professicnal development, participating in developing the eam’s

< T

performance, and enhancing the quality of his lile,

. Course Content

List of Topics

Contact
Hours

-

Introduction to Consumer Behavior
Consumer Behavior and Marketing Strategy

Internal factors alTecting Consumer Behavior: Motivation and Affect
Internal factors affecting Consumer Behavior: The Self and Personality

Internal factors affecting Consumer Behavior: Perception, Learning and
Memaory

£d| g |

Antitudes and Persuasive Communic ations

External factors affecting Consumer Behavior (Culture-subcultures,
Demographics, Social Status, Reference Groups, Family...)

-t

Consumer Decision Making

Post- purchase Processes and Customer Satisfaction

Crganizational Buyer Behavior
Consumer behavior and Market regulation, Marketing Fthics and Social
Responsibility

Lok | W -

Consumer Research & social media

-

The pur:hnﬁingﬂﬂ‘mwinr of Saudi consumers

Total

45
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), Teaching and Assessment
. Alignment of Course Learning Outcomes with Teaching Strategies and

Assessment Methods

Code Course Learning Outcomes :ﬁ?&m@ w
10| Knowledge and Understanding _
11 Understand the consumer behavior and its roles in
11| shaping the organization marketing strategies. | Classroom
Dutline the various elements that influence the teaching, Written exam,
1.2 | consumer decision-making such as psychology, vigiting assignmenls,
situational, social and cultural. wehasites and project and
Distmguish the main differences between utilizing presentations
1.3 | consumption decision-making of consumes and related videos
OTEANIZaons.
20 | Skills E 5
a1 Develop the right marketing tactics and strategies that | Classroom
= affect consumers buying decisions. | teaching Case "
-~ | Developing the appropriate marketing mix to meet atudies, W niticn cram,
== | consumer needs and wants. | visiting assignments,
unalyzing the basics of consumer behavior concepts | yehgites and S s oral
3.7 | and how it shapes marketing strategies. wiilizing presentalions
related videos
30 | Values
11 Demonstrating integrity, professional and acadermc
| | ethics | I
Erif-uralualjnp ﬂ.ﬁill; fevel of I.L'ilITI-iIIg and Assignments, }'-‘*'ﬂ.mﬂm?:“ ol
19 performance, insistence on J_]tlm:w;a_u_tnl and Report writing, presentations,
excellence, and making logical decisions supported Pres s, class
by evidence and arguiments independently. i ressnimtions, discussions and
|.cading teams with flexability and elfectiveness, i’r_m sroup Asscasing leam
34 | taking responsibility for professional development. discussions work morms
g participating in developing the team’s performance,
and enhancing the quality of his lite
2. Assessment Tasks for Students
Percentage of
4 Assessment task® Week Due Toug
_ Secore
1 | Quizzes During the semester 10%
2 | Mid-term exami | T8 week 1 5%
3 | Mid-term exam#. == | 117 week | 5%
| 4 | Case studies and class activities. During the semester | 30
5 | Final exam 16" week 304

¢ Ansessment task {§e., wrilten tost, sral lest, oral presentation, group project, essay, eic.)

F. Student Academic Counseling and Support

Arrangements for availability of facul
consultations and academic advice :
« Contact through blackboard and university's email

OfTice hours which are announced for students

tv and teaching staff for individual student
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F. Learning Resources and Facilities

1.Lea rning Resources

Tobh o gpall QS 5l Al i e ezl lglin o Jo el
Almajanni, R. and Ammar, N, (2020). Consumer Behavior,
Publication of the Syrian Virtual University, Syrian Arab Republic,
Published Under the License: Creative Commaons Attributions.,

{ Arabic Text Book)

Required Textbooks
Hawkins, D, 1, & Mothersbangh, D, L. (2016). Consumer behavior
Building marketing strategy. Boston: MeGraw-Hill lrwin,.

Mustafa Mohamed Abu Bakr (2013); Consumer Behavior and
Strategic Management of Marketing Activity in Contempaorary
(drganization, Arabic Texthook

Schiffman, L. G., & Wisenblit, J. L, (2018). Consumer Behavior,
Global Edition. Harlow, United Kingdom: Pearson Education
Limited.

