Pain management by use of over the counter non-narcotic analgesics among females: A localized field study in Al-Ahsaa area.
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Abstract:

Pain is an unpleasant sensation in human beings. Worldwide, pain is the most prevalent reason for seeking health care. Non narcotic analgesics are some of the most commonly used over the counter  (OTC) drugs in the world. Females are more likely than males to use these types of drugs.
The aim of our study is to estimate the patterns of OTC analgesics usage and associated factors among educated females within a localized area at Al-Ahsaa region. The study included 300 Saudi female subjects with age range from (15-55) years. Data were collected from answers of questionnaire sheet distributed for all members included in the study.
The study reveals that acetaminophens are the most commonly used OTC analgesics followed by propionic acid derivatives. OTC analgesics are usually linked to severe pain although moderate pain is not uncommon indication in young age. In addition menstrual pain is a common indication for  use.  Frequency of  use of analgesics extends to more than five days per month for the majority of the study members. High proportion of subjects not link their use of analgesics to medical prescriptions. Reading enclosed pamphlets of drugs is a major trend before use. There is a major tendency for not increasing drug dosage in case of unsatisfactory response although development of dug tolerance is not uncommonly observed. The outstanding feature is the low level of awareness of the risks of analgesic abuse despite good educational standards. No side effects are reported with more than 80% of individuals of this study. Advising others to use OTC analgesics is a varied behavior among our subjects. Sharing the common behavior of OTC analgesics use with other family members is a characteristic finding in high proportions. It is apparent that percentage of individuals get under effect of commercials is not high.
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