Essential References
Materials

s E-contents materials

o KFU main library data sources and refercnces.
e Journal of consumer behavior
hitns:Honlinelibrary, wileyv. com/journal/ 14791838

Flectronic Materials

Other Learning

N tak
Materials Microsoft Word, Excel, Power Pormnt

2. Facilities Required

Item Resources

»  College maintains a very high standard of safety
and security arrangements. Providing the students
. with healthy educational environment with all
o ;‘:Ti:;;“n'i:t;::wHrmmi pmsltiblc 'IaE:.-_-i'L and n::isr:_mial educational
iy equipment’s :lr'Hi supplies.
o Lecture room with 25 to 60 student’s
accommaodation

s Each lecture room is equipped with latest overhead
projecior and screens.

Tnthnnlug}' Resources & Compuler labs are aviailable for all students 1o use
{AV, dala show, Smart Board, software, » Each faculty member is also provided with laptop
etc. ) | Learning is also heavily computer based and each faculty

member maintains his own blackboard where students can
access to carry out various leaming activitics.

Other Resources 7 _
(Specify, e.q. ifspecific laboratory Internct connection available
equipment is required, list requirements of Online library acoess
attach u list)

Course Spﬂﬂbcaﬁnni



G. Course Quality Evaluation

Evaluation BT o a3 W :
G Evaluators. Evaluation Methods

Course objectives, content

. Curriculwm commitiee Course review / COurse repn
and learning pulcomes,

Class room  observation
(OMS Annex O and P}
Course evaluation survey
(QMS Annex B)

Effectiveness of teaching. Faculty students

Achievement of course Moderation (QMS Annex G,

Course faculty

learning outcomes. Annex H).
Assessment, Course faculty Verification
ing resources and : i
LARrning IElees 8D Students faculty Course review | course report
facilities, B y
Stude -ademic ; .
ms_as,ali v Program coordinator Course evaluation survey
counselling and support, _
Course guality manapement. Course report review

Evaluation areas {¢.g., Eifectiveness of teaching and assessment, Extent of achievement of course learning
outcomes, Quality of learning resources, cic)

Evaluators (Students, Faculty, Program Leaders, Peer Reviewer, Others {specify)

Assessment Methods (Direct, Tndirect)

H. Specification Approval Data

Council | Committee | Department Council

Riferenee No, 4% mecting, First semester: 1441/1442
[ Date 30/9/2020-13/2/1442 Hijri
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A. Course Identification

1. Credit hours:T

2. Course type 4
a. LI miversity ||:| College |__J Depastmient E {Oithers |_|
b Required | *| Elective | |

3. Levellvear at which this course is offered:  Third Year, Level 6

4. Pre-requisites for this course (il any):

Statistical Analysis.
5. Co-requisites for this course (if any):
« Fundamentals of Scientific Research.

6. Mode of Instruction (mark all that apply)

No Mode of Instruction Contact Hours Percentage
| 1| Traditional classroom = . - | 100%
2| Blended R SRR -
3 | E-learning T TIREATn) (R - ——
..... 4 |Distance learning - S
5 her -
7. Contact Hours {based on academic scmester)
No Activity ‘Contact Hours
R 7 S — BT e 44
2 L:!hl_l_l‘ﬂtl}l}'fﬁtll{_l i ) T = -
3 | Tutorial D= e S| I R
4 | Others(specify) _ i
| Total : B T

B. Course Objectives and Learning Quteomes
1. Course Description

Examines the essential knowledge of business research like design of business research problems, sampling types
and methods, and practices of research. 1t focuses on improving students tevel of research’s skills of formulating,
designing and applying the makn research's procedures in huisiness cascs, id well a3 dealing with cases of studies
related to business management (opIcs, Formulating research problems, research questions, research hypotheses,
choosing the methods (o select samples, choosing the methods of dara collection, 3¢, This requirement will
improve students” research, cagnitive skill, teamwork and communications besides enhancing their manageriol

COMPEIETCIEs.

2. Course Main Objective

e To provide the theoretical, conceptual framework and essential knowledge of business

research field.
« Tocquip students with the eesential skills in research methods and skills in seientific

research field as well as its practical activities, functions and practices.

Course Specifications



To enahle students 1o assess and evaluate business research methods, strategics and
tools when introducing methods of working or management’s decisions and problems.

3. Course Learning Ouicomes

Aligned
| | Knowledge and Understanding i =
1.1 | Explaining the main of business research as well as research models, Lk
12 | Discussing the main tools of business research as well as the research | k.2
| models and how managers use it at work effectively inreal life
1.3 | Interpreting the importance of the business research methods and its | k3
impaet on business performance when applying effectively.
1.. | Nlustrating how business research methods, tools, sirategies, [ k.4
applications, etc affect business performance.
T [Skills: .
2.1 | Applving the business research methods in real life situations to solve | 5.3
_____ | the managerial problems as well as to deal with people at work, S
2.2 | Using the business research technigues, strategies and skills in real life | 5.3
b Sil’l.-lﬁ“-l:lﬂi siire T p— - - -
2.3 | Evaluating business research methods, tools, strate gies and applications | 5.2
and how they aligned with organizations mission. _____
3. | Measuring the cifectiveness of business research models, tools and | 5.1
applications continually.
T R = _
3.1 | The student acquires the skill of evaluation and self-learning in making | .1
rational decisions through data collection, analysis and interpretation to
| solve the problem of business research. : I
12 | Enable students to seli-learn, act ethically and respect infellectual | v,
property and confidentiality in data collection.
(. Course Content
No List of Topies Wincs
| 1 | General introductory to business rescarch. 3 hours
2 | Introduction to business research . f hours
1 | Design of business research . 3 hours
| 4 | The sources of data collection 6 hours
5 | Research sampling 3 hours
6 | Methods & ways of measuring the findings. 3 hours
7 | Questionnaire design 6 hours
§ | The nature of initial research . 3 hours
9 | Data processing . E 3 hours
10 | Writing and presenting the findings . 6 hours
11 | General review 3 hours
Total 45
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D. Teaching and Assessment

1. Alignment of Course Learning Qutcomes w

ith Teaching Strategies and Assessment

Methods
Code Course Learning Outcomes Teaching Strategies Assessment Methods:

1.0 | Knowledge and Understanding # Y .
Explaining the main of business Written exama/written

i.1 ; lecture,

| research as well as research madels. . test
Discussing the main tools of business

12 research as well as the research models | Written examsiwrillen

“ | and how managers use it al work test
effectively in real life.

Interpreting the importance of the

13 business research methods and its | Written exams/written

| impact on business performance when | - ' test
applying effectively. =
Mustrating how  business research
methods, tools, strategies, Written exams/written

1.4 = : Lecture.
applications, etc affect business test
performance,

20 | Skills X
Applving  the business research Wil
methods in real life situations to solve : o s ity

2.1 Lecture, Practical work | Practical report, group
the managerial problems as well as o i

. activity assessment,
deal with people at work, - !
LEII‘Ij:, the  business  rescarch T
32 | technigues, strategics and gkills in real | Lecture Case studics J it
presentation.
| life situations. - )

Evaluating business research methods,

5, § : 5 an : [ :

23 tools, strategies md_applh:ﬂtm:_m ; d | 1 st ractical work. Practical ~ report
how they aligned with orgamzations individual activity.
mission. I
Measuring  the effectivencss of Sl o

s ol e

74 | business research models, tools and | Lecture, practical work, | | idual aetivity.,
applications continually. '

30 | Values T £
acquires  students the skill of
evaluation and self-learning in making Written exams, oral
pational  decisions through  data | Lectures, classroom presentation,

3.1 | collection, analysis and interpretation | discussions,  group individual  activity
to solve the problem of business | work, case studies. assessment,  group
research, aclivity assessment.
Enable students o self- learn, act po

sgignment,
cthically and respect intellectual | Lectures, classroom | . .. = T
o e e e e ol individual activity

32 | property and confidentiality in data | discussions, prachic :

" 7 : assessment,  group
collection, work, case studies, i
activity assessment.

$Eumu Specifications




2. Assessment Tasks for Students

# Assessment task® Week Due ,mﬁ,ﬁfﬂﬁl
1| Quiz#l . - 17 week | 10%
P T — 39 week | 10% o
3 | Midtermexam#tl | T week (206
4 | Mid-term examit2 ol ntweek 200%
5 | Case studics and class activitics. | 13" week | 10% TR
6 | Final exam | 16" week | 30%

Total 100%

= Assessment task (ic., writien test, oral test, oral presentation, groug project, essay, €fe.)

E. Student Academic Counseling and Support

consultations and academic advice :

e (ffice hours which are announced for students

students and their academic counsellor.

Arrangements for availability of faculty and teaching staff for individual student

s Contact through blackboard and university's email

o  Academic Counseling Systems which allows direct contact and reports between

F. Learning Resources and Facilities

1.Learning Resources
T s 5y ol bl o gy e il i ga i) S s
H_.gq “irfd Tﬂlth“ﬂks LE__H_-'..";'"I :w.;..luﬁ'l b kA caal ;._u__:,.l.:ul Azl 1_..'.:1-_;_15 ' _J_"'ul'u 'E._n_']...ll '_l_l.'u i fiaall il gl
) {gpeonll ot 1 ) 141 0 PR
» Donald R.Cooper & Pamelas.S.Schindler,” Buisness Research
Essential References Methods™last edition, MC Grow-Hill international
Materials edition, Singapore ,2008., 2018 .(For Enghish track).
o |+ KFU main 'i'ih;it-f:;" data sources and references
Electronic Materials | * Others materials provided by the book's author.
A - 1 Journal of scientific knowledge management.
Other Learning . Students' handout materials.
Materials . Materials on the blackboard,




2. Facilities Required

atiach o list)

(AW, date show, Smart Board, software,

(Specify, e.g. il specific laboratory
equipment i$ required, list requirements or

TiahTy e
Item Resources
Accommuodation
(Classrooms, lboratories, demonstration | ollege classrooms
rooms/lubs, gic.) " - —
Technology Resources Data show /Smart board.

Round chairs for the collective work and group activities.

G, Course Quality Evaluation

Evaluation
Areas/Issues

Evaluators

Evaluation Methods

Course objectives, conlent

Effectiveness of teaching.

Corriculum commilles

Faculty students

Achievement ol

Course review / coursé report
Class room  observation |
(QMS Annex O and P}

Course  evaluation
(QOMS Annex B)

survey

Course faculty

COUrSS
learning outcomes.
Assessment, _
Learning  resources  and
facilibes, _
Students academic

counselling and support.

Moderation (M5 Annex U,
Annex H).

Course review | oourse repiat

Program coordinator

Course quality management,

Course evaluation survey

Course report review

Evaluation areas (e.g., Effectiveness of teaching and assessment, Extent

outcomes, Chality of learning resources. e1k.)
Evaluators (Students, Faculty, Program Leaders, Peer Reviewer, Others (specify)

Assessment Methods (Direct, Indirect)

H. Specification Approval Data

of achievement of course leaming

Couneil / Commiliee

Department Council

4 n1¢c1ihg, First semester: 1441/1442

| e, e

30/9/2020-13/2/1442 Hijn
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A. Course ldentification

1. Credit hours:

2. Course type 2
H Liniversity D College !_J
b. Required i}l.’, Elective [

3, Level/vear at which this course is offered:
Fourth vear/ Level Seven (7)

4, Pre-requisites for this course (ifany):
International Business Management

i

Ihepartment |

Oihers _|

5. Co-requisites for this course (ifany);
Small Business Management

6. Mode of Instruction (mark all that apply)

No- Muode of Instruction Contact Hours Percentage
| 1__| Traditional classroom LTl .. .
T P R e T S |
3 | E-learning - A, {E— =
4| Distance learning o ik
5 Other
= Contact Hours {based on academic semesier)
No Activity ‘Contact Hours
| | Lecture R - B
| 2 | Laboratory/Studio 1 o
|3 | Tutorial e
4| Others (specify) L o
Total 45

B. Course Objectives and Learning Outcomes

I, Course Description
Examines the theoretical,
major topies in business ethics field an

conceptual framework, ¢ssential concepts, theories, and practices of
d its main topics such as social responsibility, ethical
problems, corruption, transparency, as well as dealing with cases of studies related to cthical
issues, Formulating plans and strategies as well as applying the essential ethical knowledgze,
theories and skills in different situations in order to improve managerial skills and the
organization's performance. This requirement will improve students’ cognitive skill, teamwork
and communications besides enhancing their managerial competencics.

2. Course MainObjective

O To provide the theoretical, conceptual framework an
practices and ethical field.

O To equip studenis with the essential knowledge and skills in ethics field as well as its

practical activities, functions and practices.

[0 enable students to assess and evaluate ethical behaviors, practices, applications,

strategies and tools when introducing methods of working or management's decisions.of

knowledge and an indepth understanding of which are crucial for ensuring the success ol

managing human resources.

d essential knowledge of ethical

Q

o

Course Splrciﬂt:atitlma




3. Course Learning Outcomes

CLOs MisniﬂPLﬂ
1| Knowledge and Understanding g e LR ! _ X
1.1 | Explaining the ethical concepts, theories as well az how they relate to K1
| the organization performance and business effectiveness,
1.2 | Discussingthe keyissues related to ethics filed andhow managers use it K2
__jatworkeffectively. =~ R —— O SO
1.5 | Interpreting  the importance of the ethical theories, stralegies, K3
applications and its impact on business performance when applying
effectively. = . )
1.4 | Mlustrating how cthics theories, strategics, applications, etc affect k4
business performance.
T RN 5T e AT :
2.1 | Applying the ethics theories and concepts in real life situations to solve 31
| the managerial problems as well as o deal with peaple at work. .
2.2 | Using the ethical technigues, sirategics and skills in real life situations, 82
7.5 | Fvaluatingethics theories, strategies and applications andhowthey 53
........ aligned with organizations mission, .
2.4 | Measuring the effectiveness of ethics applications hy using the modemn 54
rescarch methods.
3 [Values: | =i - Y
31 | Conduct a scicntific research about ethical behaviors, ethical culture Vi
| and ethical polices and evaluate its cffcclivencss. SR | S———
32 | Behaving ethically in different management roles and responsibilities. ¥l
3.3 | Using IT technologies to communicate affectively, V3
. Course Content
X i Contaet
No List ﬂfTﬂPiﬂ Hotirs:
| 1 | Business Ethics {Concepts. Variables and Philosophy) 6 hours
2 | The Social Responsibility of Business Organizations | 3 hours |
3 | Discipline and Career Commitment 3 hours
Ethical Problems within Organizations {Governance, Administrative % hours
4 : . ¥
| ™ | Corruption, and Aggressive Behaviour
5 | Ethics and Code of Conduct 6 hours
& Business Ethics and Culture Organization (Individual Values, Organisation | 6 hours
and business ethica)
7 | Social Responsibility and Business Ethics and Management Functions 3 hours
§ | Communication Skills and Business ethics 3 hours
9 | Internet and Business Fthics 3 hours
10 | Business Fthics and Other Sciences 3 hours
Total 45

D, Teaching and Assessmentd
I. Alignment of Course Learning Outcomes with Teaching Strategies and
Assessment Methods

Code ‘Course Learning Outcomes TeachingStrategies AssessmentMethods

1.0 | Knowledge and Understanding

ﬁﬁ“ﬂl Specifications



effectively.

Code Course Learning Outcomes TeachingStrategics
Explaining the ethical concepts,
theories as well as how they relate to Written cxams/writien
1.1 |ecture.
the organization performance and Lesi
- busingss effectiveness. _ A
Discussingthe  kevissues related to :
12 | ethics filed andhow managers use it at [ Lecture, n::;u::n AT
- \wodcelfsuvely, o - Al ik
| Interpreting  the |rn]14;1rtann:c of the
ethical theories, strategies, applications . r g
: Written  examswrillen
13 land it impact on  business [ Lecture, Y
performance when applying
R e Ljfﬁc11x"|1~r ———————— T —————— e —— ——
Tlustrating how cthics  thearies, . :
b fwritten
1.4 | strategies, applications, et affect | Lecture, :":5':['“'}” ERAME
business performance.
20 | Skills
Applying the ethics theorics and _
Written XA,
concepts in real life situations to solve : :
2.1 Lecture, Practical work | Practical report, group
the managerial problems as well as to g
activily fasessment,
deal with people at work. |
Usi e ¢ ) e
29 ing the ethical techniques, ﬂrutu:gu:a fimbiie, Cuge stidits Project  report, oral
| and skills in real life situations. A : presentation,
Evaluatingethics  theories,  strategies Practicl report
ik R Ciod i y
23 Jand app]u:s:lmn_g andhowthey alipned | Lecture, practical work. | 2w oot aetivity,
with organizations n mission, o 2 e
Measuring the effectiveness of ethics b M
24 |applications by using the modem | Lecture, practical work, | . .. . R
individual activity.
research methods..
[ 30 | Values _ _
Conduct & scientific research about
a1 cthical behaviors, ethical culture and | Lecture, practical work, Practical work.
: ethical polices and evaluate its | group work, Ciroup project
if effectiveness. [ -
17 ‘Behaving ethically in different t s, pioup WK Writken i,
‘management roles and responsibilities. : individual work,
13 Using IT technologies o communicate | o4 setivities. Practical report,

individual activity.

7. Assessment Tasks for Students

H

Assessment task®

‘Week Due

Amlﬁ’m

Jwmz 1

2% week,
to be
d:.u‘mmned

10%

io be
determined

(1%

-1':"-':.!"'
week, 1o

20%
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i Assessment task®

Woel Due | rcentaps.of Tatsl

Final exam

6 | Class p&l‘llt ipation activities ' 15" weck, 10%

he
determined
e 0
week, 1o

be
determined
TS T W
week, 1o

he
determined

* Asscssment tnsk (€., written test, “oral test, ol prrmn.m-:m Sroup priject, wm ete.}

E. Student Academic Counseling and Support

Arrangements for availability of faculty and teaching staff for individual student
consultations and academic advice :
» Contact through blackboard and university’s email

s Academic Counseling Systems which allows direct contact and reports between students
and their academic counselor

F. Learning Resonrces and Facilities

1. Learning Resources

Reqguired Textbooks

Ljyuh_mwbdjudll—ul J_—ﬂMJ_-M_.ﬂ]_L
s b i)y 3 s pinal _,.'L.n:."ﬁ"l s Jlas LA ,:..pl.qmu..s,_;_m.u

Essential Relerences
Materials

Pearson, se -.renll: edition, 2018
Ferrell O. C., Fraedrich John, Ferrell Linda, Business Ethies:
Ethical Decision Making and Cases, South-Western Cengage
Learning, 2010..(For English track).

Electronic Materials | *

KFU main library data sources and references.
Others materials provided by the book's author.

» — . __J_:_J_1.|__1_‘_r'!§!l__n1' Business L[h]CH- I — - i
(Other Learning * Students' handout matenals.
Materials . Materials on the blackboard.
2. Facilities Required
Item Resources
Accommodation
{Classrooms, laboratories, demonstration L College classrooms
rooms/labs, ete.) IR

$MWH Sp-c-ciﬂt::ﬂnrl.-




Ttem

* Resources

Ttthnningy Resources

Other Resources

attach a list)

; (AY, data show, Smart Board, software, etc.)

{ Specify, e.g. if specific laboratory
equipment is required, list requirements o

| Distanee Imlrni-;'lrg Via H]Mki:lll-;:-l-ﬂ'rd

s Following up throughblackboard the collective work
and group activities,

G. Course Quality Evaluation

Evaluation
Avreas/Issues

Evaluators

E?ﬁ luation l'r'fnthfuﬂa

Course objectives, content
_and learning outcomes.

Curriculum committes

Course review / course neport

Class room observation {(QMS

Effectiveness of teaching. Faculty students Annex O and F.]
Course evaluation survey
i ) — {(OMS Anncx B)
{tchzevcm:nl of course Course faculty Moderation (QMS Annex G,
learning outcomes. oo Annex H).
| Assessment Course faculty Verification

Learning resources and
| Tacilities.

arul suppnn

Students faculty

Course review | course repart

Fmgmm coordinator

Course evaluation survey

Course quality management,

Course report review

Evaluntion arens {c.g. Effectivencss of teaching and assessment, Exient

outcomes, Quality oflearning resources, e1<.)

Exuluntiors (StudentsFaculty,

Assessmeni Methads{ Direct, [ndsrect]

H. Specification Approval Data

of achievement of course learning

Program Leaders, Peer Reviewer, i khers (specify)

Counell ) Committee

Referenoe Ni

Department Council
41 meeling, First semester: 1441/1442

Maie

30/9/2020-13/2/1442 Hijri
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A. Counrse ldentification

1. Credit hours:

2. Course type = — o
i Uitdversity |__| .L'nllt;gu |.___| Department | , Cithers |_|I|i Marketing

I, Required [ IE:l Ebective |

3, Levelivear at which this course is offered: Year 3— Level b

4. Pre-requisites for this course {if any}: Rusiness Ethics

5. Co-requisites for this course (itany): None

6. Mode of Instruction (mark all that apply)

No Mode of Instruction Contact Hours Percentage

1| Traditional classroom I . - R 100
2 |Blended e o
3 |E-learning S M B
4| Distance learning " s

s | Other : 1 .
7. Contact Hours {based on academic semester)

No Activity Contact Hours
I Leetwre T . -
| 2| Laboratory/Studie - =
3 | Tutorial = - S | E— L
| 4 | Othersispecify) _ -

Total ] 45

B. Course Objectives and Learning Qutcomes

1. Course Description

and recopnized the imporiance of brand management
basie knowledge related to business's brand. The
rategies of brand management as well as

the husiness's brand, starting with brand awareness
and loyalty. 1t also aims to identify ways of
gies and practicing with case studics

This course helps marketing students te understand
in today business competition. The course covers the
course aims 16 clarify the main concepls theories and s
identifying the sources of building o positive value for
to the brand's associations, perceived brand quality and br
selecting and building brand elements heand promotion sirate

2. Course Main Objective
- To provide the theoretical, conceptua
management.
- To equip students with the
field generally and brand management are
activities, funetions and praclices.

| framework and essential knowledge of brand

essential knowledge and skills in marketing management
a specifically as well as its managerial

Course Specifications




responsibilities.
To enable students to assess and evaluate marketing decisions related to

. To enable students to behave ethically when practicing branding functions, roles and

brand

management as well as duties effectively by using different evaluation 1o0ls.

3. Course Learning Ouicomes

CLOS el
1| Knowledge and Understanding - :
|1 | Explain hasiec principles, concepts and theories related to brand Kl
management. 000 T — L -
1.2 | Identify the most important theories of brand loyalty. Kl
1.3 | Interpreting the the importance of brand management " Ki
1.4 | Discussing the modemn strategies, polices, practices and methods that K2
used by
marketing managers (o effectively running their brands
2 | Skills: ) s : o
2.1 | Applying the brand management theories and strategies in real life 51
___| situations to solve the marketing problems. IR, F—
2.2 | Using the brand management techmiques, strategies and skills in real life 2
__ |situations. —— : - e
23 | Evaluating brand management strategics, policies, procedures and plans 53
| in different marketing arcas. ™ S gL ST PR
2.4 | Measuring the effectivencss of brand functions by using the modern 53
research methods.
3 | Values: - ;- B AR 4
11 | Conduct an internal analysis, external analysis and research to match V1
| the organizational envirenmental factars with brand's strategies. -
3.2_| Behaving ethically in different branding roles and responsibilifies, Vi
3.3 | Using IT technologies 1o communicate effectively, V3
. Course Content
: : 4 Contact
No List of Topics e
1 | Introduction 3
2 | Brands and Brand Management B
3 | Developing a Brand Stratepy 3
4 | Customer-Based Brand Equity and Brand Positioning 3
5 | Brand Value Chain_ - 3
6| Chooisng Brand Elements to Build Barnd Equity 3
7 | Designing Marketing Programs to Build Brand Equity 3
8 | Integrating Marketing Communications to Build Brand Equity 3
9 | Developing a Brand Equity Measurement and Management System 3
10 | Measuring Sources of Brand Equity: Captuning C ustomer Mind-set 3
11 | Measuring Outcomes of Brand Equity: Capturing Market Performance 3
12 | Designing and Implemting Branding Architecture Strategics 3
13 | Introducing and Naming New Products and Brand Extensions 3
14 | Practical applications and case studies 3
15 | Practical applications and case studies 3
Total 45

A coaespecrtcations




D). Teaching and Assessment
1. Alignment of Course Learning Outcomes with Teaching Strategies and Assessment

Methods
Code Course Learning Outcomes Teaching Strategies | Assessment Methods
1.0 | Knowledge and Understanding [
i Explain basic principles, coneepts and I Written
; ecture
B | theories related to brand management. exams/written fest
12 Identify the most important i Written
|~ | theories of brand loyalty. sELLRS | exams/writien fest |
|3 Interpreting the the importance of § iz Written _
" | brand management. L . | examsiwrillen test
Discussing the madern 5-“'111.Elth
1.4 polices, practices and methods that T Written
z used by marketing managers 1o exams/written 1est
effectively running their brands.
20 | Skills 3
Applving the brand management Wrillen exam,
21 theories and strategies in real life Lecture, practical report,
* situations to solve the marketing Practical work Eroup activity
I Problems, S g assignments
Using the brand managemenl P me::;;r‘:mﬂ
2.2 | techniques, strategies and skills Practi ‘I k y [n:[:-u '
in real life situations. PR gRup BV
- ] S —— assignments
Evaluating brand management
11 strategies, policics, procedurcs Lecture, Project report, oral
“= | and plans in different marketing Case studies presentation
T —mas- .....................
5 Measuring the effectiveness of brand i Project report, oral
4 | functions by using the modern Prca - : ;
“ase studies presentation
research methods.
30 | Values s =
| onduet an internal ana];-. sis, external
31 analysis :m-d mearlch to match the Lecture, Fracticul AP S
organizational environmental factors | work, group work
B with brand's strategies. =
Behaving ethically in different G : .
s “branding roles and respongibilities. ELLNFE _LLWP b l.i_i'r_t.'?up pnj:;-:-ﬂ _
E Using IT technologies to w 2 Written exam,
3 communicate cifectively. Blackboard activities | i, ;i qua) work
2. Assessment Tasks for Students
#|  Assessment tasks Week Due A
i Participation, Individual and | Throughout the semester 1%
Group Assignments o . o
2 Project (Business Model for a ihmusahuul the semester [ 0%
o) Projecty ISR, E——— i - ol
slomat | Weskd %




: er of To
#|  Amewmentskt | WeekDue A isstoent s
4 fOuzz . Week 10 %
5 | Mid-term Exam | Week 6 — |20% ==
6 | Mid-term Exam2 | Week12 R
7 | Final Exam End of the semester _.|_1£J"£-':i':__ I

& hssessment task (ie., written test, oral lest, orul presentation, group project, essay, elc.)

E. Student Academie Counseling and Suppori

Arrangements for availability of faculty and teaching staff for individual student
consultations and academic advice :

¢ Contact through blackboard and university's email

e Office hours which are announced for students

F. Learnine Resources and Facilities

l.Learning Resources

HReguired Texthooks

Fssential References
Materials

Flectronic Materials

il Ja J_-':;-__!,_"n._'..--.-;q__\l..;-:'.]l-;l..lw 5J|_':Inlu| l_'L—-_I_J.'n-.n_‘rIF- 'J'F'-J'" -

~Kevin, L and KELLER, 5., 2019, Strategic brand

RARF l._r_.:*—!-"
Heding, T.. Knudtzen, C.F. and Bjerre, M., 2015, Brand
anagement:
Research, theory and practice. Routledge.
Kelley, L., Shechan, K. and Jugenheimer, D.W., 2015.
Advertising media planning: a brand management approach.
Routledge.
Atwal, G, and Williams, A., 2017, Luxury brand marketing-
the experience is everything!. In Advances in luxury brand
management (pp. 43-57). Palgrave Macemillan, Cham.

management: building, measuring, and managing brand
equity. PEARSON,

Peter Cheverton, International brand management (Translated
in Arabic by Dr Khaled Elamry) Elmarikh library, 2008.
E-contents materials

Internet websites related to brand management and its
eeosystem in the kingdom of Saudi Arabia.

ey den g D s pT e oA aallad) Ly flh Cdallall 3 0

el At Al a5 A rpal ghgha) g palall Ja
Elliot Richard Rosenbaum, Percy, Larry& Pervan Simon
(2015) Strategic Prand Management, Ird Edition.

Other Learning
Materials

KFU main library data sources and references.
Others materials provided by the book’s suthor.
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2. Facilities Required

Item

Resources

Accommaodation
{Classrackng, laboratoeies, demonstration
o womallabs ete)
Technology Resources
{AY, dasa show, Smart Board, softwire,

{Specify, e.g. if specific laboratory
pquipment is required, list requirements of
attach a list)

Mo need

Blackboard

Mo pead

G, Course Quality Evaluation

Evaluation
Arecas/lssues

Evaluators

Evaluation Methods

Effectiveness of teaching

Effectivencss of  students'

assessmeni

Extent of achievement of
course leaming
auicemes

gurcoeves, Ouality of learming resources, ie.)

Evaluators (Students, Faculty, Program i gaders, Peer Rewvt

Assessment Methads (Dhrect; Indirect )

W HY
the Entreprencurship Center

[ The course instrucior
[ tenching ond assessment, Extent of nchie

Students

Faculty from the
wgement Dep,"” or from

Students

The course instructor
Students

(course

(uestionnaire
_evaluation)
Evaluation
students” performance
{exums and project)
Questionnaire (course
_evaluation)
- FEvaluation of
students' performance
(course report)

L]1;

Course report

i hievement b course leaming

pwer, Others (specify)

Council / Committes

Reference ™Na.

Drate
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